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■  TOP  TEN  DAILY  SPORTS  SECTION  —  AP  Sports  Editor 


We  are  a  team. 

We  believe  in  pulling 
together  words,  images 
and  design  to  record  the 
critical  moments  from 
events  and  issues  that 
impact  our  readers’  lives. 

Every  day. 

In  every  section. 

These  awards  are  not 
only  about  compelling 
writing,  striking 
photography,  innovative 
design  and  informative 
graphics.  They  are  about 
a  newsroom  of  354 
people  focused  on  one 
mission:  to  provide  readers 
with  the  whole  picture. 

Every  day. 

In  every  section. 


I  favorites^ 


thc^an'Diccia 


Save  These  Dates! 

To  check  out  the  latest  in: 

•  computer-assisted  reporting 

•  community  journalism 

•  broadcast  civic  journalism 

•  and  the  year’s  best  civic 
journalism 


Baltimore,  MD 


April  9-11 


Journalists:  Custodians  or  Catalysts 
for  the  Community? 

A  training  workshop  for  working  journalists. 
Sponsored  by  the  Pew  Center  for  Civic 
Journalism  and  Investigative 
Reporters  and  Editors. 


Minneapolis,  MN 


May  3 


James  K.  Batten  Symposium  and 
Awards  for  Excellence  in  Civic 
Journalism 

“Civic  Journalism:  A  Citizen’s  Eye  View." 
Sponsored  by  the  Pew  Center,  the  St.  Paul 
Pioneer  Press,  the  Star  Tribune,  Minnesota 
Public  Television  and  Radio  and  the 
University  of  Minnesota’s 
Journalism  Center. 


San  Francisco,  CA 


May  2 1 -23 1 

Community  Journalism  Summit 
A  training  workshop  for  working  journalists. 

Sponsored  by  the  Pew  Center,  the 
Maynard  Institute  for  Journalism  Education, 
and  the  San  Francisco  Examiner. 


Denver,  CO 


Civic  Journalism:  Nuts  and  Bolts 
A  workshop  for  electronic  journalists. 
Sponsored  by  the  Pew  Center  and  the 
Radio  and  Television  News 
Director’s  Foundation. 

For  more  information  about 
these  sessions,  cail  the 
Pew  Center  at: 

202-331-3200 

or  visit  our  new  website  at: 
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BS?P  CALENDAR 


MARCH  National  Association  of  Hispanic  Pub- 

-  lications  Annual  Convention.  Waterfront 

S  M  T  W  T  F  S 

.|  ~Y~  3 “"4“^ — 6  Hilton,  Huntington  Beach,  Calif. 

7  8  9  10  11  12  13  5-7  Great  Lakes/Midstate  Newspaper 

Production  Conference,  Holiday  Inn 
21  22  23  24  25  26  27  o  ,  ^  ^  o  .  .. 

28~29~30~31 -  Select  Convention  Center,  St.  Louis.  Mo. 

7-9  New  England  Newspaper  A.ssociation 

Convention,  Westin  Hotel.  Boston.  Mass. 
11-13  Independent  Free  Papers  of  America  Spring  Conference,  Adams 
Mark  at  the  Florida  Mall,  Orlando,  Fla. 

17-20  National  College  Media  Spring  Convention.  Marriott  Marquis. 
New  York,  N.Y. 

17-20  National  Newspaper  Asswiation  Government  Affairs  Conference. 
Hyatt  Regency  on  Capitol  Hill,  Washington.  D.C. 

19- 20  Society  of  Professional  Journalists  Region  One  Annual 

Convention.  The  Omni,  New  Haven,  Conn. 

20- 23  Inter- American  Press  Association  Mid-year  Meeting,  Hotel 

Wyndham,  Montego  Bay,  Jamaica 

21- 23  Inland  Press  Association  Editors  Conference,  Chicago,  III. 

28-1  America  East  Newspaper  Operations  &  Technology  Conference. 

Hershey  Lixlge  &  Convention  Center,  Hershey,  Pa. 
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17 
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25  26 

27  28  29  30 

APRIL  7-10  College  Newspapers  Business  & 

-  Advertising  Managers  Conference.  Sir 

S  R4  T  14^  T  F  S 

-  'l~F  3  Francis  Drake  Hotel.  San  Francisco.  Calif. 

4  5  6  7  8  9  10  8-9  Southeastern  Advertising  Publishers 

Association  Spring  Conference,  Hampton 
18  19  20  21  22  23  24  ,  „  ,  ^  c- ^ 

„„  —  Inn  Broadway,  Myrtle  Beach,  S.C. 

25  26  27  28  29  30  ^ 

9-10  Midwest  Free  Community  Papers  Spring 
Meeting,  Inn  at  University,  West  Des 
Moines.  Iowa 

9- 10  Free  Community  Papers  of  New  England  Board  Meeting  & 

Spring  Conference,  Waterbury,  Conn. 

10- 11  National  Writers’  Workshop,  Marriott  Hotel,  Portland.  Ore. 

11- 13  Central  States  Circulation  Managers  Association  Annual 

Convention.  St.  Vincent  Marten  House  &  Conference  Center. 
Indianapolis,  Ind. 

13-16  American  Society  of  Newspaper  Editors  Annual  Convention, 

The  Fairmont  Hotel,  San  Francisco,  Calif. 

21  -24  American  Association  of  Advertising  Agencies  Management 
Conference  &  Annual  Meeting.  Alameda,  Fla. 

22-25  GMA  Users  Group  Annual  Conference,  El  Paso  Airport  Hilton, 

El  Paso,  Texas 

26-27  Newspaper  Association  of  America  Annual  Convention.  Hotel 
del  Coronado,  San  Diego,  Calif. 
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HOT  TYPE 


Who’s  afraid  of 
the  big,  bad  Net? 

USA  Today  founder  A1  Neuharth  isn’t 
losing  any  sleep  over  the  prospect  of  the 
Internet  killing  newspapers.  He  says  it 
isn’t  happening. 

“Newspapers 
have  two  major  ad¬ 
vantages;  They  are 
cheap  and  porta¬ 
ble,”  Neuharth,  the 
retired  Gannett  Co. 
chairman  and 
founder  of  The 
Freedom  Forum, 
told  an  audience  at 
Mercer  University 
in  Macon,  Ga.,  last  week.  “The  Internet 
will  certainly  continue  to  grow  dramatical¬ 
ly,  but  it  won’t  replace  the  written  word.” 

At  the  same  forum,  Neuharth ’s  speak¬ 
ing  partner.  Freedom  Forum  chairman 
Charles  Overby,  predicted  that  a  merger 
of  broadcast,  print,  and  Internet  forces 
would  occur  soon. 

“1  think  you’ll  see  a  large  telephone  or 
cable  provider  purchase  a  major  newspa¬ 
per  chain  like  Gannett  or  Knight  Ridder 
.soon,”  he  said.  “I  think  you’ll  have  a 
.screen  that  can  receive  television,  Internet, 
phone,  and  media.”  —  Joe  Strupp 

NAA  fears  relaxed 
postal  controls 

Newspaper  Association  of  America 
president  John  Sturm  says  pending  leg¬ 
islation  aimed  at  easing  control  over  the 
U.S.  Postal  Service  could  give  postal 
officials  unfair  sway  over  rates  and 
eventually  leave  newspapers  open  to 
unfair  pricing. 

Sturm  voiced  his  opposition  to  the  pro¬ 
posed  Postal  Modernization  Act  during  a 
House  hearing  on  March  4,  in  which  he 
claimed  the  legislation  would  provide  too 
much  flexibility  for  the  postal  service  to 
set  rates  and  conduct  expensive  market 
testing  without  approval  from  the  Postal 
Rate  Commission  (PRC). 

Currently,  any  rate  changes  must  be 
approved  by  the  PRC  before  being 
enacted.  If  the  proposed  law  takes  effect, 
some  rate  changes  could  be  made  with¬ 
out  commission  oversight,  which  Sturm 
worries  would  leave  weeklies  and  other 
newspapers  that  are  sent  through  the 
mail  vulnerable. 

Sturm  says  he  supports  other  measures 


in  the  bill  that  give  the  commission  sub¬ 
poena  power,  strengthen  the  Inspector 
General’s  oversight,  and  improve  law 
enforcement  and  labor  conditions. 

—  Joe  Strupp 

Flynt  to  expose 
GOP  trysts 

Hustler  magazine  publisher  Larry  Flynt 
plans  to  expose  the  sexual  escapades  of 
about  two  dozen  congressional  Republi¬ 
cans  in  an  84-page,  ad-free  issue  April  6 
that  editors  say  demonstrates  the  hypocrisy 
of  the  Clinton  impeachment  proceedings. 

More  than  2,000  tipsters  responded  to 
Hustler's  full-page  ad  in  The  Washington 
Post,  offering  up  to  $1  million  for  informa¬ 
tion.  The  five-month,  $3  million  investiga¬ 
tion  that  followed  turned  up  a  mix  of  new 
and  old  unsavory  details  about  the  lawmak¬ 
ers’  private  lives,  says  executive  editor 
Allan  MacDonell,  who  guided  the  issue. 
“Coincidentally,  it  seems  like  the  most 
vehement  proponents  of  impeachment  are 
people  who  have  the  most  shoddy  personal 
lives,”  he  says.  —  Lucia  Moses 


The  Salt  Lake  City  Weekly  thought  it 
would  be  funny  if  they  used  the  five 
circles  that  are  similar  to  the  Olympic 
rings  in  an  in-house  ad 
asking  readers  to  vote 
for  the  newspaper’s 
yearly  “Best  of  Utah” 
edition. 

Not  everyone  was 
laughing. 

The  United  States 
Olympic  Committee 
(USOC)  complained  that 
it  suffered  “substantial 
damages  and  irreparable 
harm”  when  the  alterna¬ 
tive  newspaper  depicted 
the  Olympic  rings  in  an 
in-house  ad  satirizing  the 
controversial  and  embarrassing  bribery 
scandal,  according  to  a  legal  letter  from 
USOC  lawyers  on  March  1. 

In  addition  to  the  Olympic  rings,  the 
ballot  ad  also  included  the  tag  line  “No 
bribes  necessary.  Just  honest  voting” 
along  with  pictures  of  $100  bills  and 
former  Salt  Lake  Organizing  Committee 
president  Frank  Joklik. 


I  Web  news  wiz 
joins  Poynter 

Bill  Mitchell,  a  former  print  reporter 
who  made  the  transition  to  cyberspace  and 
helped  pioneer  the  movement  of  newspa¬ 
pers  online,  will  join  The  Poynter  Institute 
in  mid-March  as  editor  of  Poynter  Online 
and  director  of  marketing. 

Currently, 

Mitchell  is  editor 
and  director  of 
development  for 
Universal  New 
Media,  where  he 
helped  create  a 
network  of  more 
than  175  online 
newspapers  as 
the  syndicate  ex¬ 
tended  its  busi¬ 
ness  from  print  to  electronic  publishing. 

At  Poynter,  based  in  St.  Petersburg, 
Fla.,  he  will  spearhead  a  new  initiative 
to  boost  awareness  of  the  school  for 
journalists  and  will  direct  the  expansion 
and  operation  of  Poynter.org,  the  think 
tank’s  Web  site.  —  David  Noack 


But  before  the  controversy  gained 
much  momentum,  the  issue  was  settled, 
after  the  USOC  decided  to  drop  the  mat¬ 
ter  on  March  3.  City  Weekly  publisher 
John  Saltas  says  he  received  a  letter  from 
Alter  &  Hadden,  a  Washington,  D.C.,  law 
firm  that  represents  the  USOC  in  copy¬ 
right  and  trademark  matters.  But  right 
after  the  paper  received  the  legalese 
sparking  the  controversy, 
which  was  reported  by 
a  local  television  sta- 
‘  tion,  the  USOC  decided 
to  drop  the  issue.  Saltas 
says  he  got  a  phone  call 
from  a  USOC  lawyer  say¬ 
ing,  in  effect,  nevermind. 
Saltas  says  the  use  of 
the  Olympic  rings  was  meant  as  a  parody. 
“Like  a  lot  of  alternative  papers,  most  do 
a  best-of  issue  and  we  chose  the  theme 
this  year  that  it  would  be  the  Olympic 
scandal.  ...  We  had  this  image  of  five 
rings,  we  purposely  unlocked  them,  and 
put  $100  bills  inside  them.  It  wasn’t  an 
ad.  They  said  we  were  trying  to  promote 
sales  of  our  paper  and  I  said  it’s  a  free 
paper,”  says  Saltas.  —  David  Noack 


Al  Neuharth 


USOC  ruffled  by  rings  parody 


Bill  Mitchell 
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Civic  Journalism  is 


About  rebuilding  our  credibility. 


In  I960,  I  received  the  Pulitzer  Prize  for  my  coverage  of  the 
Milledgeville  (Georgia)  State  Hospital.  At  the  time,  it  was  the 
nation's  largest  mental  institution,  with  12,500  patients  and  just 
48  doctors.  Conditions  were  deplorable.  It  was  a  snakepit,  a 
warehouse  for  humans. 

My  Milledgeville  reporting  taught  me  an  important  jour¬ 
nalism  lesson:  You  should  always  follow  up  reports  exposing  bad 
conditions  with  additional  reports  on  proposals  to  reform  or  cor¬ 
rect  the  conditions.  After  the  Atlanta  Constitution  published  the 
Milledgeville  series,  an  editor  assigned  me  to  go  to  Kansas  and 
write  a  series  about  its  outstanding  mental  health  reform  pro¬ 
gram.  I  wasn't  enthusiastic  but  my  editor  was  right.  The  Kansas 
series  demonstrated  that  the  newspaper  cared  as  much  about 
reform  as  it  did  about  an  expose.  And  it  served  as  a  blueprint  for 
reforming  Georgia's  mental  health  program. 

Too  often  today  much  of  the  news  media  seems 
obsessed  with  reporting  problems  -  almost  to  the  extent  of  ignor¬ 
ing  or  excluding  solutions. 

Civic  journalism  is  an  attempt  to  bring  the  average  citizen 
into  the  process  of  journalism  to  solve  social  problems.  It  brings 
in  people  who  would  not  normally  be  involved  in  governmental 
solutions  and  engages  people  who  are  normally  left  out  of  the 
process. 


Jack  Nelson 

Former  Washington  Bureau  Chief 
Los  Angeles  Times 


The  Pew  Center  for  Civic  Journalism  is 
pleased  to  present  this  message,  first  in  a 
series  on  how  journalists  are  working  to 
improve  news  coverage  by  involving 
citizens  and  to  improve  the  community 
through  their  journalism.  For  more  infor¬ 
mation,  call  202-331-3200. 


And  that  helps  improve  the  credibility  of  newspapers. 


which  is  very  important.  The  popularity  of  newspapers  is  the  low¬ 
est  it's  been  at  any  time  in  my  career.  Not  that  we're  looking  for 
popularity,  but  when  you're  as  unpopular  as  we  are,  you  need  to 
look  for  what's  wrong.  I  think  part  of  what's  wrong  is  that  we  look 
too  much  at  problems  and  not  enough  at  what  to  do  about  them. 
Civic  journalism  is  a  remedy. 


Pew  Center  for  Civic  Journalism 

Jan  Schaffer  Jack  Nelson 

director  chairman. 


1101  Connecticut  Ave.,  NW,  Suite  420 
Washington,  DC  20036 


www.pewcenter.org 
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AP  denies 
to  protect 

by  David  Noack 

The  Associated  Press  denies  it  killed 
a  story  about  the  newspaper  indus¬ 
try’s  efforts  to  deny  workers’  com¬ 
pensation  coverage  to  news  carriers,  con¬ 
tending  the  article  is  being  held  for  addi¬ 
tional  reporting. 

The  allegations  aimed  at  the  newspaper 
cooperative  were  reported  in  the  March  1 
issue  of  Corporate  Crime  Reporter,  a 
Washington,  D.C. -based  weekly  legal 
newsletter. 

The  headline  reads:  “Associated  Press 
Kills  Story  on  Newspaper  Carriers  and 
Workers’  Compensation.  What’s  Black 
and  White  and  Red  All  Over?”  The  article 
was  based  on  an  interview  with  Marc 
Linder,  a  University  of  Iowa  law  professor 
who  had  written  a  law  review  article  on 
this  issue. 

Tori  Smith,  an  AP  spokesperson,  denies 
that  the  story  was  spiked.  She  says  there 
was  a  “miscommunication”  between  the 
reporter  working  on  the  story,  Maggie 
Jackson,  and  her  editors.  Jackson  declined 
to  comment  on  the  matter. 

Smith  .says  that  while  Jackson  was 
under  the  impression  the  story  was  spiked, 
that  was  not  the  case. 

“I  think  there  is  a  miscommunication 
here,  and  Maggie  did  tell  the  professor 
that  it  was  spiked.  That  was  her  under¬ 
standing.  But  it  was  a  miscommunication, 
an  editor/writer  miscommunication  on 
this  end.  I  think  we  are  looking  at  this 
story  and  looking  to  broaden  it  and  add 
some  context.”  Smith  says  she  doesn’t 
know  when  the  expanded  story  would  be 
finished. 

Interest  in  the  story  was  sparked  by 
Linder,  who  penned  a  law  review  article 
last  year  that  appeared  in  the  Loyola 
Poverty  Law  Journal  called  “What  is 
Black  and  White  and  Red  All  Over?  —  or. 
How  Publishers  Exclude  Newscarriers 
from  Workers’  Compensation.” 

Linder  argues  that  newspaper  publish¬ 
ers  have  campaigned  to  exclude  news  car¬ 
riers  from  workers’  compensation.  He  also 
accuses  newspapers  of  not  reporting  this 
issue.  He  was  trying  to  pitch  the  story  to 
reporters,  using  his  research  in  the  law 


NEWS 

‘spiking’  story 
newspaper  industry 


review  piece  as  the  basis  for  the  story. 

He  sent  the  law  review  piece  to  20 
reporters  and  columnists,  many  of  whom 
he  had  dealt  with  on  other  labor-related 
stories.  Some  of  the  papers  he  contacted 
included  The  Des  Moines  Register, 
Houston  Chronicle,  USA  Today,  and  the 
Iowa  City  Press-Telegram. 

“All  I  can  tell  you  is  everything  that 
has  happened  since  1  sent  this  article  out 
to  various  reporters  confirmed  the  view 
that  I  formed  while  doing  the  research. 
The  only  reason  the  newspaper  publish¬ 
ers  can  get  away  with  this  outrage  is 
because  they  are  in  the  unique  position  of 
not  reporting  on  it,”  asserts  Linder,  a 
labor  lawyer  who  has  represented  mi¬ 
grant  farm  workers. 

Jennifer  Cronin,  a  former  reporter  at 
the  Press-Telegram,  says  she  pitched  the 
story  to  a  former  assignment  editor,  and 
there  was  no  interest  in  pursuing  the  story. 

“We’ve  always  covered  his  previous 
studies  in  the  past  and  to  my  knowledge, 
while  I  was  there.  This  was  the  only  one 
we  didn’t  do  anything  on,”  says  Cronin, 
who  left  the  paper  last  October  and  now 


helps  handle  public  affairs  at  the 
University  of  Iowa. 

Des  Moines  Register  columni.st  Rehka 
Basu  also  received  the  story  idea  but  did 
not  write  a  column  about  it.  She  denied 
there  was  any  pressure  not  to  write  about 
the  issue. 

“It  never  went  beyond  me.  It  was  never 
anything  I  proposed  to  any  of  my  editors, 
.so  there  was  no  opportunity  to  shut  it 
down  at  that  level.  1  just  felt,  in  most  of  the 
columns  that  I  do,  there  has  to  be  some 
timely  news  angle  to  it  and  1  couldn’t  find 
anything  like  that  that  was  linked  to  the 
issue,”  says  Basu. 

Linder  says  he  was  informed  by  Jack- 
.son,  the  AP  reporter,  that  the  story  was 
spiked. 

“At  some  point  [she]  told  me  the  article 
was  not  going  to  be  published  ...  that  AP 
had  ‘spiked’  the  article  and  1  assume 
spiked  meant  killed.”  says  Linder. 

Corporate  Crime  Reporter  editor  Russell 
Mokhiber  says  he  called  Jackson  and  told 
her  he  was  working  on  a  story  about  the  alle¬ 
gation.  When  asked  about  the  story,  he  says 
she  blurted  out.  ‘“They  spiked  it.’”  ■■ 


Former  publisher  sues 
Pioneer  over  discharge 


A  former  publisher  of  the  Bozeman 
(Mont.)  Daily  Chronicle  is  suing 
the  paper’s  parent  company. 
Pioneer  Newspapers  Inc.,  alleging  he  was 
fired  for  refusing  a  transfer. 

Richard  J.  Coffman,  a  27-year 
employee  of  Seattle-ba.sed  Pioneer, 
alleges  in  the  state  court  lawsuit  that  as 
publisher  from  1993  to  1998  he  led  the 
paper  through  many  accomplishments, 
including  the  successful  conversion  to  a 
morning  paper  and  construction  of  a  new 
building  for  the  paper. 

During  that  period,  the  Chronicle  was 
named  the  best  newspaper  in  Montana. 
The  Chronicle  also  was  named  the  best 
paper  in  the  Pacific  Northwest  in  the  less 
than  25,()(X)  circulation  category.  In  that 
.same  time,  Coffman’s  salary  grew  from 


$7.34,393  to  $1.24  million,  the  suit  says. 

Although  he  never  received  a  negative 
Job  review  as  publisher,  Coffman  was 
fired  May  3 1  after  refusing  a  transfer  to  an 
inferior  position  with  a  salary  cut,  the  suit 
claims.  Coffman  claims  Pioneer  created 
an  employment  situation  that  was  so  intol¬ 
erable  that  he  had  no  choice  but  to  leave. 
He  took  a  lower-paying  job  in  Iowa. 

Pioneer  CEO  David  Lord  says  the 
charges  are  untrue.  “When  we  decided 
Rick  wasn’t  a  good  long-term  fit.  we  of¬ 
fered  him  another  position  as  publisher  at 
a  smaller  paper,”  he  says. 

Coffman  is  seeking  a  jury  trial,  puni¬ 
tive  damages,  and  compensation  for  lost 
wages,  stock  distributions,  and  fringe 
benefits  from  the  date  of  his  termination 
in  May.  —  Lucia  Moses 
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Cross-ownership  hopes  revived 


Media  moguls: 
Web  can  be 
friend  and  foe 

Mainstream  news  leaders  can  fore¬ 
see  the  day  when  a  Jimmy  Breslin 
will  market  his  column  over  the 
Internet,  when  a  garage  sale  ad  will  only  be 
found  on  a  specialized  Web  site,  and  when 
newspaper  advertisers  will  have  to  pur¬ 
chase  a  combined  print/Web  package  to 
properly  compete. 

Those  were  among  the  predictions 
made  during  a  wide-ranging  discussion 
between  some  of  the  mainstream  media’s 
heaviest  hitters  who  gathered  at  the  Jupiter 
Communications  Consumer  Online  Forum 
in  New  York  last  week.  During  a  lively 
round-table  debate  on  March  2  that  includ¬ 
ed  editors  and  CEOs  from  Newsweek,  US. 
News  and  World  Report,  Brill’s  Content, 
and  Penguin  Books,  participants  warned 
newspapers  and  magazines  to  guard  their 
livelihoods  from  Web  competition,  but 
also  take  advantage  of  the  Internet's  grow¬ 
ing  audience. 

“I’m  not  sure  we  have  figured  out  how 
to  do  that  very  well,”  said  Richard  Smith, 
chairman  and  editor  in  chief  of  Newsweek, 
one  of  si,\  panelists  who  participated.  “We 
have  had  less  success  in  transmitting  what 
we  do  to  the  Web.” 

Panelists  warned  that  the  Internet  has 
and  will  continue  to  severely  cut  into  print 
newspaper  readership  and  advertising. 
They  also  stressed  that  print  mediums  can 
recapture  much  of  that  loss  by  competing 
through  their  own  Web  sites  that  stress 
good  journalism  and  local  reporting. 

The  key,  they  said,  is  to  utilize  the  Web 
along  with  the  printed  product  so  that  each 
complement  each  other  with  cross-adver¬ 
tising,  shared  information,  and  dual  pro¬ 
motion.  But,  they  stressed,  newspapers 
must  be  certain  to  give  the  newspaper  and 
the  Web  site  their  own  identities. 

Steven  Brill,  publisher  of  Brill's  Content, 
stressed  that  print  publications  should  be 
careful  not  to  destroy  their  franchise  by  giv¬ 
ing  too  much  free  content  on  the  Web  site. 

“We  never  put  anything  but  a  tiny  minor¬ 
ity  of  the  magazine  online  where  you  can 
get  it  for  free,”  Brill  said.  “Instead,  we  use 
the  Web  for  other  services  like  a  daily  media 
report  and  to  promote  our  brand  name.” 

Newsweek's  Smith  agreed.  “Giving  con¬ 
tent  away  is  ridiculous,”  he  said.  “1  would 
rather  have  a  site  that  brings  the  reader  in” 
to  the  printed  product.  —  Joe  Strupp 


by  Joe  Strupp 

A  Republican-backed  bill  that  would 
lift  the  ban  on  cross-ownership  of 
same-market  newspapers  and  tele¬ 
vision  stations  is  being  considered  in 
Congress  for  the  third  time  in  four  years. 
But  even  its  supporters  admit  it  has  a 
tough  road  ahead  with  likely  opposition 
from  liberal  Democrats  and  the 
White  House. 

“It’s  no  slam-dunk,”  says  Ken 
Johnson,  a  spokesman  for  Rep. 

Billy  Tauzin  (R-La.),  who  chairs 
the  House  Telecommunications 
subcommittee  and  plans  hearings 
on  the  bill  this  spring.  “Anytime 
you  tweak  ownership  rules,  you 
hear  cries  of  consolidated  power 
in  the  hands  of  a  few.” 

Veteran  Capitol  Hill  observers  agree, 
saying  the  time  may  not  be  ripe  for  such  a 
sweeping  change. 

“It’s  unlikely  that  much  will  pass  this 
year  on  telecommunications  because  the 
1996  [Telecommunications]  Act  hasn’t 
had  that  much  time  to  work,”  says  Brody 
Mullins  of  Congress  Daily,  who  covers 
telecommunications  issues.  “There  is  also 
a  slimmer  margin  for  the  Republican 
majority  so  that  anything  that  passes  has 


A  proposal  to  expand  the  pool  of 
candidates  from  smaller  newspa¬ 
pers  who  serve  on  the  Audit 
Bureau  of  Circulation  (ABC)  board  of 
directors  is  expected  to  be  considered  dur¬ 
ing  the  board’s  March  10  meeting. 

The  change,  developed  by  Newspaper 
Association  of  America  (NAA)  president 
John  Sturm  and  the  ABC  board’s  advisory 
committee,  alters  the  categories  for  choos¬ 
ing  two  of  the  board’s  34  members.  The 
change  expands  the  pool  of  candidates  rep¬ 
resenting  the  smallest  newspapers  to  create 
a  more  balanced  board,  Sturm  says. 

“The  suggested  reclassifications  will 
enlarge  the  pool  of  candidates  with  the 
necessary  resources  to  fill  newspaper 
director  seats,  as  well  as  strengthen  the 
representation  of  small  market  publishers’ 
interests.”  Sturm  says  in  a  letter  sent  to 
newspaper  publishers  on  Feb.  25.  “It 


to  have  wide  support.” 

Rep.  Cliff  Steams  (R-Fla.)  introduced 
the  bill  on  March  2,  which  seeks  to  lift  the 
24-year  ban  on  cross-ownership  of  televi¬ 
sion  stations  and  newspapers  in  the  same 
market.  Such  dual  ownerships  have  been 
prohibited  under  FCC  regulations  that  took 
effect  in  1975. 

Since  the  FCC  ban.  only  cross-ownerships 
that  were  in  place  prior  to  1975 
have  been  allowed  to  remain. 

“As  we  approach  the  dawn  of 
a  new  century,  it  is  time  to  reform 
the  antiquated  rules  and  regula¬ 
tions  of  the  FCC,”  Steams  said  as 
he  introduced  the  legislation. 
“This  agency  appears  to  be  con¬ 
sumed  with  a  regulatory  model 
of  government  rather  than  the 
trimmed-down.  free-market  approach  that 
the  American  people  would  like.” 

A  White  House  spokesperson  says  the 
Clinton  administration  is  still  studying  the 
bill  but  would  likely  oppose  any  effort  to 
allow  “a  concentration  within  the  media.” 

Steams’  bill  also  lifts  the  ban  on  owner¬ 
ship  of  more  than  one  television  network  or 
more  than  one  television  station  in  the  same 
market.  It  also  raises  the  nationwide  audi¬ 
ence  cap  from  35%  to  45%  for  television 
station  owners.  ■} 


makes  .sense  to  consider  a  modification.” 

Currently,  the  ABC  board  includes  10 
advertising  directors,  eight  advertising 
agency  directors,  seven  magazine  repre¬ 
sentatives,  eight  newspaper  publishers, 
and  an  advertising  buyer  as  chair,  accord¬ 
ing  to  NAA  spokeswoman  Debra  Gersh 
Hernandez. 

Each  of  the  newspaper  publishers  comes 
from  one  of  eight  newspaper  categories 
based  on  circulation.  Right  now,  the  first 
category  includes  newspapers  with  fewer 
than  15,0(X)  readers  and  the  second  cate¬ 
gory  has  those  with  circulations  between 
15,001  and  100,000. 

The  proposed  change  would  expand  the 
first  category  to  include  those  newspapers 
with  circulations  of  25,000  or  less  and 
change  the  second  category  to  represent 
newspapers  with  circulations  of  between 
25,(X)1  and  100,000.  — Joe  Strupp 


Rep.  Cliff  Stearns 


ABC  ponders  including  smaller 
newspapers  to  board  of  directors 
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Y2K  experts  criticize 
incompiete  coverage 


by  David  Noack 

As  Congress  grapples  with  the  prob¬ 
lems  that  may  stem  from  the  Y2K 
computer  bug  problem,  how  are 
reporters  and  newspapers  covering  one  of 
the  biggest  and  most  challenging  stories  of 
the  year? 

So  far,  media  coverage  has  tilted  toward 
the  extremes,  with  stories  about  people 
who  are  stockpiling  food  and  water  with 
the  intention  of  heading  for  the  hills  to 
reassurances  from  public  utilities,  insur¬ 
ance  companies,  and  local  governments 
claiming  they  are  well  on  the  way  to  Y2K 
compliance.  Just  last  week,  federal  law¬ 
makers  found  that  parts  of  the  nation’s 
healthcare  system,  especially  doctors  in 
private  practice  and  smaller  hospitals,  face 
the  greatest  Y2K  risk. 

But  questions  remain:  How  much 
money  is  being  spent  (or  wasted)  to  solve 
the  problem?  How  are  programmers  strug¬ 
gling  to  fix  billions  of  lines  of  computer 
code?  What  contingency  plans  have  com¬ 
panies  developed?  What  are  the  legal  lia¬ 
bilities?  What  are  the  financial,  economic, 
and  business  impacts?  What  about  the  hid¬ 
den  issue  of  embedded  computer  chips? 

All  of  these  questions  and  more  were 
part  of  a  wide-ranging  discussion  by  Y2K 
experts  at  a  recent  conference.  Reporting 
the  Y2K  Story,  sponsored  by  FACS,  the 
Pasadena-based  Foundation  for  American 
Communications.  The  conference  was  held 
at  the  Freedom  Forum’s  Media  Studies 
Center  in  New  York  City. 

Experts  at  the  conference  contended  the 
media  has  not  gone  far  enough  in  making 
the  story  part  of  a  national  dialogue.  They 
said  the  nuts  and  bolts  of  the  problem  still 
need  to  be  reported.  They  questioned 
whether  journalists  are  asking  the  right 
questions  to  company  spokespersons  and 
information  technology  officials. 

The  Y2K  problem  relates  to  computers 
which  were  originally  programmed  to 
only  recognize  the  last  two  digits  of  a 
date,  such  as  99  for  1999.  When  the  year 
2000  rolls  around,  goes  the  theory,  com¬ 
puters  will  think  its  1900,  throwing 
things  into  chaos.  Some  believe  that 
many  systems  will  simply  crash,  includ¬ 
ing  the  networks  that  control  basic  daily 


activities  in  modern  society. 

Edward  Yourdon,  chairman  and  co¬ 
founder  of  the  Cutter  Consortium,  a  com¬ 
puter  industry  consulting  firm,  said  re¬ 
porters  need  to  take  a  closer  look  at  public 
relations  statements.  A  typical  PR  state¬ 
ment  on  Y2K  might  read:  “We  have  been 
actively  working  on  Y2K  since  1997  and 
are  making  excellent  progress.  We  are  con¬ 
fident  that  most  of  our  mission-critical  sys¬ 
tems  will  be  completed  by  June  30,  1999.” 

Yourdon,  author  of  “Time  Bomb  2000,” 
said  that  taken  at  face  value,  most  PR 
statements  sound  reasonable,  but  he  sug¬ 
gested  reporters  ask  these  questions:  What 
does  “actively”  working  mean?  How  much 
of  the  IT  (Information  Technology)  staff  is 
dedicated  to  the  project?  Why  did  you  start 
in  1997?  How  is  progress  being  measured? 
What  was  your  last  software  project  and 
was  it  completed  on  time? 

Victor  Porlier,  who  heads  the  Center  for 
Civic  Renewal  Inc.,  has  made  it  a  point  to 
visit  local  town  governments  near  his  home 
in  the  Albany,  N.Y,  area  and  found  that 
many  local  officials  think  of  the  Y2K  bug  as 
a  financial  data  system  date  problem.  They 
were  unaware  that  the  police,  fire,  water, 
and  sewer  districts  will  also  be  affected. 

Dennis  Grabow,  founder  and  CEO  of 
Chicago  based-Millennium  Investments 
Inc.,  predicted  the  Y2K  problem  will  most 
likely  spark  a  global  economic  recession. 
“There  is  not  enough  time  to  fix  every¬ 
thing  and  in  particular  there  is  a  shortage 
of  skilled  resources  available.  This  is 
especially  the  case  for  embedded  .system 
remediation,  which  goes  to  the  heart  of 
our  productive  capacity,”  Grabow  said. 
Embedded  system  remediation  concerns 
fixing  or  replacing  computer  chips  that 
are  installed  in  most  electronic  devices, 
such  as  VCRs,  microwave  ovens,  and 
even  missile  systems. 

To  get  a  handle  on  how  the  public  per¬ 
ceives  the  Y2K  problem,  a  recent  Media 
Studies  Center  poll  found  that  64%  of 
Americans  say  it’s  “very  important”  to 
them  that  the  news  media  provide  coverage 
of  how  medical  establishments  and  911 
emergency  services  are  preparing  for  Y2K. 
They  also  want  to  see  stories  about  the  pre¬ 
paredness  of  the  U.S.  military,  banks,  and 
local  electric  companies. 
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Y2K  stories  run 
gamut  in  Indiana 

by  David  Noack 

The  Times  in  Lake  and  Porter  coun¬ 
ties,  Ind.,  has  coverage  of  the  Y2K 
computer  glitch  that  runs  the  gamut 
from  doom  and  gloom  to  self-promoters 
and  businesses  looking  to  make  a  buck. 

“We’re  routinely  writing  Y2K  stories 
which  reflect  everything  from  scare 
mongering  to  businesses  poised  to  cash 
in  on  Y2K  by  promoting  this  or  that  soft¬ 
ware  protection,”  says  Don  Asher,  the 
Porter  County  editor  of  the  newspaper. 

The  paper’s  coverage  is  not  unlike 
that  found  in  most  newspapers  around 
the  country,  which  are  grappling  with 
the  issue  of  what  will  happen  to  comput¬ 
ers  —  and  everything  they  control  —  at 
midnight  on  Dec.  31,  1999. 

“Frankly,  I  think  reporting  on  this 
issue  has  been  all  over  the  map.  The 
result  is  confusion  over  whether  or  not 
we’re  facing  disaster.  Are  we  failing  our 
readers?  Yes.  I  don’t  see  how  you  can 
ignore  the  alarmists.  Maybe  they’re 
right.  It  Just  seems  no  one  has  a  solid 
handle  on  the  magnitude  of  the  situation. 
There  are  reputable  experts  on  both 
sides.  Who  are  we  supposed  to  believe? 
Just  in  ca.se,  I  don’t  think  I’ll  fly  on  New 
Year’s  Eve,”  says  Asher,  who  notes  that 
the  business  department  is  doing  the 
bulk  of  the  coverage. 

Phil  Haslanger,  managing  editor  of 
The  Capital  Times  in  Madison,  Wis., 
says  the  media  has  focused  on  the 
gloom-and-doom  aspect  of  the  story. 

“I  think  that  generally  up  to  this  point 
the  media  has  gone  more  heavily  on  the 
sky  is  falling  potential  of  Y2K,  perhaps 
because  there  is  more  drama  in  those 
stories,”  says  Haslanger. 

He  says  that  Gwen  Carleton,  the 
Capital  Times'  higher  education  report¬ 
er,  has  also  become  the  paper’s  special¬ 
ist  on  Y2K  issues.  And  as  Carleton  did  a 
story  for  the  Jan.  1,  1999.  edition  of  the 
paper,  saying  that  some  Y2K  issues  may 
begin  popping  up  during  1999,  the  paper 
encountered  their  own  Y2K  pitfall. 

“Little  did  she  know  as  she  wrote  the 
story  that  our  building’s  security  com¬ 
puter  would  deprogram  access  for  all 
employees  at  midnight  of  the  new  year 
because  the  computer  read  ‘99’  as  the 
end  of  the  program,”  says  Haslanger. 

The  program  was  fixed  the  next  day. 
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Chelsea  Clinton:  Just  another  student 

Despite  her  news-making  parents,  the  campus  paper  keeps  her  out  of  the  news 


by  Allan  Wolper 

The  Stanford  Daily,  after  brief  re¬ 
flection,  decided  impeachment. 
Hillary  Clinton’s  Senate  candida¬ 
cy,  People  magazine,  or  an  occasional 
stint  as  a  recruiter  were  not  enough  to 
warrant  a  change  of  pol¬ 
icy  in  covering  Chelsea 
Clinton. 

“We  will  cover  her 
when  she  makes  news 
on  our  campus,”  com¬ 
ments  James  Tankersley, 
the  21 -year-old  junior 
editor  of  the  campus 
newspaper. 

Tankersley  says  that 
he  consulted  with  his 
staff  last  weekend  and 
decided  not  to  change 
the  paper's  18-month- 
long  policy  on  coverage 
of  the  First  daughter. 

“If  Hillary  Clinton 
runs  for  office  and 
Chel.sea  makes  a  speech  for  her  here,  we’ll 
cover  it.  If  Chelsea  runs  for  student  coun¬ 
cil,  we’ll  cover  it.  Otherwise,  we’ll  leave 
her  alone,”  Tankersley  says. 

“And  the  feedback  we’ve  gotten  from 
the  national  media  has  been  overwhelm¬ 
ingly  positive.” 

The  first  family  received  assurances 
from  reporters  in  both  Washington,  D.C., 
and  Palo  Alto,  Calif.,  that  they  would 
respect  her  privacy  during  her  high  school 
and  college  years. 

Her  appearance  la.st  summer  on  the 
front  pages  of  America’s  newspapers  has 
not  shakened  Tankersley’s  position. 

“We  want  her  to  have  as  normal  an 
experience  here  as  possible,”  he  says,  not¬ 
ing  the  same  rules  applied  to  Carolyn 
Starr,  daughter  of  independent  counsel 
Kenneth  Starr. 

Marsha  Barry,  press  secretary  to 
Hillary  Clinton,  made  a  tour  of  the  news¬ 
rooms  in  the  Palo  Alto  area  to  push  the 
Clinton  family’s  agenda  for  a  press-free 
Chelsea. 

“Chelsea  is  a  student  trying  to  lead  a 
private  life  and  never  has  called  attention 
to  herself,”  Barry  says  in  an  interview 


from  her  Washington  office. 

The  visit  was  so  successful  that 
Chelsea’s  attempt  to  help  Stanford  recruit 
a  high-profile,  Trenton,  N.J.,  high  school 
basketball  star  went  virtually  unreported 
in  the  American  press. 

“She  told  me  it  [Stanford]  was  the  place 
to  be,”  Dahntay  Jones 
told  the  New  York  Daily 
News  in  October  1997, 
the  first  semester  Chel¬ 
sea  was  enrolled  in  the 
California  institution. 
He  told  E&P  that  he 
was  taken  to  a  fraternity 
party  by  a  Stanford 

player  where  he  was 

introduced  to  Chelsea. 

“She  asked  how  my 
visit  was  going,”  Jones 
recalls.  “She  said  she 

was  having  fun  at 

Stanford.  It  was  inter¬ 
esting  to  see  a  face  in 
person  that  you  see  on 
television.  It  was  nice 
meeting  her.”  Jones  eventually  chose  to 

attend  Rutgers  University,  in  New 

Brunswick,  N.J. 

Karen  Peters,  a  recruiter  at  Stanford, 
says  Chelsea  was  not  part  of  an  organized 
effort  to  lure  athletes  to  Stanford. 

“If  she  meets  people,  it  would  be  on  an 
informal  basis,”  Peters  says.  “Chelsea  has 
a  lot  of  friends  among  the  student  athletes. 
We  are  a  small  campus,  with  only  6,500 
students.  So  an  athlete  might  run  into  her 
somewhere.” 

William  Woo,  former  editor  of  the  St. 
Louis  Post-Dispatch,  says  the  Daily  prob¬ 
ably  erred  in  not  covering  Chelsea’s  work 
as  a  recruiter. 

“That  sounds  like  news  to  me,”  says 
Woo,  referring  to  Chelsea’s  basketball 
pitch.  “But  the  Daily  made  a  principled 
decision.  This  is  a  news  organization  that 
identified  an  issue,  came  to  a  decision, 
and  .steadfastly  followed  it.” 

Woo,  the  Lorri  Lokey  Visiting  Professor 
of  Journalism  at  Stanford  and  a  member  of 
the  campus  paper’s  board  of  directors, 
added.  “To  me  that  is  good  Journalism.” 

Jerry  M.  Ceppos,  executive  editor  of 
the  San  Jose  Mercury  News,  agreed  with 


the  student  paper’s  policy. 

“You  can  include  us  among  those  who 
thinks  Chelsea  deserves  some  privacy,” 
Ceppos  comments.  “1  don’t  think  we 
missed  anything  by  treating  her  in  a  gin¬ 
gerly  way.” 

David  E.  Price,  editor  of  the  Palo  Alto 
Daily  News,  says,  “I  define  news  as  what 
I  find  interesting  and  there  are  things  out 
there  1  found  more  interesting  than 
Chelsea  Clinton.” 

And  the  People  magazine  cover  story 
about  the  relationship  between  Chelsea 
and  Hillary  Clinton  that  provoked  an  out¬ 
raged  response  from  the  first  family  has 
not  produced  any  surge  of  media  activity 
at  the  Stanford  campus. 

“There  has  been  no  incidents  involving 
the  media,”  laughed  sergeant  Rick  Enberg 
of  the  campus  police. 
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Anonymity  protected  under  1  st 

Calif,  court  rules  that  paper  doesn’t  have  to  reveal  names  of  ad  clients 


by  M.L.  Stein 

Declaring  that  the  “anonymous  pam¬ 
phleteer  is  one  of  the  enduring 
images  of  the  American  revolution¬ 
ary  heritage,”  a  California  appellate  court 
has  given  First  Amendment  protection  to 
unnamed  writers  of  paid  advertisements 
espousing  a  cause. 

“The  right  to  speak  anonymously  draws 
its  strength  from  two  separate  constitution-  I 
al  wellsprings:  the  First  Amendment  free¬ 
dom  of  speech  and  the  right  of  privacy  . . . 
in  the  California  Constitution,”  states  the 
4th  District  Court  of  Appeals,  reversing  a 
lower  court  ruling  and  ordering  the  court  to 
quash  a  subpoena  for  the  names  of  the 
authors  of  the  ads.  However,  the  court  did 
not  give  shield  law  protection  to  such  ads. 

The  case  involves  the  weekly  Downey 
(Calif.)  Eagle,  which  carried  the  ads  from 
citizens’  groups  bitterly  opposed  to  a  pub¬ 
licly  owned  local  hospital’s  plan  to  become 
affiliated  with  a  for-profit  HMO.  There 
were  charges  of  self-dealing,  backroom 
deals,  bribery,  sexual  misconduct,  incom-  | 
petence,  and  mismanagement.  j 

The  hospital  and  “affiliated  persons”  filed 
defamation  suits  against  a  local  doctor  and 
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one  group.  Concerned  Citizens  of  Downey, 
charging  them  with  engaging  in  a  “vicious 
and  concerted  scheme”  to  ruin  its  reputation 
“by  publishing  false  and  malicious  writings 
about  them  in  the  Downey  community.”  The 
hospital  used  discovery  proceedings  in  an 
attempt  to  learn  the  identities  of  the  1,(XX) 
“Doe”  defendants  in  its  complaint. 

The  Eagle  also  ran  a  series  of  ads  by 
another  group.  Save  Our  Hospital.  Only 
some  of  them  were  signed.  The  advertise¬ 
ments  asked:  “Why  would  Management 
and  most  of  the  [hospital]  governing  Board 
refuse  to  [state]  they  will  not  personally 
profit  from  the  sale  of  the  hospital?” 

The  court  termed  the  ads  “core  political 
speech,  e.g.,  the  allocation  of  public  and 
private  resources  for  health  care.” 

Downey  Community  Hospital,  in  con¬ 
nection  with  its  suits,  subpoenaed  the 
Eagle,  demanding  that  it  produce  all  docu¬ 
ments  reflecting  the  names  of  the  advertis¬ 
ers  and  a  record  of  all  communications 
between  the  paper  and  representatives  of 
the  two  organizations.  Citing  the  state 
shield  law  and  the  state  constitutional  right 
of  privacy,  the  Eagle  appealed  to  quash  the 
subpoenas.  A  Superior  Court  judge  had 
held  the  newspaper  in  contempt  for  refus¬ 
ing  to  turn  over  the  names  to  the  hospital. 

The  higher  court  rejected  the  hospital’s 
argument  that  the  shield  law  is  limited  to 
news-gathering  or  news  publication,  point¬ 
ing  out  that  cases  show  that  shield  laws 
cover  a  “variety  of  editorial  functions.” 

Although  freeing  the  Eagle  from  the 
threat  of  the  hospital’s  subpoena,  Crosby 
notes:  “We  ...  cannot  agree  with  the  Eagle 
that  every  newspaper  advertisement  auto¬ 
matically  falls  within  purview  of  the  media 
shield  law.  Even  in  an  era  awash  with  hype 
and  overcommercialization,  there  remains 
a  fundamental  distinction  between  the 
reporting  and  editorial  functions  of  a  news¬ 
paper  and  the  buying,  selling,  and  placing 
of  commercial  advertisements.” 

Crosby  also  chides  the  Eagle  for  its 
statement  about  the  need  for  protecting  the 
“confidentiality  expectations”  of  its  adver¬ 
tisers,  asserting  there  is  “no  supporting 
declaration  establishing  [its]  intent  to  pub¬ 
lish  those  advertorials  as  part  of  its  editor¬ 
ial  process  or  to  transmit  news  or  commen¬ 
tary  on  matters  of  public  interest  to  the 
Downey  community. ...  As  far  as  we  know. 


the  Eagle  was  indifferent  to  the  informa- 
j  tional  content  of  those  advertisements.” 

Los  Angeles  attorney  Kelli  Sager,  who 
represented  the  Eagle,  hails  the  decision  as 
“protecting  what  the  Constitution  was 
meant  to  protect.  The  court  is  saying  that 
people  should  not  be  punished  for  publish¬ 
ing  viewpoints.  At  the  same  time,  the  jus¬ 
tices  are  saying  the  privilege  should  not  be 
applied  to  every  single  advertisement  in  any 
i  publication  regardless  of  content,”  she  says. 

Leonard  Venger,  the  hospital’s  counsel, 
told  the  San  Francisco  Daily  Journal  that 
his  client  respects  the  First  Amendment 
and  doesn’t  mind  criticism.  He  adds, 
“some  people  crossed  the  line  and  instead 
of  dealing  with  fair-and-square  issues  sur¬ 
rounding  the  hospital,  chose  to  make 
[  anonymous  false  allegations  about  the  per- 
I  .sonal  lives  of  people.” 

I 

Detroit  striker 
wins  libei  case 

I  A  striking  mailer  who  was  mistakenly 
j  accused  of  violence  on  a  picket  line  has 
!  won  a  $1()6.(XX)  libel  judgment  against 
J  Detroit  Newspapers. 

I  Jamie  Slawick,  a  part-time  production 
I  worker  repre.sented  by  Detroit  Mailers 
I  Union-Teamsters  Local  2040,  was  fired  by 
!  Detroit  Newspapers  in  November  1995  for 
I  allegedly  throwing  orange  juice  and  coffee 
on  a  security  guard.  Eight  months  after 
describing  the  allegations  and  firing  in 
internal  memos  and  a  letter  to  the  union’s 
I  president,  the  company  acknowledged 
!  Slawick  had  been  misidentified.  She  was 
'  offered  her  job  back, 
j  In  a  judgment  first  reported  by  Alan 
I  Forsyth,  a  reporter  for  the  Detroit  Sunday 
\  Journal  strike  paper,  a  Wayne  County  Circuit 
I  Court  jury  mled  8-0  that  Slawick  had  been 
I  libeled.  Detroit  Newspapers,  which  runs 
j  business  and  production  operations  for  The 
^  Detroit  NeH’s  and  Detroit  Free  Press,  con- 
!  tends  the  matter  belonged  in  federal  court, 
j  says  its  senior  legal  counsel,  John  A.  Taylor, 
t  “We’re  going  to  appeal  the  case,  and  we 
feel  we  are  going  to  win.  This  never  should 
have  been  heard  in  state  court,”  Taylor 
says.  Slawick’s  attorney,  Diane  Dinervo, 
declined  to  comment,  citing  pending 
j  post-verdict  motions  by  the  newspaper 
!  company.  —  Mark  Fitzgerald 
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Lower  newsprint  prices 
lift  newspaper  profit  hopes 

Expected  7%  price  drop  likely  to  bolster 
publishers’  bottom  lines  as  ad  outlook  softens 


by  Lucia  Moses 

Newsprint  suppliers  may  be  wring¬ 
ing  their  hands,  but  newspapers 
could  be  lining  their  pockets  a  little 
more  this  year  if  the  cost  of  newsprint  — 
their  single  biggest  cost  outside  payroll  — 
falls  as  expected. 

High  supply  and  low  demand,  plus  the 
strike  settlement  at  Abitibi-Consolidated 
Inc.,  the  world’s  largest  newsprint  suppli¬ 
er,  suggest  prices  will  drop  this  year  —  as 
much  as  10%,  some  forecasters  say. 

“The  average  price  in  ’98  was  $585, 
$590  per  ton,  and  we  think  in  ’99  the  aver¬ 
age  will  be  $548,”  says  Doug  Arthur,  ana¬ 
lyst  with  Morgan  Stanley  Dean  Witter. 
"That’s  about  a  $40,  or  7%  price  drop.” 
Most  newspaper  companies  budgeted 


for  flat  to  5%  higher  newsprint  expenses 
this  year.  With  the  top  five  companies  con¬ 
suming  an  estimated  3  million  tons  of 
newsprint  this  year,  “that’s  $120  million  of 
potential  earnings  cushion,”  Arthur  says. 

While  some  of  the  savings  might  shift 
to  promotion  spending,  he  says,  “I  think 
the  reality  is  that  advertising  revenues  are 
very  weak  in  the  industry  in  ’99,  so  1  think 
companies  are  going  to  need  that  cushion 
to  make  their  numbers.” 

Knight  Ridder  spokesman  Polk 
Laffoon  says  1999  newsprint  prices  are 
expected  to  be  less  than  budgeted  for  but 
won’t  say  by  how  much.  Newsprint 
accounts  for  19%  of  costs  at  Knight 
Ridder,  whose  31  dailies  include  the 
Detroit  Free  Press  and  Philadelphia 
Inquirer,  and  the  savings  will  bolster  earn¬ 


ings,  Laffoon  says. 

Not  everyone  expects  a  windfall.  At 
Liberty  Group  Publishing,  where  news¬ 
print  accounts  for  only  about  6%  of  costs 
at  its  mostly  .small  papers,  lower  prices 
will  have  a  minimal  impact,  says  CEO 
Kenneth  Serota.  The  Northbrook,  111.- 
based  company  owns  275  publications: 
dailies,  weeklies,  and  shoppers. 

Serota  expects  his  costs  to  decline  but 
adds,  “I  wouldn’t  say  that  it  would  have 
a  major  impact  on  our  profitability 
either  way.” 

But  there  is  a  potential  downside. 
MediaNews  Group’s  William  Dean 
Singleton  warns  that  tumbling  newsprint 
prices  tend  to 
be  followed  by 
even  faster  in¬ 
creases. 

“It’ll  im¬ 
prove  profits  a 
bit,  but  you 
have  to  look  at 
it  as  a  short-  i 
term  gain,”  says 
Singleton, 
whose  Media-  Analyst  Doug  Arthur  of 
News  Group  Morgan  Stanley 
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3/3/99 

2/24/99 

3/3/9^B 

1 

3/3/99 

2/24/99 

3/3/9^1 

A.H.  Belo  Corp.  (NY)+ 

17.938 

17.563 

27.125 

McClatchyCo.  (NY) 

32.813 

32.000 

28.938 

American  Media  Inc.  (NY) 

6.500 

6.438 

7.563 

Media  General  Inc.  (AM) 

49.188 

49.188 

47.125 

Central  Newspapers  Inc.  (NY) 

35.125 

35.000 

35.938 

New  York  Times  Co.  (NY)+++ 

30.250 

32.688 

31.938 

Dow  Jones  &  Co.  Inc.  (NY) 

47.063 

46.438 

52.063 

News  Corp.  Ltd. 

28.813 

28.625 

25.875 

E.W.  Scripps  Co.  (NY) 

41.125 

41.875 

53.813 

Pearson  Ltd. 

22.250 

22.375 

15.375 

Gannett  Co.  Inc.  (NY) 

62.500 

65.188 

63.188 

Pulitzer  Publishing  Co.  (NY) 

78.750 

81.063 

79.563 

Gray  Comm.  Sys.  (NY) 

18.188 

18.563 

26.375 

Quebecor  Inc.  Class  A 

21.250 

21.250 

19.250 

Harte-Hanks  Inc.  (NY)++ 

27.313 

25.875 

21.250 

Sun  Media  Corp.  (TSE)* 

21.000a 

21.000a 

15.900a 

Hollinger  International  (NY) 

12.875 

11.813 

16.063 

Thomson  Corp.  (TSE) 

36.200a 

36.300a 

43.100a 

Journal  Register  Co.  (NY) 

12.625 

12.250 

19.438 

Times  Mirror  Co.  (NY) 

55.938 

55.813 

62.563 

Knight  Ridder  (NY) 

49.813 

50.063 

56.563 

Tribune  Co.  (NY)** 

65.188 

66.250 

65.125 

Lee  Enterprises  Inc.  (NY) 

27.125 

26.813 

30.938 

Washington  Post  Co.  (NY) 

546.375 

557.875 

493.563 

*  Initial  public  offering  closed  on 
**  Adjusfed  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1 
++  Adjusted  for  2-for-1 
+++  Adjusted  for  2-for-1 


stock  split  as  of  6/5/98 
stock  spiit  as  of  3/16/98 
stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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operates  the  Los  Angeles  Daily  News  and  The  Denver  Post. 
“This  is  not  good  for  the  industry.  It’s  short-term  gratification  in 
exchange  for  long-term  pain.” 

The  lure  of  lower  prices  now  may  attract  more  companies  to 
negotiate  swaps,  or  more  stabilized  newsprint  prices,  as  insur¬ 
ance  against  price  increases  later.  Edward  Ondarza,  director 
with  Houston-based  Enron  Capital  and  Trade  Resources  Corp., 
says  he  has  negotiated  swap  contracts  with  two  newspaper  com¬ 
panies  that  were  new  to  the  practice  and  is  .seeking  to  seal  deals 
with  others.  Now,  a  company  can  ensure  a  price  of  $600  per  ton 
for  three  to  five  years,  he  says.  In  a  swap,  if  the  actual  price  falls 
below  the  negotiated  price,  the  newspaper  company  still  pays 
the  negotiated  price.  But  swaps  pay  off  when  the  actual  price 
rises  above  the  negotiated  price.  They  also  ensure  long-term  sta¬ 
bility,  which  investors  like  to  see. 

Morgan  Stanley’s  Doug  Arthur  says  newsprint  buyers  “are 
trying  to  lock  prices  in  even  as  prices  drop,  so  they  may  be  leav¬ 
ing  something  on  the  table.  I  think  there’s  a  certain  concern  that 
if  prices  get  too  weak,  you'll  .set  yourself  up  for  a  dramatic 
increase  in  2(KX).” 

Singleton  says  60%  of  his  newsprint  needs  are  already  tied  up 
in  swaps  negotiated  for  various  periods,  but  he  expects  to  still 
come  out  ahead  in  the  long  run.  “We’ll  pay  more  this  year  than 
others  because  of  it.  but  we’ll  pay  less  in  other  years,”  he  says, 
adding  that  he  probably  won’t  immediately  renew  his  contracts 
due  to  expire  soon. 

In  this  buyer’s  market,  newspapers  may  accumulate  larger 
newsprint  inventories  to  take  advantage  of  low  prices,  but  space 
constraints  will  limit  buying  to  60  to  80  days’  worth,  Arthur 
.says.  He  also  predicts  some  hoarding  at  the  end  of  the  year  due 
to  fears  about  the  millennium  bug:  “Newspapers  don’t  like  to 
mess  around  with  their  newspaper  supply.” 

Hollinger  earnings  rise 

Hollinger  International  Inc.,  publisher  of  the  Chicago  Siin- 
Times,  reported  net  earnings  rose  in  the  fourth  quarter  and  the 
full  year.  The  increase  came  even  as  the  company  invested  in  the 
launch  of  Canada’s  National  Post  and  sold  several  Canadian  and 
U.S.  newspapers.  Fourth-quarter  net  income  was  $20.2  million, 
up  from  $15.4  million  in  the  year-ago  period,  while  revenues 
fell  to  $578.3  million  from  $61 1.6  million.  For  the  year,  profits 
were  $197  million,  up  from  $104.5  million  in  1997,  as  revenues 
fell  slightly  to  $2.2  billion.  The  company  reported  slight 
declines  in  operating  revenues  and  advertising  revenue  at  its 
newspapers  in  1998. 
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Keep  the  ‘perp  walk’ 

Because  of  suspect  reasoning  by  a  federal  judge,  the  “perp  walk”  is  on  its  last  legs 
in  New  York  City.  The  sudden  stop  to  this  practice  in  which  police  parade  hand¬ 
cuffed  suspects,  or  “perpetrators,”  before  news  cameras  has  unleashed  a  wave  of 
nostalgia  among  Big  Apple  journalists,  as  if  this  were  simply  the  passing  of  another 
quaint  chapter  in  city  lore  —  like  the  closing  of  Hubert’s  Flea  Circus  on  42nd  Street, 
perhaps.  We  think  the  more  proper  reaction  is  indignation  —  and  a  demand  that  the  perp 
walk  march  again. 

New  York  City  cops  have  at  least  temporarily  halted  the  perp  walk  and  say  they  will 
no  longer  routinely  alert  the  news  media  about  plans  to  move  suspects  to  and  from  sta¬ 
tion  houses  and  courthouses.  They  stopped  the  walks  after  judge  Allen  G.  Schwartz,  rul¬ 
ing  in  a  lawsuit 
brought  by  a  bur¬ 
glary  suspect, 
declared  the 
practice  uncon¬ 
stitutional.  Perp 
walks,  Schwartz 
said,  have  “no 
legitimate  law  en¬ 
forcement  objec¬ 
tive  or  justifica¬ 
tion”  and  violate 
a  suspect’s  “pri¬ 
vacy  rights.” 

Schwartz’s 
concern  for  pri¬ 
vacy  is  hearten¬ 
ing  —  but  wholly 

.  .  .  photo  credit. Bettmann-UPI 

inappropriate  m  agents  take  mob  boss  Carlo  Gambino  on  the  walk  in  1977. 
the  context  of  an 

arrest.  When  a  person  is  being  deprived  of  liberty,  privacy  does  neither  the  suspect  nor 
society  any  good.  In  a  tyranny,  after  all,  the  arrested  get  plenty  of  privacy:  They  are 
dragged  from  their  home  under  the  cover  of  darkness,  trundled  away  in  windowless 
cars,  and  held  who  knows  where  for  who  knows  how  long. 

In  many  Third  World  countries  where  justice  is  a  bitter  joke,  the  perp  walk  is  some¬ 
times  the  only  human  rights  protection  for  those  seized  by  authorities.  By  custom  or  law, 
those  in  custody  are  stood  before  journalists,  often  in  an  attempt  to  show  that  at  least 
they  haven’t  been  beaten  —  yet. 

Now  it  is  surely  true  that  the  photographers  of  big-city  papers  —  often  cracking  mor¬ 
dant  jokes  in  their  boredom  and  pushing  and  shoving  during  a  suspect’s  brief  appear¬ 
ance  —  will  never  be  mi.staken  for  the  authors  of  the  Federalist  Papers.  The  perp  walk 
is  boisterous,  unruly,  messy  —  just  like  the  work  of  preserving  liberty  itself. 
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LETTERS  EdfP 


No  outsourcing 
around  here 

Richard  Reeves  is  entitled  to  his  opin¬ 
ion  about  the  quality  of  Metro  coverage  in 
The  New  York  Times  (“Shop  Talk.”  Nov. 
21,  p.  54),  but  his  views  are  based  on  sev¬ 
eral  factual  errors  that  require  correction. 

We  do  not  “outsource,”  as  Reeves  calls 
it.  our  reporting  in  Brooklyn.  We  station 
eight  reporters  in  the  boroughs  outside 
Manhattan,  four  of  them  in  Brooklyn.  They 
work  out  of  Times  bureaus  in  those  bor¬ 
oughs.  All  eight  are  what  Reeves  asks  them 
to  be.  that  is  “health-benefited  pension¬ 
building”  correspondents,  as  are  all  the 
more  than  90  reporters  on  the  Metro  staff. 

Yes,  we  also  employ  stringers  — 
experienced,  part-time,  freelance  report¬ 
ers  —  generally  when  our  staffers  need 
extra  hands  and  legs  to  cover  a  big 
breaking  story. 

The  Brooklyn  event  critically  cited  by 
Reeves  was  a  funeral  procession  for  a  rap 
star  two  years  ago.  Julia  Campbell,  a  free¬ 
lancer  who  reported  on  police  stories, 
worked  with  at  least  six  staff  reporters  to 
cover  that  event,  which  turned  unruly  and 
led  to  Campbell’s  arrest.  As  she  wrote  in 

50  YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  <6  Publisher,  Mareh  5, 1949 

Within  18  months  after  installing 
International  Business  Machines 
Corp.  automation  to  replace  a  manu¬ 
al  accounting  operation.  The  Wash¬ 
ington  Post  says  the  savings  have 
already  paid  for  the  project.  It 
expects  further  savings  as  employees 
become  more  skilled  on  the  IBM 
punch  card  equipment.  But,  publish¬ 
er  Philip  L.  Graham  reports  in  a 
bylined  article,  the  three-year  project 
required  inten.se  planning,  manage¬ 
ment,  and  training  efforts.  Early  on. 
Post  comptroller  G.  Stewart  Phillips 
studied  the  IBM  system  in  operation 
at  the  Louisville  Courier-Journal  in 
Kentucky. 


A  Los  Angeles  Daily  News  team  on 
tour  with  the  U.S.  Air  Force  breaks  a 
story  about  how  Russian  Army  offi¬ 
cers  imprisoned  18  U.S.  citizens  for 
5 1  days  on  an  island  across  the  Bering 
Strait  from  U.S.  territory. 


her  own  letter  to  you  (E&P,  Jan.  23,  p.  19), 
Campbell  was  not  a  “journalistic  Kelly 
Girl,”  as  Reeves  insultingly  put  it.  She  was 
a  reporter  on  assignment,  unjustly  arrested 
for  doing  her  job. 

Reeves’  broader  observations  about  the 
Times'  Metro  coverage  also  require  com¬ 
ment.  The  nature  of  city  news  has  obvi¬ 
ously  evolved  over  the  years,  like  all  other 
news  in  the  Times.  Some  of  the  changes 
may  be  undesirable,  but  many  are  excel¬ 
lent.  Most  importantly,  the  local  staff  is 
appreciably  larger  than  it  was  in  Reeves’ 
time  and  Metro’s  mandate  has  become 
much  broader.  We  cover  the  suburbs  and 
the  New  York  region,  where  half  of  our 
local  readers  live,  in  a  serious,  sophisticat¬ 
ed  way  because  contemporary  issues  — 
such  as  school  vouchers  or  raci.sm  —  arise 
on  both  sides  of  the  city  line. 

Incidentally,  the  New  York  City  budget 
does  not,  as  Reeves  erroneously  insi.sted, 
get  less  than  a  column  of  type  in  the 
Times.  The  latest  budget  proposals  from 
both  Gov.  George  Pataki  and  Mayor 
Rudolph  Giuliani,  for  example,  received 
front-page  play,  sizable  jumps  inside, 
adjoining  news  analyses,  photos,  graphics, 
and,  since  then,  many  follow-ups.  That  is 
standard  around  here  because  we  remain 
The  New  York  Times. 

As  for  the  quality  of  our  reporters,  they 
are  a  match  for  those  of  any  other  genera¬ 
tion  —  and  I  say  that  as  someone  who 
well  appreciates  the  awesome  talents  of 
Homer  Bigart,  Mike  Berger,  Jim  Hagerty, 
and  many  others  who  ennobled  our  local 
coverage  in  the  past.  As  always,  we  pos¬ 
sess  equally  wonderful  talents  on  Metro. 

Though  valued  throughout  the  nation, 
the  Times  remains  committed  to  local  cov¬ 
erage.  If  it  weren’t.  1  would  not  stay  in  this 
job,  not  after  devoting  all  of  my  profes¬ 
sional  life  to  covering  New  York. 

Joyce  Pumick 
metropolitan  editor. 
The  New  York  Times 

Clinton  deserves 
editorial  rebuke 

Kudos  to  E&P  for  pointing  out  the 
hypocrisy  of  President  Clinton’s  “protect 
Chelsea’s  privacy”  stance  (editorial,  Feb. 
13,  p.  22).  As  you  pointed  out,  the  philan¬ 
dering  president  has  trotted  out  his  daugh¬ 
ter  at  every  opportunity  to  try  to  portray  a 
“loving  family”  image.  There’s  no  end  to  it 
—  holding  hands,  sailing  at  Martha’s  Vine¬ 
yard,  junkets  to  Africa,  photo  opportunities 


leaving  church,  dragging  the  White  House 
press  corps  to  Stanford  University  to 
cover  Chelsea’s  first  day  at  college. 

Although  Chelsea’s  image  has  been 
somewhat  supplanted  by  the  use  of  the 
Clintons’  dog  and  cat,  the  president  and 
first  lady  still  trot  out  Chelsea  whenever 
needed  —  and  given  the  flow  of  fresh, 
sordid  details,  she’s  plenty  needed. 

Clinton  is  nakedly  hypocritical  in  using 
his  daughter  as  an  image  enhancer  while 
bellyaching  about  the  dignified,  even 
toadying.  People  article.  Too  bad  so  few 
others  were  gutsy  enough  to  point  out  his 
double  standard.  Your  honesty  is  especial¬ 
ly  refreshing  in  light  of  the  widespread 
gutlessness  among  your  colleagues. 

Joel  Anders 
Los  Angeles,  Calif. 

Disturbed  by 
Net  inaccuracy 

The  opening  session  of  E&P's 
Interactive  Newspajjer  Forum  in  Atlanta 
(Feb.  17-20)  held  a  disturbing  discussion 
about  accuracy  and  credibility  of  Internet 
publishing.  As  one  speaker  put  it,  Internet 
users,  “are  more  interested  in  immediacy, 
not  accuracy.  ...  Users  know  errors  will 
be  made  and  if  there  is  an  error  it  can  be 
corrected  immediately.” 

The  disturbing  thing  was  that  except 
for  one  individual  in  the  audience,  no  one 
disagreed!  If  this  is  the  attitude  of  our 
newest  medium,  all  of  us  are  in  trouble. 

My  newspaper  celebrated  its  116th 
birthday  recently.  It  has  survived  this  long 
only  because  of  the  trust  and  credibility  we 
have  established  with  our  readers.  The 
rush  to  competitive  journalism  has  reduced 
the  stature  of  our  profession,  and  the  pub¬ 
lic’s  trust  in  it,  to  all-time  lows.  This 
“damn  the  torpedoes,  all  speed  ahead”  atti¬ 
tude  of  our  newest  medium  will  only  con¬ 
tinue  that  downward  spiral  and  relegate  us 
all  to  supermarket  tabloid  status  in  the  eyes 
of  our  most  cherished  asset:  our  readers. 

William  O.  Jacobs 
editor  and  publisher. 
Daily  Leader 
Brookhaven,  Miss. 

Correction  . 

A  “Newspeople”  item  contained  mis¬ 
takes  when  it  appeared  first  Feb.  1 3  (p.  24) 
and  in  a  correction  Feb.  20  (p.  25).  We 
hope  we  got  it  right  this  week  (pp.  18,  19). 
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THE  ASSOCIATED  PRESS 

FRANK  GARDNER  to  the  board  of 
directors  of  the  New  York-based  news 
agency.  He  remains  senior  vice  president 
for  television  at  Scripps  Howard  Broad¬ 
casting  Co. 

BOCA  RATON  NEWS 

RONALD  CHARLES  SMITH  to  edi¬ 
tor  in  chief  of  the  Florida  daily,  from 
managing  editor  of  The  Chattanooga 
Times  in  Tennessee.  He  succeeds 
ROBERT  E.  DIEHL,  who  is  retiring. 

THE  CALIFORNIAN 

JAMES  LIPSON  to  advertising  direc¬ 
tor  of  the  Salinas-based  daily,  from  retail 
ad  manager  at  Nevada’s  Reno  Gazette- 
Journal. 

E.W.  SCRIPPS  CO. 

RICHARD  A.  BOEHNE  to  execu¬ 
tive  vice  president.  He  remains  vice 
president  for  corporate  communications 
and  investor  relations  until  a  successor  is 
named. 

REBECCA  FREEMAN  to  general 
manager  of  Scripps’  The  Stuart  News  and 
The  Port  St.  Lucie  News  in  Florida,  from 
business  manager. 

JOURNAL 

COMMUNICATIONS 

MARY  ALICE  TIERNEY  to  corpo¬ 
rate  affairs  manager  for  the  Milwaukee- 
based  company,  effective  March  8.  She 


MARTSOLF-  CLEMENT 

MILLER  TERRITORIAL 

TtMES  NEWSPAPERS 

HERALD-RECORD 

remains  vice  president-communications 
and  community  affairs  for  the  broadcast 
subsidiary  Journal  Broadcast  Group  Inc. 

KANSAS  CITY  STAR 

MATT  KRANER  to  vice  president, 
advertising  department,  from  director  of 
advertising. 

RANDY  WATERS  to  vice  president, 
production  department,  from  director  of 
production. 

LANDMARK  COMMUNITY 
NEWSPAPERS  INC. 

ART  Me  KINNEY  to  circulation 
manager  of  the  Citrus  County  Chronicle, 
Crystal  River,  Fla.,  from  supervisor  of  the 
delivery  service. 

DALE  BOWEN  to  general  manager 
of  the  weekly  Chieflaiul  (Fla.)  Citizen, 
from  advertising  manager  at  the 
Chronicle. 

JOHN  BOWMAN  editor  of  the 
Chiefland  Citizen,  from  sales  director  at 
Real  Estate  News,  a  unit  of  Citrus 
Publishing  Inc. 


AsHSL 

SCTTON 
PROVIDENCE 
JOURNAL  CO. 

McALLEN  MONITOR 

ARMANDO  DURAZO  to  editor  of 
the  Texas  daily,  from  an  editing  job  at  the 
Los  Angeles  Times. 

MORRIS 

COMMUNICATIONS 

BRYCE  COCKF]RHAM  to  national 
sales  manager,  eastern  division,  of  the 
Augusta,  Ga.-based  company,  from  na¬ 
tional  and  major  account  manager  at  its 
Augusta  Chronicle. 

RON  TENNANT  to  national  sales 
manager,  western  division,  from  advertis¬ 
ing  director  for  the  Chronicle. 

KEVIN  A.  MILLER  to  manufacturing 
director  of  the  magazine  division,  from 
vice  president  of  manufacturing  and  infor¬ 
mation  for  Dobbs  Publishing  Group  in 
Lakeland,  Fla. 

JIM  ALLMAN  to  assistant  manager  of 
Internet  service  operations  in  the  corpo¬ 
rate  division  of  online  and  computer  ser¬ 
vices  in  Topeka,  Kan.,  from  sales  manag¬ 
er  for  The  Computer  Patch,  a  Morris  prop¬ 
erty  in  Joplin,  Mo. 

NATIONAL  PRESS 
PHOTOGRAPHERS  ASS’N 

BRADLEY  WILSON  to  executive 
director  of  the  association  in  Durham, 
N.C.,  from  assistant  academic  director  for 
the  University  Interscholastic  League  in 
Austin,  Texas,  and  from  marketing  depart¬ 
ment  manager  at  Taylor  Publishing  Co.  in 
Dallas. 

NEWSPAPER 
NATIONAL  NETWORK 

MARY  DOWLING  to  vice  presi¬ 
dent,  sales  director  for  package-goods 
advertising  in  Vienna,  Va.,  from  food 
category  director  for  Conde  Nast’s 
Gourmet  magazine. 

PROVIDENCE  JOURNAL 

HOWARD  G.  SUTTON,  49,  to  pub¬ 
lisher  and  CEO  of  The  Providence  Journal 
Co.,  Providence,  R.L,  effective  April  1, 
from  assistant  publisher,  president  and 
chief  operating  officer. 

He  succeeds  STEPHEN  HAM- 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.82O.27OO  FAX:  505.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


H AMBLKI  I 
PROVIDENCE 
JOURNAL  CO. 
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NEWSPEOPLE 

by  Vernelle  Dorvil 


BLETT,  64,  who  retires  March  31  but 
remains  chairman  of  The  Providence 
Journal  Co.  through  2000,  a  director  of 
The  Providence  Journal  through  2001, 
and  a  director  of  parent  company  A.H. 
Belo  Corp.  of  Dallas  until  he  turns  70 
in  2004. 

The  succession  was  planned,  as  part 
of  Belo’s  1997  acquisition,  for  later  this 
year,  but  Hamblett,  who  joined  the 
company  as  an  advertising  clerk  in 
1957  after  graduating  from  Harvard 
College,  decided  to  leave  earlier,  the 
company  said. 

THE  SUN 

.IAN  TANNEN  to  special  sections 
supervisor  at  the  Baltimore  daily,  from 
special  sections  sales  assistant. 

SHARON  BOWEN  to  manager  of 
classified  inside  and  telephone  .sales, 
from  manager  of  classified  telephone 
.sales. 

RACHELLE  LOVELADY  to  recruit¬ 
ment  advertising  .sales  manager,  from 
outside  sales  representative  and  inside 
.sales  supervisor. 

DEBORAH  BENNETT  to  national 
advertising  manager,  from  commission 
sales  manager. 

PATTERSON  KENNEDY  to  com¬ 
mission  sales  manager,  from  sales  man¬ 
ager. 

JEAN  MECONI  to  sales  manager  of 
the  Baltimore  County  office,  from  sales 
manager  of  special  .sections  and  projects. 

LANE  HARVEY  BROWN  to  pro¬ 
duction  editor  for  the  editorial  depart¬ 
ment,  from  copy  editor. 

TERRITORIAL 

NEWSPAPERS 

LONNIE  CLEMENT  to  editor  and 
publisher  of  the  company  in  Tucson, 
Ariz.,  from  publisher  and  vice  president 
for  the  Gulf  Coast  Newspaper  Group  in 
Pa.sadena.  Texas. 

TIMES  HERALD-RECORD 

BILL  FARRELL  to  circulation  mar¬ 
keting  manager  of  the  Middletown,  N.Y., 
daily,  from  quality  control  manager  at 
Publicitas  Advertising  Service  in  Stan¬ 
ford,  Conn. 

MARCIA  MARTSOLF-MILLER  to 
retail  advertising  sales  manager,  from 
advertising  director  at  the  New  Jersey 
Herald  in  Newton,  N.J. 

DAVID  PARE  to  circulation  manager, 
from  circulation  director  at  the  Standard 
Times  in  New  Bedford,  Mass. 


EdfP  OBITUARIES 


BILL  BEERS,  a  former  outdoors 
columnist  and  wildlife  conservationi,st, 
died  in  Prescott,  Ariz.,  at  the  age  of  80. 
He  wrote  for  The  Daily  Courier  (then 
called  The  Press  Courier)  in  Prescott, 
from  1950  to  1975.  He  returned  in  1988 
and  worked  10  more  years. 

DENNIS  CASSANO,  58,  a  beat  re¬ 
porter  for  the  Star  Tribune  in  Minneapo¬ 
lis,  Minn.,  died  of  cancer  on  Feb.  22.  He 
Joined  the  Minneapolis  Tribune  in  1969 
covering  suburban  news. 

JAMES  “KIP”  COOPER,  79,  a 
Journalist  and  Pearl  Harbor  survivor 
who  covered  military  affairs  for  the 
Copley  News  Service  and  The  San 
Diego  Union-Tribune,  died  Feb.  23,  a 
week  after  suffering  a  cardiac  arrest  at 
his  home  in  Chula  Vista,  Calif,  He 
Joined  the  paper  in  the  late  1960s  as  mil¬ 
itary  affairs  editor  and  became  assistant 
managing  editor  for  operations  in  1973. 
He  interviewed  normally  inaccessible 
figures  such  as  presidents  Chiang  Kai- 
shek  of  Taiwan  and  Park  Chung  Hee  of 
Korea.  He  won  three  Freedom  Foun¬ 
dation  medals  for  writing.  His  series  on 
shipboard  drug  abuse  was  credited  with 
leading  the  Navy  to  start  mandatory 
drug  tests. 

WILLARD  ESPY,  author  of  a  rhym¬ 
ing  dictionary  and  several  books  of  word 
puzzles  and  anagrams,  died  in  New  York 
at  the  age  of  88.  He  worked  for  Reader’s 
Digest  and  contributed  to  Harpers,  The 
Nation,  Atlantic,  and  The  New  York  Times 
Magazine. 

JOHN  M.  HARRISON,  84,  former 
editorial  writer  and  Journalism  teacher, 
died  of  prostate  cancer  in  Iowa  City, 
Iowa,  Feb.  14.  In  1947,  He  Joined  The 
Blade  in  Toledo,  Ohio,  as  associate  editor 
and  wrote  editorials  for  1 1  years.  He 
returned  to  his  alma  mater.  University  of 
Iowa,  and  taught  Journalism  at  from  1958 
to  1961,  when  he  moved  to  Penn  State 
University  to  teach  Journalism  and  Amer¬ 
ican  studies  until  he  retired  in  1978. 

WILLIAM  J.  HENDERSON,  for¬ 
mer  columnist  and  political  editor  of  the 
New  York  Daily  Mirror,  died  Feb.  14.  He 
was  92.  After  the  paper  closed  in  1965, 
he  worked  with  the  New  Jersey 


Legislature  until  retiring  in  1995.  He  was 
the  oldest  member  and  founder  of  the 
New  York  Political  Writer  Association, 
Inner  Circle. 

MINNIE  MAE  HILL,  97,  former 
publisher  of  the  weekly  paper  Westmore¬ 
land  Recorder  in  Kansas,  died  Feb.  18. 
She  was  active  for  more  than  50  years 
with  the  paper,  which  has  been  in  her 
family  for  over  a  century. 

KATHRYN  MCCLELLAND,  49, 
former  copy  desk  chief  for  Lerner 
Communications  Inc.,  a  group  of  seven 
Chicago-area  weeklies,  in  the  early  ’90s, 
died  of  lung  cancer.  She  also  worked  for 
the  Columbus  (Ga.)  Ledger-Enquirer.  In 
1994,  she  founded  an  editorial  service  for 
newsletters  and  other  publications. 

MAURICE  FRANCIS  REARDON, 
80,  former  reporter  of  The  Patriot  Ledger 
in  Quincy,  Mass.,  died  on  Feb.  16  at  the 
age  of  80.  He  started  at  the  paper  in  1 966. 
A  veteran  of  World  War  II  and  the  Korean 
War,  he  u.sed  his  military  experience  to 
write  about  veteran  affairs.  He  received 
awards  from  veterans  groups  and  contin¬ 
ued  to  write  after  retiring  in  1988. 

RICHARD  E.  WILBUR,  former 
reporter  for  the  Tucson  Citizen,  died  in 
Tucson  Feb.  21  at  age  82.  He  Joined  the 
paper  in  1968  and  retired  in  1988.  While 
in  college,  he  covered  World  War  II  in 
London  and  Paris  for  the  U.S.  military 
paper  Stars  and  Stripes. 


BSfP  AWARDS 


The  Sigma  Delta  Chi  Foundation  is 
establishing  the  annual  Eugene  S. 
Pulliam  First  Amendment  Award,  in 
honor  of  the  late  publisher  of  The 
Indianapolis  Star  and  The  Indianapolis 
News,  to  honor  individuals  or  organiza¬ 
tions  that  demonstrate  support  for  free 
speech. 

The  $5,(XX)  Heywood  Broun  Award 
for  distinguished  Journalism  was  awarded 
for  1998  to  Jerry  Mitchell  of  The  Clarion- 
Ledger  in  Jackson,  Miss.,  for  his  inves¬ 
tigative  reporting  that  helped  convict  Sam 
Bowers,  Ku  Klux  Klan  Imperial  Wizard, 
for  the  1966  murder  of  civil-rights  leader 
Vernon  Dahmer.  Presentation  is  sched¬ 
uled  for  April  26  at  the  National  Press 
Club  in  Washington,  D.C. 
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COVER  STORY 


BY  ROBERT  NEUWIRTH 


Ralph  Martins 

Rainmaker 

David  Bronner  has  anted  up  $1.3  billion  for  Community  Newspaper 
Holdings  Inc.  to  accumulate  more  newspapers  than  any  other  company 


in  America.  Now  CNHI 


on’t  tell  David  Bronner  he’s  a 
newspaper  mogul. 

The  54-year-old  head  of 
Retirement  Systems  of  Alabama  (RSA) 
frowns  and  waves  his  cigar  in  front  of  his 
face  like  he’s  just  been  exposed  to  a  serious 
stench.  Over  the  past  two  and  a  half  decades, 
he  has  transformed  a  rickety  and  nearly 
bankrupt  state  pension  fund  into  a  $22  bil¬ 
lion  investment  titan.  To  him,  the  $1.3  billion 
Community  Newspaper  Holdings  Inc. 
(CNHI)  empire  he  has  bankrolled  is  no  dif¬ 
ferent  from  his  5,000  other  investments, 
which  include  a  fleet  of  planes  operated  by 
US  Air,  an  office  tower  in  lower  Manhattan, 
and  a  cluster  of  1 8  Alabama  golf  courses. 

Seated  in  his  comer  office  in  one  of  the 
ponderous  public  buildings  near  the  state 
capitol  in  Montgomery,  Ala.,  Bronner  insists 
he  has  little  interest  in  the  type  of  news  cov¬ 
erage  provided  by  the  chain  of  200-plus 
newspapers  he  has  assembled.  “Who  cares?’’ 
he  says  when  asked  whether  he  has  any  edi¬ 
torial  input  into  the  newspapers.  “1  wouldn’t 
want  any.  I  don’t  have  the  time.” 

What  David  Bronner  wants  is  profit. 

“I’ve  got  to  invest  people’s  money,”  he 
says.  “I  can  invest  in  stocks  or  1  can  invest 
in  bonds.  1  can  sit  it  in  cash  and  bury  it  in 
the  backyard.  The  bond  market’s  interest 
rates  are  low.  The  stock  market:  that  suck¬ 
er’s  been  going  on  fumes  for  two  years. 
Newspapers  give  me  a  little  bit  more  money 
than  the  bond  market  and  don’t  have  nearly 
as  much  risk  as  the  stock  market.  What 
we’re  looking  for  is  the  steady  cash  flow  as 
opposed  to  a  typical  Wall  Street  guy  who 
wants  to  buy  it  to  flip  it.” 
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takes  aim  at  bigger  game. 


Government  bonds  pay  between  5%  and 
6%,  Bronner  elaborates,  and  Junk  bonds 
normally  return  about  8%.  But  his  invest¬ 
ment  in  CNHI  is  paying  approximately  9% 
or  10%.  “1  took  the  Michael  Milken  idea  of 
Junk  bonds  and  collateralized  it  —  except 
I’m  getting  a  better  yield  than  Junk  bonds,” 
he  brags.  “It  may  get  boring  and  it  may  not 
do  great,  but  with  a  portfolio  of  $22  billion, 
you’ve  got  to  have  something  boring.  You 
don’t  want  all  rock  ’n’  rollers.” 

Though  the  fourth  estate  may  be  a  dwarf 
investment  to  a  guy  who’s  used  to  buying 
747s,  the  chain  Bronner  has  financed  quali¬ 
fies  as  a  supernova  in  the  newspaper  indus¬ 
try.  In  Just  two  years,  the  CNHI  has  amassed 
96  dailies,  plus  l(X)  paid  weeklies,  and  25 
shoppers  —  giving  it  more  daily  papers  than 
any  other  firm  in  the  country.  CNHI  is  on 
pace  to  produce  $110  million  in  profits  on 
$380  million  in  revenues  this  year,  accord¬ 
ing  to  chief  executive  officer  Ralph  Martin 
—  or  almost  a  29%  profit  margin. 

And  the  company  vows  that  growth  will 
continue.  “I  don’t  think  there’s  a  limit  to 
what  we  could  run,”  says  the  45-year-old 
Martin.  Of  his  latest  blockbuster  deal  — 
the  $475  million  purchase  of  45  newspa¬ 
pers  from  Hollinger  International  — 
Martin  says,  “We  weren’t  staggered  at  all 
by  the  money.  We  could  have  done  a  much 
bigger  deal.” 

It  wasn’t  supposed  to  be  that  way.  Five 
years  ago,  when  Thomson  Newspapers 
asked  Martin  to  leave  after  a  19-year  career, 
he  was  thinking  small.  In  his  tenure  at 
Thomson,  Martin  had  risen  from  a  two- 
week  stint  as  a  local  sports  reporter  and  a 
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gig  as  a  low-level  advertising  salesman  to 
become  head  of  the  chain’s  eastern  region. 

After  all  that  responsibility,  he  figured 
he’d  buy  a  small  weekly  .somewhere  and 
become  an  independent  newspaperman. 
Over  time,  his  idea  grew  to  encompass  a 
small  chain  of  perhaps  10  or  12  papers, 
tightly  clustered  and  strongly  focused  on 
local  news.  But  when  he  went  to  find  fund¬ 
ing,  banks  and  investments  houses  offered 
only  part  of  the  cash.  The  rest  —  as  much 
as  40%  of  his  total  financial  package  —  had 
to  come  through  the  sale  of  very  high-inter- 
est  paper.  And  Martin  couldn’t  see  his  tar¬ 
get  papers  —  none  exceeding  35,(KX)  circu¬ 
lation  —  pumping  out  enough  cash  to  make 
that  kind  of  deal  pay. 

Then,  in  late  1996,  he  had  a  conversation 
with  Tom  Lindley  III,  editor  and  publisher  of 
The  Evening  News  in  Jeffersonville,  Ind. 
Martin  broke  the  news  that  Lindley’s  paper 
and  the  27  other  dailies  owned  by  Park 
Communications  had  been  sold  to  Media 
General.  Lindley  told  Martin  about  an 
investor  he  knew  —  a  fellow  named  Bronner. 

Lindley  had  spent  several  decades  with 
The  Birmingham  (Ala.)  News  and,  as 
Montgomery  bureau  chief,  covered 
Bronner  and  the  RSA  intensively.  Indeed. 
Bronner  had  been  partly  responsible  for 
Lindley’s  leaving  Alabama.  The  reporter 
had  never  lost  the  romantic  notion  of 
returning  to  his  hometown  to  run  the  local 
newspaper.  In  1994,  when  two  private 
investors  backed  by  Bronner  bought  it  and 
the  other  Park  properties,  Lindley  seized 
the  moment.  But  less  than  20  months  later, 
the  investors  liquidated  the  firm.  Though 
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David  Bronner  has  payrolled  CNHI  into  the  thick  of  the  newspaper  industry. 


they  had  staked  none  of  their  own  money, 
they  earned  a  profit  of  more  than  $2(X)  mil¬ 
lion.  Bronner  came  in  for  some  flak 
because  the  RSA  didn't  share  in  the  wind¬ 
fall  —  and  Lindley  figured  the  investor 
might  be  willing  to  strike  another  deal. 

Martin  presented  his  business  plan  and, 
he  recalls,  Bronner  said;  “1  don't  know  you. 
But  I  know  Tom  Lindley.  If  you  take  Tom 
Lindley  on  as  a  partner,  maybe  we  can  do 
something.”  So  CNHI  was  formed,  as  a 
partnership  between  Martin,  Lindley,  and 
another  Bronner  acquaintance,  investor 
Jack  Quick. 

The  plan  Martin  presented  was  straight¬ 
forward:  buy  stable  papers  that  are 
entrenched  in  their  communities  (CNHI 
favors  a  70%  or  greater  penetration  rate, 
Martin  says.)  Then  add  other  papers  in 
nearby  markets  to  create  clusters,  a  concept 
pioneered  by  firms  like  Thomson  and 
MediaNews  Group,  which  cut  costs  by 
combining  operations  and  centralizing 
staffs  at  clustered  papers.  But  Martin 
brought  his  own  twist  to  the  idea.  He  said 
he  had  no  desire  to  choke  papers  with  a 
cost-cutting  tourniquet.  “Any  time  the  mar¬ 
gin  gets  over  30%,  I  think  you  start  to  see 
some  holes”  in  news  coverage,  he  explains. 

He  also  vowed  to  keep  CNHI  papers 
locally  controlled,  making  only  modest 


operational  changes.  His  blueprint  was  sim¬ 
ple.  “If  we  grow  cash  by  5%  a  year,  we  can 
meet  our  interest  payments  and  start  paying 
down  principle,”  Martin  says.  And  he 
offered  this  old-fashioned  way  of  achieving 
earnings  growth;  Keep  revenues  growing 
one  percentage  point  faster  than  the  cost  of 
doing  business. 

Bronner  gave  his  blessing  with  a  few 
caveats.  To  avoid  the  mistake  he  made  in  the 
Park  deal,  Bronner  insisted  that  the  RSA 
control  a  majority  of  the  new  company's 
shares.  He  also  demanded  that  the  firm  relo¬ 
cate  to  Alabama.  CNHI  complied  and  is  now 
headquartered  in  an  office  park  in  suburban 
Birmingham.  Finally,  each  CNHI  paper  had 
to  promise  to  reserve  one  page  of  free  adver¬ 
tising  every  week  for  the  state  of  Alabama 
—  a  move  Bronner  says  boosts  tourism  and 
creates  economic  development  possibilities. 

With  Bronner's  backing,  CNHI  com¬ 
menced  crashing  the  gates  of  the  newspaper 
industry.  In  its  first  deal,  which  closed  Feb. 
1 3,  1 997,  it  bought  the  remnants  of  the  Park 
empire  from  Media  General  for  around 
$100  million.  Then  it  started  picking  off 
independently  owned  papers  in  the  South 
and  Midwest.  Several  other  transactions 
brought  in  papers  from  Knight  Ridder, 
Gannett,  and  Donrey. 

These  days,  CNHI  doesn’t  have  to  dig  to 


find  deals  —  the  deal-makers  already  know 
who  to  call.  For  instance,  late  la.st  year  New 
York-based  media  investment  bank 
Veronis,  Suhler  &  Associates  approached 
Martin  with  the  idea  of  poaching  some 
papers  from  Hollinger.  With  Bronner’s 
blessing,  CNHI  was  happy  to  oblige. 

The  company’s  expansion  has  been  so 
rapid  that  it  has  already  outgrown  its 
Birmingham  digs.  Martin  has  made  a  deal 
for  his  55  corporate  staffers  to  take  a  full 
floor  in  a  new  building  under  construction 
Just  behind  the  firm’s  current  home. 

Success,  of  course,  breeds  criticism,  and 
some  in  the  newspaper  industry  assert  that 
CNHI  overpays  for  the  newspapers  it  cov¬ 
ets.  "They’re  paying  prices  that  can’t  carry 
themselves,”  a  chain  owner  who  is  not  in 
direct  competition  with  CNHI  told  E&P 
late  last  year.  The  owner,  who  asked  to 
remain  anonymous,  said  the  Birmingham 
firm  was  routinely  paying  12  to  12.5  times 
cash  flow  for  “mature,  maxed-out  proper¬ 
ties  in  the  5,000-  to  8,000-circulation  range 
that  have  no  growth  potential”  —  papers 
that  might  be  expected  to  fetch  8  or  9  times 
cash  flow  from  a  normal  bidder. 

Martin  insists  that  CNHl’s  prices  make 
sense.  “We’ve  never  been  in  a  bidding  war,” 
he  declares.  “We’ve  never  gone  back  and 
upped  the  ante.  Our  goal  isn’t  to  try  to  get 
into  the  market  and  drive  prices  up.”  But 
Martin  and  his  chief  financial  officer  Mike 
Reed,  who  delivered  papers  as  a  kid  and  has 
worked  in  newspapers  his  whole  profession¬ 
al  life,  acknowledge  that  Bronner’s  fixed 
rate  funding  (Martin  says  it  averages  about 
8.7%)  interest;  Bronner  insists  its  closer  to 
10%)  gives  the  company  an  advantage. 

“We  know  what  our  cost  of  money  is, 
and  it’s  a  rate  we  can  live  with,”  says  Reed. 
“We  look  at  a  paper’s  cash  flow  and  look  at 
the  debt  service,  and  we  determine  what  we 
think  we  can  pay  for  it.  And  it’s  not  like 
we’re  successful  in  buying  everything. 
We’ve  lost  bids  out  there.”  (see  sidebar: 
"The  ones  that  got  away,”  p.  22) 

And.  whether  or  not  it  overpays,  CNHI 
is  pumping  money  into  many  of  the  papers 
it  buys.  Martin  contends  that  he  has 
increased  the  news  hole  at  every  one  of  his 


CNHl’s  moves 


On  the  block 


November  1996:  CNHI  formed  as  a  holding  company  for  newspapers. 

February  1997:  Community  Newspaper  Holdings  Inc.  commences  operations,  using 
$1 10  million  from  Bronner  to  pick  up  43  cast-offs  from  Media  General. 

October  1997:  CNHI  cuts  a  deal  to  trade  The  Daily  Sun  in  Warner  Robins,  Ga.,  to 
Knight  Ridder  for  The  Newberry  (S.C.)  Ohserx’er  and  Milledgeville,  Ga.,  Union- 
Recorder.  Knight  Ridder  also  agrees  to  sell  Florida’s  Boca  Raton  News  to  CNHI. 

July  1998:  In  a  flurry  of  deals,  CNHI  picks  up  31  dailies,  including  five  from  Gannett 
and  25  from  Donrey. 

November  1998:  CNHI  buys  papers  in  Pennsylvania  and  Ohio  from  Thomson, 
Martin’s  former  employer. 

December  1998:  CNHI  strikes  a  deal  to  take  28  dailies  from  Hollinger  International 
for  $475  million. 


Here  are  some  of  the  Community 
Newspaper  Holdings  Inc.  papers  that 
may  be  available  for  sale  or  trade: 

Alamogordo  Daily  News,  New  Mexico 
Boca  Raton  Neva's,  Florida 
Borger  News-Herald,  Texas 
The  Chadron  Record,  Nebraska 
Custer  County  Chief,  Nebraska 
Danville  Commercial-News,  Illinois 
Hot  Springs  Star,  South  Dakota 
Moberly  Monitor-Index,  Missouri 
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%  dailies  —  bringing  them  to  45%  news  Liberty  Group  Publishing  gave  CNHI  the 
on  average  —  and  is  bankrolling  better  Tonowanda  News. 
printing,  more  modern  computers,  ex-  Now,  group  publisher  Mark  Francis 
panded  press  runs,  and  even  adding  staff,  reports  that  he  just  inked  a  deal  to  sj)end  $  1 

“You  might  only  be  covering  chicken  din-  million  to  consolidate  and  improve  the 

ner  news,”  Martin  says  of  his  dominion  of  papers’  printing  facilities.  The  Gazette  is  also 

small  town  papers,  “but  you  want  to  give  expanding  its  Sunday  edition  into  a  county- 

the  best  chicken  dinner  news  you  can.”  wide  presence.  And  while  many  newspapers 
In  Jeffersonville,  for  instance,  CNHI  has  are  slashing  statehouse  coverage,  CNHI  is 

raised  starting  salaries  for  reporters  at  the  moving  to  add  reporters  to  the  state  beat.  In 

paper  by  almost  45%,  to  $375  a  week,  mak-  Oklahoma,  the  firm  opened  a  capital  bureau, 

ing  it  easier  to  attract  and  retain  staff,  adding  a  full-time  reporter  and  a  Web  site 

“When  1  came  here,  it  was  almost  impossi-  that  enables  its  44  papers  in  the  state  to  share 

ble  to  hire  anyone,”  Lindley  reports.  “You  articles  and  photos.  "The  smaller  papers  have 

could  make  more  money  at  McDonalds.  We  a  chance  for  more  state  news  instead  of  using 

had  one  reporter  who  actually  lived  in  a  stories  from  the  association  of  oatmeal  man- 

homeless  shelter.”  ufacturers,”  says  Lawrence  Gibbs.  CNHTs 

CNHI  has  also  put  a  bundle  of  money  Oklahoma  state  bureau  chief, 
into  a  new  computerized  ad  processing  sys-  Two  of  CNHTs  papers  have  already 
tern  and  recently  bought  the  nearby  Trihiine  requested  that  the  capital  reporter  work  on 
in  New  Albany,  Ind.  “If  anything,”  Lindley  a  feature  about  county  governmental  re¬ 
concludes,  “Ralph  would  probably  be  form.  And  publishers  report  that  they  are 
guilty  of  over-committing  to  this  paper.”  routinely  pulling  articles  and  photos  from 
And  CNHI  is  making  similar  invest-  their  sister  papers  to  bolster  their  coverage, 
ments  in  other  clusters  around  the  country.  “It’s  less  than  a  couple  of  thousand  bucks 
In  upstate  New  York,  CNHI  started  with  a  year  to  each  paper  spread  over  50  newspa- 

Medina’s  The  Journal-Register  and  the  pers,”  says  Mike  Reed.  “But  it  provides  a  bet- 

Lockport’s  Union-Sun  &  Journal,  which  ter  product  to  all  customers.”  This  year, 
came  as  part  of  the  company’s  first  pur-  CNHI  hopes  to  roll  out  state  bureaus  for  its 

chase.  A  later  deal  with  Gannett  brought  in  strong  clusters  in  Kentucky.  Iowa,  and  Texas, 

the  Niagara  Gazette.  And  a  swap  with  What’s  more,  the  publishers  seem  to  be 

The  ones  that  got  away 

Community  Newspaper  Holdings  Inc.  (CNHI)  has  been  on  a  roll,  assembling  the 
largest  stable  of  daily  newspapers  in  the  country.  But  despite  low-interest 
financing  and  aggressive  bidding,  CNHI  doesn’t  win  every  paper  it  seeks  to  buy. 
Here  are  some  of  the  ones  that  the  Birmingham,  Ala.,  newspaper  company  coveted  but 
couldn’t  get.  according  to  CNHI  managers: 

October  1997:  Gary,  Ind.,  Post-Tribune.  Seller:  Knight  Ridden  Winning  bidder:  Hol- 
linger  International.  “We  had  a  price  on  it  and  it  was  outbid.  They  came  back  to  us  ask¬ 
ing  us  to  beat  it  and  we  said,  ‘No,’”  explains  CNHTs  chief  financial  officer  Mike  Reed. 
January  1998:  Forest  City,  N.C.,  Daily  Courier  —  circulation  12,000.  Seller:  Forest 
City  Publishing  Co.  Winning  Bidder:  Paxton  Media  Group. 

August  1998:  The  South  Florida  Newspaper  Network,  a  chain  of  33  weeklies  that 
CNHI  hoped  to  cluster  with  the  Boca  Raton  News.  Sellers:  Bruce  Warshal  and  Scott 
Patterson.  Winning  bidder:  Tribune  Co.,  owner  of  the  Fort  Lauderdale  Sun-Sentinel.  As 
a  result,  CNHI  says  it  will  sell  the  Boca  Raton  paper,  most  likely  to  a  local  investment 
group  led  by  publisher  Michael  Martin,  Ralph  Martin’s  brother. 

August  1998:  The  Troy  (Ohio)  Daily  News.  Seller:  the  Ku.ser  family.  Winning  bidder: 
Pulitzer  Publishing.  Price:  $20  million. 

1998:  Donrey  Media.  CNHI  initially  tried  to  buy  the  whole  company.  The  deal  fell 
apart,  Ralph  Martin  explains,  because  the  cash  flow  multiple  was  inflated  by  papers  in 
California  that  CNHI  didn’t  want.  Ultimately,  CHNI  opted  for  a  smaller  deal,  taking  28 
southern  and  midwestem  Donrey  dailies.  A  few  months  later,  Donrey  sold  a  majority 
interest  in  its  10  California  titles  to  William  Dean  Singleton. 

1998:  A  public  proposition.  Bronner  and  Martin  confirm  that  during  the  past  year, 
CNHI  made  a  hostile  effort  to  take  over  a  publicly  traded  newspaper  company.  Neither 
executive  will  reveal  the  outfit  they  coveted,  but  both  say  the  deal  would  have  been 
worth  more  than  $1  billion.  Management  of  the  company  they  targeted  revolted,  how¬ 
ever,  adopting  restrictions  on  purchase  of  its  shares  to  try  to  ward  off  a  takeover.  “There 
were  poison  pills  and  threats  of  poison  pills,”  says  Bronner.  “We  were  young  and  fool¬ 
ish  and  cocky,”  Martin  says.  The  maneuvering  forced  both  companies  to  “spend  money 
we  didn’t  have,”  he  adds.  After  months  of  expensive  jockeying,  CNHI  abandoned  the 
takeover  endeavor. 


under  no  pressure  to  boost  profits.  “I 
haven’t  heard  one  word  about  the  bottom 
line,”  says  Dave  Story',  publisher  of  The 
Claremore  (Okla.)  Daily  Progress,  which 
joined  the  CNHI  fold  last  October. 

“I  have  total  local  autonomy,”  adds 
David  Levine,  editor  of  the  Johnstown,  Pa., 
Tribune  Democrat,  a  48,000-circulation 
daily  that  came  over  to  CNHI  in  the 
Hollinger  deal  and  is  now  the  firm’s  largest 
paper,  “You  can  tell  these  guys  eat.  drink, 
and  sleep  newspapers.  They  know  and 
understand  what  newspapering’s  all  about.” 

About  the  only  complaint  voiced  by  some 
publishers  whose  papers  are  newly  arrived  to 
the  chain  is  that  CNHI  is  a  bit  slow  in  paying 
its  bills.  But.  they  add.  this  could  just  be  a 
function  of  growing  pains.  Indeed,  Martin 
notes  that  he  would  like  to  have  one  corpo¬ 
rate  accountant  for  every  1 0  to  1 4  papers,  but 
when  the  firm  picks  up  several  dozen  papers 
in  a  deal,  it  spreads  the  staff  a  bit  thin. 

But  the  big  question  in  the  industry  is  not 
how  CNHI  runs  its  papers,  but  where  the 
company  is  headed. 

For  the  next  six  or  eight  months,  Martin 
says  CNHI  will  concentrate  on  running  the 
papers  it  has  bought.  In  addition,  he’ll  be 
kwking  to  sell  or  trade  about  14  papers  that 
no  longer  fit  CNHTs  clustering  plans.  Most 
likely  to  be  jettisoned,  he  says,  are  the  com¬ 
pany’s  papers  in  Arkansas,  Florida.  Illinois. 
Missouri.  Nebraska.  New  Mexico,  South 
Dakota,  and  west  Texas  (see  sidebar:  "On  the 
blcK'k.”  p.  21,  for  a  list  of  some  of  the  CNHI 
papers  likely  to  be  sold  or  traded).  “We  can 
do  14  or  15  deals  by  August,”  he  says.  “We 
want  to  get  the  trades  out  of  the  way  before 
we  look  at  another  big  buy.  We’ll  be  snoop¬ 
ing  around  again  at  the  end  of  the  year.” 

Martin  also  clearly  covets  papers  that 
will  cluster  well  with  some  of  his  recent 
purchases.  He  acknowledges  that  he’s  look¬ 
ing  at  some  smaller  papers  around 
Johnstown,  Pa.  “We’d  love  to  have  papers 
around  there.”  Martin  acknowledges. 
Targets  could  include  papers  in  nearby 
Altoona.  Bedford.  Somerset,  and  Indiana. 

But  the  blockbuster  move  Martin  muses 
about  is  selling  shares  to  the  public.  “If 
we’re  only  half  as  big  as  we  want  to  be,  it 
may  be  important  to  go  public.”  he  says, 
noting  that  the  firm  already  produces  finan¬ 
cial  reports  that  would  satisfy  the  federal 
Securities  and  Exchange  Commission  and 
Wall  Street  brokerage  outfits. 

He  insists,  however,  that  CNHI  is  under 
no  pressure  to  raise  cash,  since  it  is  meeting 
its  interest  payments  to  the  RSA  and  does 
not  have  to  pay  off  the  full  loan  for  15 
years.  Still,  Martin  confirms  that  CNHI 
tried  to  take  over  a  publicly  traded  newspa¬ 
per  firm  last  year,  dropping  the  bid  only 
after  the  target  passed  some  costly  protec¬ 
tions  against  a  buyout.  And  Martin  has  con¬ 
tinued  to  discuss  plans  to  take  CNHI  pub- 
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lie,  assuring  some  of  his  new  publishers 
and  editors  that  this  was  his  ultimate  goal. 

According  to  sources  at  some  of  the 
papers,  who  asked  to  remain  anonymous, 
Martin  has  said  he  is  interested  in  Journal 
Register  Co.,  the  Trenton,  N.J.-based  news¬ 
paper  firm  that  owns  The  Trentonian  and  the 
New  Haven  (Conn.)  Register  as  well  several 
clusters  of  community  papers  in  the  East  and 
Midwest.  Martin  himself  does  nothing  to  dis- 


Stephen  Klinger 

Ralph  Martin  plans  CNHI’s  expansion. 


pel  the  rumor.  “Maybe  that's  a  company  to 
look  at,”  he  says.  “You  can  give  them  a  hell 
of  a  premium  and  still  steal  the  company.” 

Whatever  CNHl’s  next  purchase  is,  he 
says,  you  can  expect  it  to  be  from  a  public 
company.  And  he  adds  that  he  would  not  be 
afraid  to  buy  a  firm  that  owns  some  larger 
papers  —  as  long  as  he  could  trade  them 
away  for  some  smaller  regional  papers  for 
his  clusters.  He  also  floats  a  trial  balloon 
about  another  idea:  that  CNHl  could  move 
beyond  newspapering.  “1  think  the  next  log¬ 
ical  step  is  to  start  buying  radio  stations  in 
our  markets,”  he  says. 

But  this  much  is  sure:  Martin  can't  do  a 
thing  without  David  Bronner's  blessing.  As 
Jeffersonville’s  Tom  Lindley  puts  it:  “Right 
now.  we  have  one  shareholder.  If  we  please 
him,  life’s  good.  And  if  we  don’t,  life’s  bad.” 

And  Bronner  is  not  about  to  cede  control. 
Chief  financial  officer  Mike  Reed  has  to  get 
his  approval  for  every  proposed  CNHl 
newspaper  deal.  And  Bronner,  whose  office 
walls  are  festooned  with  framed  political 
cartoons  that  demonstrate  his  power  in  the 
Alabama  politics,  seems  to  like  throwing  his 
weight  around.  Last  fall,  he  ordered  Martin 
and  Reed  to  stop  dickering  around  with 

Biggest  daily 
paper  owners 

(Ranked  by  number  of  U.S.  holdings) 

As  of  March  4,  1999: 

Community  Newspaper  Holdings  Inc.:  96 
Gannett  Co.:  75 
Liberty  Group  Publishing:  63 
Thomson  Newspapers:  58 
MediaNews  Group:  5 1 

Source:  Editor  &  Publisher 


small  transactions  (Martin  admits  that 
CNHl  turned  some  deals  where  the  firm 
spent  $10(),0(X)  to  cost  out  a  transaction  that 
was  only  worth  $150,(X)0.)  and  to  concen¬ 
trate  on  multi-million  dollar  purchases. 

“Bigger  groups  are  better  organized,  and 
you  don’t  have  to  whack  out  as  many  cob¬ 
webs,”  he  says.  Martin  and  Reed  responded, 
breaking  off  negotiations  with  some  smaller 
papers  and  promising  that,  aside  from 
tweaking  existing  clusters,  they  wouldn’t  cut 
any  deals  that  were  under  $25  million.  As  for 
the  larger  purchases.  Bronner  says,  “If  Mike 
can’t  prove  that  a  purchase  helps  the  bottom 
line,  I  throw  a  bucket  of  cold  water  on  him 
and  tell  him  to  take  a  cold  shower.” 

In  that  spirit.  Bronner  blows  smoke  on 
Martin’s  radio  idea  with  a  stem  chuckle  and 
another  wave  of  his  Macanudo:  “He  ain’t 
going  to  be  buying  any  radio  [stations]  with 
my  money.  And  right  now  nobody’s  going 
to  give  him  the  money  except  us  —  because 
we  have  a  first  mortgage  on  all  the  as.sets.” 
Still,  Bronner  notes,  he’s  not  against  invest¬ 
ing  in  other  media.  Indeed,  the  RSA  is  also 
the  sole  backei  of  Raycom,  which  owns 
more  than  two  dozen  television  stations. 

Bronner’s  less  definite  about  his  thoughts 
on  CNHl  going  public.  “I  may  or  may  not 
agree,”  he  says.  Here,  too,  he  holds  the 
cards.  Since  his  pension  fund  holds  75%  of 
the  warrants  on  CNHI’s  shares  (the  other 
25%  are  being  distributed  to  top  managers, 
publishers,  and  editors),  Martin  needs 
Bronner’s  permission  to  take  the  firm  pub¬ 
lic.  And  Bronner  says  he’s  pleased  with 
things  the  way  they  are.  He  adds  that  he 
doesn’t  know  a  thing  about  Journal  Regis¬ 
ter:  “I  don’t  know  of  any  public  [newspaper] 
company  that  I’m  interested  in.” 

But  Bronner,  too,  acknowledges  that 
he’s  in  a  mood  to  buy.  “I  don’t  see  us  as 
having  a  full  position  now.  We  have  at  best 
a  half  position,”  he  says.  Does  that  mean  he 
thinks  CNHl  could  double  in  size,  even 
without  going  public?  Bronner  leans  back 
in  his  chair,  puffs  on  his  cigar,  and  slowly 
nods  his  head. 


Ralph  Martin  live 

Highlights  of  Ralph  .Martin’s  speech  to 
publishers  at  the  Inland  Press  Asso¬ 
ciation’s  Weekly  Publishing  Conference 
on  Feb.  26: 

•  “Our  goal  was  to  reach  $450  million  in 
operating  revenues,  which  we  should  do 
by  the  end  of  1999.” 

•  “We  want  70%  household  penetration 
in  all  our  markets.  Good  results  for 
advertisers  means  more  profits,  which 
allows  us  to  take  50%  of  those  profits, 
pass  them  on  to  shareholders,  and  rein¬ 
vest  the  other  50% .” 

•  “We’re  buying  the  family  history.  We 
need  publishers  to  stay  on.”  Martin  said 
only  five  publishers  have  left  the  company 
in  two  years,  three  of  them  to  retirement. 

•  Management’s  task  is  to  “dovetail 
editorial  with  circulation  to  improve 
conditions.”  Martin  told  his  audience 
that  circulation  is  the  most  undervalued 
department  in  a  newspaper  and  may  be 
adversely  affected  by  editorial  prob¬ 
lems  such  as  credibility  or  lack  of 
respect  and  knowledge  of  the  readers 
and  the  community. 

•  Other  newspaper  groups  give  awards 
for  good  ideas  or  accomplishments  but  at 
CNHl  that’s  considered  boring.  What 
does  CNHl  reward?  “We  pay  $100  for 
the  biggest  mistake.  That  keeps  things 
interesting.” 

•  In  a  question-and-answer  session  fol¬ 
lowing  the  address,  Martin  acknowledged 
that  CNHl  has  shifted  gears  on  acquisi¬ 
tion  size.  “We’ve  set  a  new  level  of  $25 
million  [to  look  at  deals],  but  we’ve  done 
smaller  ones  and  lots  of  trades.” 

•  Martin  acknowledged  that  his  lender, 
the  $22  billion  Alabama  state  pension 
program,  recently  discouraged  the  pur¬ 
chase  of  individual  weeklies  or  small 
family  groups,  and  Martin  agrees  that 
buying  bigger  is  more  cost-effective. 


Introducing  DewarView  3.0 

A  newer  look  and  some  really 
cool  features.  Come  visit  us  at 
America  East  booth  «66,  and  see 
what's  new  with  DewarView. 


Come  take  a 
newer  view  of 
DewarView;; 


AT  EX  y 

'%■  "  15  Crpsby  Drive 

'  '  Bedford,  MA  01730 

1-800-433-ATEX 
www.atex.com 


www.mediainfo.com 


EDITOR  &  PUBLISHER  MARCH  6,  1999 


23 


WEEKLY 

Chicago  Tribune  Web  site 
moving  to  registration 
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The  home  page  for  the  Chicago  Tribune  Internet  Edition 


Most  content  still  free,  but 
online  subscriptions  will  be 
considered  for  comics,  etc. 

by  Martha  L.  Stone 

The  Tribune  Co.  is  about  to  make  a 
bold  move  against  the  unfettered 
access  to  news  on  the  Internet  by 
requiring  registration  on  its  flagship  Web 
site.  Only  a  handful  of  news  sites  on  the 
Internet  currently  require  registration, 
including  The  New  York  Times  on  the 
Web.  The  Times  and  a  few  other  sites 
require  users  to  fill  out  online  registration 
forms  before  gaining  access  to  news. 
While  these  sites  don’t  charge  for  their 
content,  they  use  the  registration  informa¬ 
tion  for  marketing  purposes.  Even  fewer 
general  interest  news  sites  have  had  much 
success  in  charging  readers  for  online 
subscriptions,  with  The  Wall  Street 
Journal  Interactive  Edition  being  the  one 
notable  exception. 

Tribune  executives  are  planning  to 
launch  the  registration  process  for  the 
Chicago  Tribune's  Web  site  (http:// 
www.chicagotribune.com)  some  time  this 
year.  The  general  news  that  has  always 
been  available  on  Chicago  Tribune 
Internet  Edition  will  still  be  available  to 
everyone,  but  those  who  voluntarily 
choose  to  register  will  receive  access  to 
additional  news  and  features  currently  not 
on  the  site.  The  paper  hopes  to  gain  valu¬ 
able  demographic  information  about  reg¬ 
istered  readers  for  marketing  and  editorial 
purposes.  Meanwhile,  the  subscription 
idea  is  under  consideration,  but  there  are 
no  immediate  plans  to  implement  a  fee, 
executives  say. 

Owen  Youngman,  director  of  interac¬ 
tive  media  for  the  Chicago  Tribune,  says 
the  company  long  ago  set  aside  certain 
premium  or  sought-after  content  that 
could  be  leveraged  in  the  future  for  an 
equitable  trade  with  users.  “We  won't 
make  registration  mandatory,  but  for  the 
added  value  features  —  that’s  the 


exchange,”  Youngman 
says.  That  trade  will  be  the 
exchange  of  unspecified 
demographic  information 
from  users  for  access  to 
content  like  comics,  cross¬ 
words,  and  news  content 
that  goes  beyond  the  day’s 
printed  Chicago  Tribune. 

Comics  and  crossword 
puzzles  have  not  yet  been 
made  available  online. 

“We’ve  always  held  back 
on  a  certain  level  of  content 
for  registration,”  he  says. 

Some  experts  say  con¬ 
sumers  will  balk  at  being 
forced  to  fill  out  a  registra¬ 
tion  form  in  order  to  get 
news  content  readily  available  elsewhere 
on  the  Web.  But  a  few  big  newspapers 
have  successfully  implemented  regi.stra- 
tion.  “The  (New  York  Times)  and  other 
sites  do  a  good  job,  but  I  would  have  to 
look  outside  the  industry  for  a  role 
model,”  Youngman  says.  “My  role  model 
is  Amazon.com  because  they  do  a  good 
job  without  crossing  the  line  of  requiring 
users  to  provide  info  for  the  taking. 
We’re  going  to  make  sure  that  people 
who  give  me  info  are  provided  with 
meaningful  value.” 

The  Tribune’s  research  and  legal 
departments  are  planning  the  registration 
process  with  ease  of  use  and  a  fair 
exchange  in  mind.  “When  people  seek 
access  to  content  not  available  to  all  users, 
we  want  it  to  be  least  intrusive  as  possible 
so  they  can  get  to  that  content  as  soon  as 
possible,”  Youngman  says. 

Before  the  registration  process  is  intro¬ 
duced,  the  Tribune  must  put  in  place  a 
definitive  privacy  policy  —  a  feature  that 
is  found  on  less  than  20%  of  news  sites, 
according  to  new  online  profitability 
research  from  The  Editor  &  Publisher  Co. 

“The  first  time  we  take  the  first  piece  of 
data  from  a  single  user,  we  have  to  tell 
them  what  we’ll  do  with  it  and  what  we 
won’t  do  with  it,”  he  says.  “We  have  to  be 
completely  up  front  about  what  we  do.” 


Youngman  wouldn’t  specify  details 
about  the  registration  interface,  the  num¬ 
ber  of  questions  asked,  or  the  content  that 
will  be  tied  to  the  process.  “1  wouldn’t 
rule  anything  out  or  anything  in,”  he  says. 
“One  of  the  things  we  won’t  do  with  reg¬ 
istration  is  substitute  the  editor’s  judgment 
for  the  user’s  judgment.”  Youngman  indi¬ 
cates  some  users  “set  their  customization 
too  tight”  and  therefore  miss  coverage  of 
key  events  shaping  society. 

As  the  hunt  continues  for  profitable  rev¬ 
enue  models,  some  sites  like  the  Tribune’s 
are  considering  subscriptions,  despite  the 
model’s  failure  on  sites  like  Microsoft’s 
Slate  (http://www.slate.com).  Two  weeks 
ago.  Slate  decided  to  pull  its  failed  sub¬ 
scription  model  after  trying  and  failing 
twice.  But  some  content  sites  have  had 
some  success  selling  some  or  all  of  their 
content,  such  as  ESPN  SportsZone. 

“We’re  conducting  research  on  what 
people  will  pay  for  and  what  they  won’t 
and  how  much  they’ll  pay  for  it,” 
Youngman  says.  “We’re  looking  at  what 
[content]  is  highly  commoditized.  We 
have  to  look  for  those  sweet  spots.” 


Stone  (martstone@aol.com)  is  a 
new  media  professor  at  Roosevelt 
University  in  Chicago  and  a  frequent 
contributor  to  E&P. 
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A  nontaxing  approach 
to  finding  iegai  heip 

A  self-help  law  center  on  the  Web  offers  a  legal 
encyclopedia  covering  just  about  every  topic 


by  Charles  Bowen 

So  you’re  putting  together  your  tra¬ 
ditional  tax  season  package,  and 
everything  you  read  sounds  like  ... 
well,  what  it  is:  rehashed  reports  from  har¬ 
ried  tax  seasons  past.  Looking  for  inspira¬ 
tion  for  fresh  story  ideas?  Surf  on  over  to 
the  electronic  extension  of  Nolo  Press,  a 

publisher  that  specializes  in  ^ _ 

“self-help  law”  for  laymen. 

There  you’ll  find  no-nonsense  ;r 

background  on  how  it  feels  to  ^ 
face  an  audit,  why  there’s  a  dif- 
ference  between  tax  cheaters  and 
tax  protesters,  when  IRS  ineffi-  I 
ciency  can  affect  average  taxpay¬ 
ers,  and  what  others  have  done  to  i  hd.ii. 
win  “the  IRS  game.”  :  oniiD.« 

Or  perhaps  you  are  doing  a  |  JSJ!!? 
Sunday  business  front  on  retire-  :  Tani!. 
ment  planning.  This  same  Web  i 
site  can  help  you  cover  all  the  i 
ba.ses  on  Social  Security,  while  I 

helping  to  understand  benefits,  ; 

learn  the  rights  involved  in  pen-  ^ 
sion  plans,  and  know  the  ins  and  ^  ™ 
outs  of  Medicare,  Medicaid,  and 
long-term  health  care  planning. 

Other  sections  of  the  detail-rich  re¬ 
source  cover  legal  issues  relating  to  travel, 
insurance,  shopping,  parenting,  buying 
and  selling  land,  making  wills,  finding 
and  changing  jobs,  and  dealing  with  cred¬ 
itors.  The  site’s  free  Legal  Encyclopedia 
cries  out  to  be  bookmarked  for  use  in  a 
variety  of  features  and  .stories. 

To  get  started,  visit  the  Nolo  Self  Help 
Law  Center  (http://www.nolo.com).  From 
the  introductory  page,  simply  click  on  the 
link  to  any  of  a  dozen-plus  broad  topics: 

•  Small  Business:  covering  startups, 
taxes,  partnerships,  limited  liability,  com¬ 
panies,  nonprofits,  and  corporations.  Also 
come  here  for  issues  involving  home 
offices,  hiring,  and  starting  a  business. 

•  Wills  and  Estate  Planning:  for  infor¬ 
mation  on  how  your  readers  can  minimize 


taxes  and  di.stribute  their  property  to  loved 
ones,  and  make  wills,  trusts,  living  wills, 
and  power  of  attorney  documents. 

•  Employment:  focusing  on  workplace 
issues  such  as  health  and  safety,  discrimi¬ 
nation,  sexual  harassment,  losing  or  leav¬ 
ing  a  Job,  workers’  compensation,  and  the 
rights  and  obligations  of  independent 
contractors. 


Search:# 


ftiiwe  fcictiom;  Have  fun,  gftt  goM  inh.  Tftt  burned' 


Ptnawof  :rour  legal  rtgNt. 

I  if  yew  know  howto  mefei  a  round  wi^ 

i  IAet>  to  ie  your  loved  one*  a  lot  nvor*  good.  Cmww HoU  fhwui. 

!  :  f-lMo  ourfnandr  about  ourAgm  teptavent  ourbookt 

I  ai^  lohwafc  from  bain^  banned  tn  Tent, 
fhn  Month'!  feature: 

«i  ItpHrmarii;  Ctl  the  io»<(a«>  on  'rUDlKtull 
P-operty-  or-e  of  the  bottert'oco  onthaNet 


•  Consumer:  covering  matters  relating 
to  buying  and  selling  goods  and  services, 
understanding  insurance,  the  rights  and 
obligations  of  pet  ownership,  and  miscel¬ 
laneous  issues,  from  telemarketing  to 
dealing  with  bankers. 

•  Patents,  Copyrights,  and  Trademarks: 
covering  topics  centering  on  assorted 
intellectual  property,  fair  u.se  of  published 
material,  the  rights  of  trademark  owners, 
and  more.  Of  particular  interest  here  are 
sections  on  trade  secrets  and  on  copy¬ 
rights  in  cyberspace. 

•  Debt  and  Credit:  deals  with  matters 
such  as  bankruptcy,  student  loans,  credit 
records,  and  financial  institutions.  You 
might  find  background  for  an  assortment 
of  stories  here. 

•  Courts  and  Mediation:  has  ideas  on 
mediating  disputes,  when  to  file  suit,  the 


care  and  feeding  of  your  lawyer,  and  how 
and  when  to  represent  yourself  in  court. 

•  Tax  Problems:  with  ideas  for  stand¬ 
ing  up  to  the  IRS,  surviving  audits,  pay¬ 
ing  tax  bills,  and  planning  for  the  next 
tax  year. 

•  Real  Estate:  taking  the  mystery  out 
of  buying  and  selling  a  house  and/or  land. 

•  Landlords  and  Tenants:  helping 
your  readers  keep  their  landlord  relation¬ 
ships  on  the  up  and  up.  The  link  has 
material  on  leases  and  rental  agree¬ 
ments,  security  deposits,  roommates  and 
their  rights,  privacy  issues,  and  housing 
discrimination. 

•  Parents  and  Children:  covering 
assorted  family  issues,  such  as  adoption, 
custody,  and  child  support. 

•  Personal  Injury:  what  your  readers 
need  to  know  about  insurance  companies 
and  how  to  get  what  they  are  owed. 

_ ^  •  Spouses  and  Partners:  in- 

- -—-I  eludes  the  legal  aspects  of  liv- 

'  ^  ing  together,  marriage  and  di- 

P  vorce,  as  well  as  topics  such  as 

|v  i  domestic  violence. 

^  .  •  Older  Americans:  covering 

^  pensions,  retirement,  and  health¬ 

care  issues. 

I  Besides  browsing,  you  afso 

;  ■  can  search  the  encyclopedia 

T  j  with  a  data  entry  box  at  the  top 

i  of  the  introductory  page.  Enter 

a  keyword,  such  as  “Age  Dis- 
:  ;  crimination,”  and  click  on  the 
Go  button.  Using  the  Excite 
search  engine.  Nolo  then  lists 
articles  of  possible  interest, 
ranked  by  a  percentage  “confi¬ 
dence  level”  on  matching  some 
or  all  of  your  keywords. 

Other  considerations  for  using  Nolo 
Press  in  your  reporting: 

1AI1  the  material  online  comes  from 
books  and  articles  published  by  Nolo 
Press  since  its  creation  in  1971.  The  com¬ 
pany,  incidentally,  was  started  by  two 
legal  aid  lawyers  in  the  philosophy  that 
with  good,  reliable  information,  the  pub¬ 
lic  could  handle  routine  legal  problems 
without  hiring  a  lawyer. 

2  The  site  also  provides  a  Legal  Up¬ 
date  Service  (http://www.nolo.com/ 
update.html)  as  a  summary  of  important 
recent  court  decisions  and  new  litigation. 

3  You  also  can  sign  up  for  a  monthly 
electronic  newsletter  called  Nolo- 
Briefs,  which  focuses  on  commercial 
products,  and  has  links  and  news  tips  on 
developing  legal  areas  of  interest. 
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Papers  chase  hotel  guests 

The  Wall  Street  Journal  and  USA  Today  both  have  Marriott  deals 


E&P 


MARKETING/SALES 


by  Joe  Nicholson 

The  Wall  Street  Journal  and  USA 
Today,  which  each  have  numbers  to 
support  claims  to  have  the  nation’s 
largest  daily  circulation,  will  be  appearing 
together  outside  the  doors  of  thousands  of 
guests  at  Marriott  International  Inc.  hotels. 

Marriott,  which  already  delivers  USA 
Today,  struck  a  deal  with  the  Journal  that 
means  some  guests  will  get  both  papers. 

The  agreement  represents  the  Journal's 
only  distribution  with  a  hotel  chain  —  a 
field  for  delivery 
that  was  cleared 
for  plowing  in  the 
early  198()s  by 
USA  Today. 

“All  the  other 
papers  laughed”  at 
early  distribution 
efforts  in  hotels, 
recalls  Larry  G. 

Lindquist,  USA 
Today's  senior  vice 
president  for  circu¬ 
lation. 

But  the  laughing 
stopped  as  circulation 
grew,  says  Lindquist,  who  adds 
no  other  paper  can  match  its  16  consecu¬ 
tive  years  of  paid  circulation  growth. 

USA  Today's  average  paid  daily  circu¬ 
lation  for  the  six  months  ended  last  Sept. 
.^0  was  1,6.‘).^,428,  according  to  the  Audit 
Bureau  of  Circulations  (ABC)  FastFax; 
during  the  same  months,  the  Journal's 
daily  circulation  was  1 ,740,450. 

Steve  Anderson,  a  spokesman  for  USA 
Today,  says  it  has  the  highest  circulation 
when  the  total  includes  its  bulk  sales  of 


_mE  WALLOTRm  JOIRNAL. 


about  360, 0(M)  at  hotels,  airlines,  and  car 
rental  agencies. 

The  Journal  expects  its  circulation  to 
hotel  and  rental  car  customers  to  qualify 
as  paid  circulation.  Last  year,  it  made  an 
agreement  with  Avis  that  resulted  in  daily 
distribution  of  12.(X)0  copies  to  preferred 
renters  at  83  Avis  offices. 

Journal  spokeswoman  Karen  Miller 
Pensiero  says  the  agreements  help  “better 
service  our  existing  subscribers  when  they 
travel”  and  add  subscribers. 

Six  hundred  Marriott  hotels  will  pro¬ 
vide  the  Journal  to  about 
'  30.000  guests.  Marriott 

spokeswoman  Karen  Blair 
calls  paper  one  of  travelers' 
“most  popular  pub¬ 
lications.” 

Although 
Marriott  bills 
usually  don’t 
itemize  newspa¬ 
pers.  guests  can 
get  a  refund  —  25 
cents  for  USA 
Today,  normally 
priced  at  50  cents, 
and  38  cents  for 
the  Journal,  nor¬ 
mally  75  cents. 

More  than  90%  of  USA  Today's  hotel 
circulation  is  bulk.  “Our  advertisers 
understand  that  it  is  going  into  the  more 
luxury  hotels,”  says  Lindquist. 

Bulk  circulation  includes  newspapers 
left  in  stacks  for  hotel  public  areas. 

USA  Today  has  so  saturated  luxury 
hotels  that  more  expansion  depends  most¬ 
ly  on  new  construction,  says  Lindquist. 

As  for  the  Journal's  Marriott  agree- 


% 


Audit  Bureau  rules 


In  order  for  distribution  to  be  counted  as 
paid  circulation,  the  Audit  Bureau  of 
Circulations  says  a  newspaper  must: 

•  Be  sold  to  a  hotel  guest  or  recipient  for 
a  separate,  clearly  identified  amount; 

•  Be  priced  at  50%  or  more  of  its  basic 
price,  which  each  paper  sets  for  itself; 

•  Be  .sold  to  customers  who  sign  an  agree¬ 
ment  to  pay  the  stated  price  or  who  are 


informed  they  can  cancel  the  purchase  and 
get  a  deduction  by  a  formal  notification  in 
ways  such  as  registration  forms,  envelopes 
containing  electronic  door  keys,  or  tent 
cards  left  on  tables  in  hotel  rooms; 

•  Be  promoted  as  a  separate  item  for 
purchase  rather  than  as  part  of  a  service 
with  one  overall  price  that  includes  the 
newspaper. 


ment,  Lindquist  remarks;  "They  are  fol¬ 
lowing  the  marketing  programs  that  USA 
Today  has  developed.  That’s,  maybe,  the 
ultimate  form  of  flattery.” 


EdfP  BRIEFS 


New  York  Times 
names  ad  chief 

The  New  York  Tinw.s  has  promoted 
advertising  vice  president  Jyll  F.  Holtzman 
to  senior  vice  president  of  advertising. 

She  will  take  over  for  Daniel  H.  Cohen, 
who  is  resigning  on  March  21  to  start  a 
TV  production  company  that  will,  among 
other  things,  develop  concepts  for  quality 
programming  for  the  Times. 

Holtzman,  46,  has  been  overseeing  a 
number  of  areas  of  ad  sales,  including  the 
Sunday  Mafiazine,  which  has  boosted  rev¬ 
enue  over  the  last  four  years  by  22%. 
becoming  the  nation’s  seventh  largest 
magazine  in  ad  pages. 

Cohen,  also  46.  led  efforts  last  year  that 
generated  over  $1  billion  in  ad  revenue, 
making  the  Times  the  first  publication  ever 
to  haul  in  so  much. 

Chicago  Tribune 
beats  direct  mail 

The  Chicago  Tribune  has  inserts  for  the 
grocery  chain  Cub  Foods  back  in  its  be.st 
food  day  editions  and  in  its  total  market 
coverage  program  —  completing  the 
paper's  long  campaign  to  win  all  of 
Chicagoland’s  major  grocery  chains  back 
from  direct  mailers. 

Cub's  14  corporate-owned  stories  in 
the  Chicago  area  are  running  its  inserts  in 
the  Tribune's  Wednesday  food  section 
and  in  the  midweek  Local  Values,  the 
paper’s  direct-mail  TMC  product.  Cub 
previously  had  a  “minimal”  ad  presence 
in  the  Tribune,  a  spokesman  says,  and  had 
relied  on  the  direct  mailer  Advo  Inc.  to 
deliver  fliers. 

In  1998,  the  Tribune  recaptured  the 
insert  business  of  the  much  bigger  super¬ 
market  chain  Dominick’s  after  seven  years 
in  which  the  company  used  Advo. 

—  Mark  Fitzgerald 
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A  serious  thing  happened 
on  the  way  to  the  funnies 


An  increasing  number  of 
humor  strips  are  tackiing 
topics  that  extend  weil 
beyond  a  daiiy  gag 

by  David  Astor 

With  the  current  breast  cancer 
sequence  in  “Funky  Winker- 
bean,”  a  humor  comic  has  again 
gone  seriocomic. 

This  continues  a  trend  that  has  seen  a 
growing,  albeit  still  small,  number  of 
funny  features  tackle  .serious  .s(x:ial  issues. 

Addressing  weighty  topics  is  nothing 
new  in  comics.  Adventure  and  soap  strips 
have  done  it  for  decades,  as  have  socially 
conscious  cartoons  like  “Doonesbury,” 
“Mallard  Fillmore,”  “Zippy  the  Pinhead,” 
and  “Sylvia.”  And,  since  the  Yellow  Kid 
arrived  in  1895.  many  humor  comics  have 
featured  some  real-life  content  amid  the 
chuckles.  But  there’s  a  post- 1985  boomlet 
of  humor  comics  that  periodically  go 
beyond  a  daily  gag. 

This  boomlet  includes  perhaps  5%  of 
the  200  humor  comics  distributed  by 


major  syndicates,  with  observers  naming 
“Funky,”  “Luann,”  and  “For  Better  or  For 
Worse”  as  the  most  notable  practitioners. 

Tom  Batiuk,  who  launched  “Funky”  in 
1972.  began  getting  more  serious  in  1986 
with  a  series  about  teen  character  Lisa’s 
pregnancy.  The  King  Features  Syndicate 
cartoonist  went  on  to  chronicle  a  suicide 
attempt,  guns  in  school,  and  other  topics 
before  Lisa  was  diagnosed  with  breast 
cancer  in  a  six-month  sequence  that  lasts 
until  June  1999. 

“Luann”  creator  Greg  Evans  addressed 
the  issue  of  drugs  in  1987  —  two  years 
after  starting  his  teen-oriented  strip.  The 
United  Media  cartoonist  has  also  done 
episodes  about  menstruation,  alcoholism, 
condoms,  donating  blood,  a  character’s 
possible  homosexuality,  and  another  char¬ 
acter’s  bout  with  Hodgkin’s  lymphoma. 

“For  Better”  creator  Lynn  Johnston  of 
United  has  done  highly  publicized 
sequences  about  Lawrence  coming  out  as 
gay,  and  the  deaths  of  Elly  Patterson’s 
mother  and  Farley  the  dog. 

Other  humor  strips  addressing  issues 
such  as  crime,  menopause,  and 
Alzheimer’s  disease  include  “Crankshaft,” 
“Curtis,”  “Herb  &  Jamaal.”  and  “Us  & 


Them,”  to  name  a  few. 

Why  do  comic  creators  get  serious? 

“For  me,  it  takes  the  characters  to 
places  they  don’t  ordinarily  go,”  says 
Batiuk.  who  spent  four  years  researching 
the  breast  cancer  sequence.  “That  makes  it 
more  interesting  for  readers.” 

It  also  makes  things  more  interesting 
for  cartoonists,  who,  as  they  grow  older, 
may  no  longer  be  satisfied  with  just  gags. 
They  want  to  connect  with  readers  on  an 
emotional  level,  while  still  threading  some 
laughs  into  dramatic  sequences. 

“There’s  humor  even  in  tragic  times,” 
notes  National  Society  of  Newspaper 
Columnists  president  Regina  Brett,  who 
was  treated  for  breast  cancer  last  year. 

And  whether  or  not  cartoonists  include 
humor  in  an  issue-driven  sequence,  they  try 
to  tell  an  engaging  story  rather  than  preach. 

“You  don’t  want  it  to  be  heavyhanded,” 
says  Lucy  Shelton  Caswell,  a  professor 
and  curator  of  the  Ohio  State  Cartoon 
Research  Library. 

Still,  serious  story  lines  can  serve  an 
educational  purpose.  They  might  build 
awareness  of  disease  prevention  and  offer 
800  numbers  for  people  to  get  help.  Strips 
have  appeared  in  pamphlets,  on  posters. 


CAM  -THIS  REflU-V  BE 
HAppEMiMG  TD  me  ? 


THIS  AkL  SEEMS  UICE 
A  BAD  DREAM 


WHAT  I  WOUkDNT  SlUE 
RI6HT  MOO)  RDR  THOSE  SAME 
BORIMG  ROUTINES  / 


IT'S  UKE  dOOVe  BEEN 
SHIFTED  TO  SOME  COLD/ 
DARK  DIMENSIOM  WHERE 
(MJ^QOU  EXIST/ 


WHEM  AOO'RE  DIAGNOSED  WfTH 
SOMETHING  LIKE  CANCER  ...  AOU 
SUDDEMLA^  GOME  FACE  TO  FfiCB 
WITH  AOoR  OWN  MORTALITZP  / 


Lisa  reflects  on  her  life  as  the  “Funky  Winkerbean”  sequence  on  breast  cancer  entered  its  second  month  in  February. 
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and  on  Web  sites  of  organizations  such  as 
the  American  Cancer  Society.  And 
Batiuk  reports  that  panels  from  his  cur¬ 
rent  sequence  appear  in  newspaper  ads 
for  the  James  Cancer  Hospital  in 
Columbus,  Ohio. 

Serious  sequences  can  afso  make  a 
humor  cartoonist  stand  out  in  a  very  com¬ 
petitive  comic  market,  says  Sarah 
Gillespie,  comics  development  consultant 
for  the  Los  Angeles  Times  Syndicate. 

These  sequences  also  give  readers  a 
story  fix  at  a  time  when  traditional  conti¬ 
nuity  comics  have  passed  their  heyday. 
Batiuk  says  cartoon  stories  draw  people 
back  to  the  newspaper  every  day. 

And  .serious  humor  strips  provide 
cartoon  fans  with  a  more  diverse  menu 
of  features.  “Comic  pages  should 
appeal  to  a  wide  variety  of  readers,” 
says  Caswell.  "There  needs  to  be  some¬ 
thing  for  everybody.” 

Why  don’t  more  humor  comics  get 
serious? 

Interviewees  say  some  cartoonists 
excel  at  humor  but  have  trouble  telling  a 
moving,  believable  story.  Also,  some 
comics  are  so  gag-oriented  or  absurdist 
that  an  issue-driven  sequence  would  be 
jarring.  “You  need  a  fairly  realistic  cast 
of  characters  in  a  fairly  realistic  world,” 
says  Evans. 

There’s  also  the  risk  that  newspapers 
will  pull  serious  sequences  because  they 
feel  they’re  not  well  done,  or  that  comic 
pages  should  provide  an  escapist  break 
from  reality,  or  that  kids  shouldn’t  be 
exposed  to  certain  kinds  of  material. 

“Most  comics  are  really  for  adults,” 
counters  Batiuk.  Caswell  adds  that  today’s 
kids  are  already  well  aware  of  various 
adult  issues,  and  many  children  tend  to 
ignore  more  mature  comics  anyway. 

But  newspapers  seem  to  be  pulling  seri¬ 
ous  sequences  less  today  than  they  did 
several  years  ago.  “Editors  and  comic 
readers  are  becoming  used  to  this  type  of 
thing,”  says  Batiuk. 

For  instance,  when  Lawrence  came  out 
in  1993,  50  papers  dropped  the  sequence 
and  18  canceled  “For  Better”  entirely. 
When  the  character  reappeared  four  years 
later,  fewer  than  10  papers  pulled  the 
sequence.  And  Johnston’s  total  client  list 
has  grown  from  L4(K)  in  1993  to  2.(HK) 
today. 

Why  more  tolerance  for  serious  story 
lines?  Interviewees  say  people  are  more 
accustomed  to  seeing  all  kinds  of  intense 
matters  addressed  in  noncomics  sections 
of  newspapers.  TV  shows,  movies,  and 


Tom  Batiuk  mixes  humor  and  reality  in 
his  “Funky  Winkerbean”  comic  strip. 


everyday  conversation. 

“Readers  are  more  sophisticated,” 
observes  Evans,  while  adding  that  news¬ 
paper  funny  pages  are  still  less  frank  than 
content  in  other  media.  Comics  sections, 
he  says,  “march  to  a  drummer  15  beats 
behind  the  rest  of  society.” 

But  comics  in  the  1990s  are  certainly 
more  candid  than  before,  says  “Herb  & 
Jamaal”  creator  Steve  Bentley  of  Tribune 
Media  Services.  And  though  readers  may 
be  more  accepting  of  frank  strips,  cartoon¬ 
ists  who  create  them  still  risk  losing 
papers  —  which,  says  Bentley,  can  cause 
particular  financial  hardship  for  artists 
with  smaller  client  lists. 

In  the  case  of  the  current  “Funky” 
sequence,  two  of  Batiuk ’s  400  clients 
dropped  it  and  “three  or  four”  papers 
signed  on.  says  a  King  spokesperson. 

Batiuk  adds  that  most  of  his  mail  has 
been  positive,  including  many  letters  of 
praise  from  breast  cancer  survivors. 

One  admirer  of  the  series  is  Brett.  “1 
couldn’t  believe  how  much  it  mirrored  my 
experience,”  says  the  Akron  Beacon 
Journal  writer.  “Everyone  in  my  cancer 
support  group  raved  about  it.  It’s  nice  to 
see  something  like  that  in  a  comic.  Cancer 
has  such  a  terrible  connotation.  Instead  of 
‘cancer  equals  death,’  Tom  Batiuk  is  say¬ 
ing  ‘cancer  equals  life  that  changes.’” 

Last  fall’s  Hodgkin’s  lymphoma 
sequence  in  “Luann”  did  create  a  little 
controversy  in  North  Tonawanda.  N.Y. 
Tonawanda  News  managing  editor  Joseph 
Genco  recalls  that  four  high  school  stu¬ 
dents  who  knew  a  teacher  with  cancer 


picketed  the  paper  because  they  felt  the 
.series  “poked  fun  at  a  serious  subject.” 

Genco  disagrees.  “I  thought  the  series 
was  well-handled,”  he  says,  adding  that 
over  80%  of  readers  contacting  the  News 
agreed.  Evans,  whose  feature  runs  in  3(X) 
papers,  reports  that  over  90%  of  the  read¬ 
ers  contacting  him  about  the  Hodgkin’s 
strips  and  previous  seriocomic  “Luann” 
sequences  had  positive  things  to  say. 

Evans  prefers  to  space  his  issue 
sequences.  “I  try  not  to  cluster  one  too 
close  to  another  so  I  don’t  turn  into  an 
educational  service.”  he  explains. 

Genco  says  he  wouldn’t  want  every 
comic  to  tackle  weighty  topics  all  the  time 
but  likes  it  once  in  a  while.  “If  it  makes 
people  stop  and  think,  there’s  nothing 
wrong  with  that.”  he  says. 

But  there  are  certain  subjects,  including 
abortion  and  guilt-free  homosexuality, 
that  comic  creators  still  hesitate  to  ad¬ 
dress.  And  while  this  is  not  the  case  with 
all  cartoonists.  Evans  tries  to  avoid  sex 
and  religion  in  his  strip.  “Luann  won’t  be 
having  a  fling  with  a  priest,”  he  quips. 

When  humor  cartoonists  do  address  a 
serious  subject,  they  usually  feel  the  need 
to  include  a  moral,  a  happy  ending,  or  at 
least  a  noble  death. 

Batiuk’s  goal  for  “Funky”  is  to  regular¬ 
ly  mix  humor  and  realism.  “I’m  trying  to 
move  toward  a  smooth  synthesis  where 
you  have  a  hard  time  pigeonholing  what’s 
happening,”  he  says. 

Or.  as  Gillespie  says  of  “For  Better” 
creator  Johnston,  “She  basically  does  life 
with  humor  in  it.”  IH 


E&P  BRIEFS 


TTM  buys  mag 

Thomson  Target  Media  has  acquired 
ActiveTimes  Mafiazine  for  an  undisclosed 
amount.  The  publication,  which  will 
switch  from  a  quarterly  to  monthly  sched¬ 
ule  in  April,  is  distributed  to  “mature  mar¬ 
ket”  readers  via  newspapers. 

On  immigrants 

A  report  on  America’s  “new  immigrant 
underclass”  is  being  syndicated  by  Copley 
News  Service.  Marcus  Stern  and  Dana 
Wilkie  of  Copley’s  Washington,  D.C.. 
bureau  wrote  the  series.  Photos  were  taken 
by  Michael  Winokur  of  Copley’s  San 
Diego  office  and  Scott  Strazzante  of  the 
Joliet,  111.,  Herald-News. 
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Overseas  vendors  continue  growth 


CCI  staffs  up;  SaxoTech 
in  U.S.  again;  Cybergraphic 
ends  work  at  WAZ;  Unisys 
in  new  European  market 

by  Jim  Rosenberg 

Of  three  Danish  systems  vendors  pur¬ 
suing  business  in  the  United  States, 
one  continues  to  capture  high-end 
market  share  while  another  has  regained  a 
toehold  in  the  small-to-midrange  market. 

“We  don’t  start  a  project  if  we  don’t 
have  the  staff,”  Johnny  Thogersen,  CCI 
Europe  marketing  research  and  product 
design  vice  president,  remarked  a  little  over 
a  year  ago.  That  firm  policy  meant  losing  a 
contract  Just  weeks  before,  when  a  cus¬ 
tomer  could  not  wait  until  CCI  was  ready. 

Though  his  firm’s  work  force  had  risen 
from  205  to  240  at  that  time,  by  taking  on 
too  many  projects,  said  Thogersen,  “we 
would  dig  our  own  grave.” 

In  just  over  a  year,  however,  the  compa¬ 
ny  has  taken  on  1 1  jobs  in  northern  Europe, 
seven  more  in  the  United  States,  and  a 
joint-development  project  with  a  U.S.  sup¬ 
plier  of  newspaper  business  systems. 

Over  that  same  period,  staff  grew  to 
306,  reports  Jorgen  Valker,  North  Ameri¬ 
can  project  sales  vice  president.  According 
to  Thogersen,  CCI  has  access  to  high-tech 
talent  from  university  research  it  sponsors. 

While  our  project  staff  has  been  ex¬ 
panded  some,  the  majority  of  our  expan¬ 
sion  has  been  in  our  customer  service  area 
to  support  completed  projects,”  says  Valker. 

“Our  planned  capacity  on  editorial  pro¬ 
jects  was  to  be  able  to  start  one  new  pro¬ 
ject  per  month,”  he  says.  So,  with  editori¬ 
al  accounting  for  1 5  projects  in  the  past  1 3 
months,  “in  this  area  we  have  been  push¬ 
ing  ourselves  by  taking  in  two  extra  pro¬ 
jects.”  That’s  been  balanced,  he  notes,  by 
work  on  ad  systems,  which  came  in  at  two 
rather  than  the  anticipated  three  or  four. 

CCI  won  five  new  U.S.  customers  under 
separate  ownership:  San  Antonio  Express- 
News,  The  Charlotte  (N.C.)  Ohser\’er,  The 
Dallas  Morning  News,  The  Orange 
County  Register,  and  The  Seattle  Times. 

A  sixth  customer.  Tribune  Co.,  is 
adding  CCI  editorial  front  ends  to  pagina¬ 
tion  systems  at  the  Chicago  Tribune  (see 


story,  next  week’s  E&P)  and  Orlando 
Sentinel  and  CCI  ad  production  to  its  Fort 
Lauderdale  Sun-Sentinel  (already  a  CCI 
news  and  pagination  site). 

At  home,  CCI  will  augment  its  ad  pro¬ 
duction  system  at  Viby’s  Jy Hands  Fasten 
with  the  first  installation  of  an  ad  sales  and 
management  system  it  has  been  working 
on  with  business  systems  supplier  Neasi- 
Weber,  Northridge,  Calif 

Valker  reports  a  second  such  installation 
begins  soon,  relying  on  a  larger  develop¬ 
ment  staff  rather  than  borrowing  personnel 
who  work  on  existing  news  and  ad  systems. 

CCI  says  the  jointly  developed  modular 
software  for  Unix  servers 
and  NT  clients  will  integrate 
the  entire  workflow  into  a 
single  ad  and  revenue-man¬ 
agement  system.  Features 
are  to  include  classified, 
retail,  preprint  and  Internet 
order  entry,  sales  prompts 
and  acceleration,  production 
tracking,  sales  force  automa¬ 
tion,  credit  control,  accounts 
receivable  and  billing,  and 
such  MIS  functions  as 
reporting  and  real-time  oper¬ 
ational  statistics. 

CCI’s  success  in  the 
United  States  marks  some¬ 
thing  of  a  return  to  its  roots.  Founded  as  a 
commercial  typography  systems  developer 
in  California  25  years  ago.  Computer  Com¬ 
position  Inc.  partnered  with  and  was  later 
acquired  by  a  Danish  foundation  chartered 
by  the  crown  in  the  18th  century.  Now 
Denmark’s  biggest  printer,  the  foundation 
owns  several  related  businesses. 

Using  an  Oracle  SQL  database,  News- 
Desk  relies  on  Sun  Solaris-  or  Windows 
NT-based  servers.  Client  workstations  give 
all  u.sers  access  to  standard  desktop  tools 
(e-mail,  Web  browsers,  calendars,  etc.). 

Editors  and  reporters  work  within  CCI 
Edit/MS  Word,  using  a  version  of  Word 
that  CCI  adapted  for  newspapers.  It  in¬ 
cludes  a  shape  library  of  default  story  lay¬ 
outs,  CCI  hyphenation  and  justification  to 
ensure  the  same  h&j  throughout  the  copy 
flow,  a  measurement  of  story  length,  and 
comparison  with  a  budget  estimate. 

Stories  can  get  a  final,  WYSIWYG 
review  in  ArticleChamp,  an  editing  and 
design  application  that  supports  content- 


and  layout-driven  workflows,  permitting 
an  editor  to  alter  design  and  all  content  — 
from  heads  and  text  to  images  and  captions. 

LayoutChamp  handles  design  and  pag¬ 
ination.  For  photos  and  graphics,  CCI  Edit 
integrates  third-party  tools  such  as  Adobe 
Photoshop  and  Illustrator,  QuarkXPress, 
and  Macromedia  Freehand.  Working  from 
content  or  layout,  users  can  create  new 
layouts  or  select  from  a  library  of  shapes 
for  elements  or  entire  story  packages. 

Permitting  creation  of  different  presen¬ 
tations  of  the  same  material  in  different 
editions  or  media,  NewsDesk’s  database 
holds  all  stories  and  components  in  a 
media-neutral  format 
achieved  by  separating 
story  content,  typography 
and  layout. 

All  CCI  applications  (in¬ 
cluding  administration, 
tracking,  browsing,  and 
wire  copy  management, 
indexing/routing)  are  acti¬ 
vated  from  the  main  appli¬ 
cation,  DB  Access.  Sys¬ 
tems  also  can  include  the 
Electronic  Media  Server 
module  for  creating  elec¬ 
tronic  media  products  with 
tools  for  automating  Web 
page  design. 

SAXOTECH  SIGNS  ROME 

After  CCI  and  Euromax  (E&P,  June 
24,  1995,  p.  18),  a  third  Danish  developer 
made  a  U.S.  sale  —  albeit  one  on  a  smaller 
scale  than  anticipated. 

Soon  after  Morris  Communications 
Corp.  withdrew  plans  to  install  SaxoTech 
AS  software  groupwide,  the  supplier  an¬ 
nounced  the  sale  of  its  SaxoPress  publish¬ 
ing  system  to  the  Rome,  N.Y.,  Daily 
Sentinel,  opened  SaxoTech  Inc.  offices  in 
Bethesda,  Md.,  and  hired  former  SlI  and 
Atex  sales  manager  Frank  G.  Loverski  as 
the  U.S.  subsidiary’s  president. 

Almost  a  year  before  its  recent  choice 
of  Digital  Technology  International  (DT) 
to  supply  new  systems  to  the  largest  of  its 
40  newspapers,  Augusta,  Ga.-based  Morris 
signed  a  letter  of  intent  tc.  install  Saxo¬ 
Tech ’s  software,  eventually  at  all  its  sites. 

With  recent  sales  to  Helsingpr  Daghlad 
and  the  newly  launched,  three-edition 
Arhus  Stiftstidende,  SaxoTech  counts 


Jorgen  Valker, 

CCI-Europe  vice  president 
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most  of  its  homeland’s  50-something 
dailies  as  customers,  fully  half  of  which,  it 
says,  have  complete  SaxoPress  systems. 

Until  signing  the  upstate  New  York  daily 
owned  by  publisher  Stephen  B.  Waters’ 
family,  SaxoTech  sales  were  limited  to 
northern  Europe  (recently  a  54-seat  system 
with  planning,  imaging,  archiving,  and  Web 
publishing  for  Sweden’s  30,(XX)-circulation 
Krislianstadshladet)  and  the  Middle  East 
(1(X)  seats  for  Abu  Dhabi’s  Gulf  News). 

Using  an  Oracle  database  and  Macintosh 
client  workstations  (running  the  same  full 
set  of  applications  going  into  Kristianstad), 
the  20-seat  SaxoPress  system  now  going 
into  Rome  will  produce  the  16,(XK)-circula- 
tion  Sentinel,  its  TMC  Sun¬ 
day  edition  and  monthly 
publications. 

SaxoPress  comprises 
more  than  30  applications 
for  producing,  managing, 
and  routing  editorial  con¬ 
tent,  print  and  online,  on 
Macs  and  PCs.  Browser 
software  gives  remote  ac¬ 
cess  to  system  functionality. 

Automation  includes  hy¬ 
perlinking,  archiving,  and 
preview  generation.  Images 
are  routed  via  hot  folders 
and  can  be  proces.sed  di¬ 
rectly  from  the  page 
through  a  Quark  XTension. 

The  agreement  with  Morris  called  for  a 
system  in  operation  by  a  certain  date.  But 
to  satisfy  its  first  North  American  user’s 
needs,  the  installation  was  always  behind 
schedule,  according  to  A.  Tilden  Leigh  Jr., 
director  of  Morris’  computer  services  unit 
(developer  of  the  early  PC-based  TECS/2 
system  still  used  at  various  sites). 

Correcting  earlier  reports  of  its  relation¬ 
ship  with  SaxoTech,  Leigh  says,  “We  never 
were  going  to  have  marketing  rights”  to  the 
software  in  the  United  States.  Such  an 
arrangement,  he  notes,  was  “initially  dis¬ 
cussed  but  soon  taken  off  the  table.” 

The  implementation  for  Morris  aside, 
Leigh  still  sees  a  good  product  that  is 
adaptable  to  its  new  market.  Though 
SaxoPress  may  need  “some  work  ...  to 
make  it  useful”  to  larger  papers,  he  thinks 
“smaller  newspapers  could  use  it  as  is.” 

A  Morris  team  went  on  to  assess  its 
newspapers’  needs  and  vendors’  wares.  Af¬ 
ter  narrowing  the  field  to  six  suppliers,  the 
final  decision  came  down  to  DT  or  Unisys. 

Following  vendor  demonstrations  and 
visits  to  live  production  sites,  each  system 
was  scored  in  relation  to  weighted  criteria 


created  by  the  team.  Morris  plans  to  roll  out 
the  DT  system  to  its  eight  metro  group  sites 
in  Georgia.  Florida,  Texas,  and  Kansas. 

After  two  to  three  years  of  experience 
at  those  sites,  says  Leigh,  Morris  will  con¬ 
sider  DT  systems  to  replace  Baseview 
software  used  at  the  smaller  community- 
group  papers  that  came  with  its  1994  ac¬ 
quisition  of  Stauffer  Communications. 

FROM  WAZ  TO  WALLA  WALLA 

Three  years  ago,  Australia’s  Cyber¬ 
graphic  Systems  Ltd.  entered  a  technolo¬ 
gy  and  marketing  partnership  with  long¬ 
time  home-market  and  U.S.  competitor. 
System  Integrators  Inc.,  Sacramento.  SII 
came  to  rely  on  new  Cy¬ 
bergraphic  software  to  ad¬ 
vance  work  on  what  was  its 
largest  single  order  —  a 
65()-seat,  highly  customized 
ad  system  for  Germany’s 
Westdeutsche  Allgemeine 
Zeitung  (WAZ)  group. 

In  one  of  several  restruc¬ 
turings,  however,  the  project 
was  dropped  under  SH’s 
current  CEO.  Cybergraphic 
would  not  comment  on  plans 
to  take  over  the  project  — 
which  SII  said  would  be 
independent  of  the  two  firms’ 
alliance.  Not  long  after,  they 
dissolved  their  partnership. 
But  Cybergraphic  signed  a  contract  with 
WAZ  just  over  a  year  ago. 

Though  “satisfied  with  the  technical  pro¬ 
gress,”  Cybergraphic,  tot),  has  now  with¬ 
drawn  from  WAZ,  pending  “resolution  of 
certain  commercial  and  procedural  issues.” 

Like  SaxoTech.  Cybergraphic  domi¬ 
nates  its  home  market.  Last  summer,  it  won 
a  contract  with  John  Fairfax  Holdings  for  a 
752-seat  editorial  pagination  system.  The 
groupwide  system  operating  on  a  wide  area 
network  includes  six  major  bureaus  and  a 
redundant  disaster-recovery  system  in¬ 
stalled  at  its  print  site.  The  publisher  of  The 
Sydney  Morning  Herald,  other  metros,  and 
community  dailies  already  uses  Cyber¬ 
graphic  software  to  paginate  other  titles, 
including  The  Age,  Melbourne,  which  also 
is  installing  the  vendor’s  classified  and  dis¬ 
play  ad  system  for  print  and  online  output. 

Cybergraphic  recently  duplicated  that 
traditional-system  replacement  with  the 
sale  of  editorial  and  advertising  systems  to 
the  Bangkok  Post,  an  Atex  user. 

Beyond  cracking  financially  troubled 
southeast  Asia,  it  also  restarted  North  Amer¬ 
ican  .sales  by  replacing  older  DISC  systems 


at  the  Walla  Walla  (Wash.)  Union-Bulletin. 

While  overseas  Cybergraphic  projects 
are  among  the  industry’s  largest,  its  U.S. 
presence  is  mostly  among  mid-size  papers. 
With  a  circulation  of  14,765  (15,920  Sun¬ 
day),  the  Seattle  Times  Co.’s  Union- 
Bulletin  is  at  the  low  end  of  that  market  seg¬ 
ment.  Like  Walla  Walla,  about  half  the  com¬ 
pany’s  U.S.  sites  are  in  the  Northwest.  Most 
of  the  rest  are  southern  Knight  Ridder  sites. 

Cybergraphic  had  a  head  start  on  its 
European  competitors,  selling  in  North 
America  since  the  1980s,  including  .sys¬ 
tems  to  Canada’s  Southam  newspapers. 

In  its  latest  drive  in  northern  markets. 
Cybergraphic  is  adding  staff.  It  named  for¬ 
mer  MIT  Media  Lab  professor  and  Agfa 
executive  Lee  Silverman  as  general  man¬ 
ager  of  its  Burlington,  Mass.,  subsidiary 
and  worldwide  product  development  and 
marketing  vice  president.  CEO  and  chair¬ 
man  Bernard  Grinberg  .says  he  will  work 
with  Silverman  in  the  U.S.  “for  extended 
periods  ...  on  a  continuing  basis.” 

Silverman  was  most  recently  chief  tech¬ 
nology  officer  at  one  of  Australia’s  biggest 
printers  and  Internet  developers.  Cyber¬ 
graphic  continues  looking  for  a  worldwide 
sales  and  service  vice  president. 

Unisys,  unlike  SaxoTech  and  Cyber¬ 
graphic,  competes  with  CCI  for  metros, 
though  it  began  more  modestly  in  the  U.S., 
selling  to  The  Gazette,  Colorado  Springs. 

In  an  inversion  of  CCI’s  history,  the 
Unisys  Publishing  System  was  created  by 
a  European  subsidiary  (Uni.sys  Italia)  of  a 
U.S.  corporation.  The  product  of  the  1986 
Burroughs-Sperry  merger,  Unisys  has  a 
unique  publishing  sy.stems  pedigree.  Its 
businesses  over  the  years  date  from  Rem¬ 
ington’s  first  typewriter  and  Burroughs’ 
adding  machine  to  the  Eniac  and  Univac 
machines  that  launched  digital  computing. 

Having  sold  systems  at  the  Philadelphia 
hu/uirer  and  Daily  News,  New  York’s 
Daily  News  and  New.sday,  Melville,  N.Y., 
Uni.sys  passed  the  l(K)th  customer  mark 
with  sales  to  Germany’s  Nordkurier,  dailies 
that  are  among  the  largest  in  Italy  and 
Spain,  a  19-newspaper  Dutch  group,  large 
French  and  British  regional  titles,  and  the 
II -edition  Mlada  fronta  DNES,  the  big¬ 
gest  daily  in  the  Czech  Republic  and  the 
vendor’s  first  sale  in  east-central  Europe. 

The  sy.stems  generally  employ  Sun  or 
IBM  servers.  Oracle  database  manage¬ 
ment,  and  Windows  NT  client  worksta¬ 
tions  running  Unisys’  own  Hermes  editor¬ 
ial  (text  and  image),  WireCenter  wire 
copy  management,  and  DocCenter  multi¬ 
ple-media  archiving  software.  H 


Tilden  Leigh, 

Morris  Communications 
computer  services  director 


30 


EDITOR  a  PUBLISHER  /  MARCH  6.  1999 


www.mediainfo.com 


CLASSIFIED  ADVERTISING  E6?P 


11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad@mediainfo.com  •  michel6a@mediainfo.com 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

WHEELS  101:  A  weekly  Q&A  on  the 
basics  of  buying,  leasing,  driving  and 
maintaining  new  and  used  cars, 
SUV's,  and  light  trucks,  Crain  News 
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254-0890,  Fax  (212)  254-7646.  Chi¬ 
cago:  Melanie  Glover  (312)  649- 
5464,  Fox  (31 2)  397-5500. _ 

BUSINESS  CARTOONS 

“BUSINESS  AS  USUAL’  is  a  weekly 
single-panel  cartoon  currently  being 
published  nationally.  Low  rates  keyed 
to  circulation.  Call  or  E-mail  cartoonist 
Jim  Sizemore  for  more  information  and 
a  free  sample  selection.  Phone:  (410) 
823-5571 .  E-mail:  moresize@aol.com 
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“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 

STORY  TIME  STORIES  THAT  RHYME 
Stories  that  educate,  entertain,  rhyme. 
P.O.  Box  41 6,  Denver,  CO  80201 

INTERNET  &  TECHNOLOGY 

TechnologyFair.Com 
See  the  Tech  News  Center  (or 
Tech  Editors  and  Journalists 
www.technologyfair.com 
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feature,  sports  and  travel  pictures. 
www.newsmakers.net 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

REUGION  NEWS 

TODAY'S  PRAYER  is  o  new  Feature  by 
Linda  Schubert,  author  of  popular 
MIRACLE  HOUR  prayer  booklet. 

30-day  free  trial 

todaysprayer@linda-schubert.com 
(408)  734-8663,  fax  (408)  734-8661 


CARTOONS 


Experts  under  the  age  of  10  agree: 

Your  Newspaper  Is 


Night  Lights  &  Pillow  Rghts 

The  new  featuie  from  Reuben- Awaid-Winnir^ 
Ulustratcx*  Guy  Gilchrist  packages  interactive 
learning,  family  oimics  and  illustrated  verse 
into  a  aihesiv’e  unit  kids  love! 

Now  Appearing  in  over  20  papers 
includirtg  Hartford  Courant  and  Boston 
Herald:  and  70  on-line  papers. 

ALSO  AVAHABlf  AS  l^fTEFWET  CONTENT 
Call  888-822-8398  for  information  or  to  buy 


ANNOUNCEMENTS 


BUSINESS  DEVELOPMENT 


McGann  &  Co. 

New  and  Old  Media  projects/ventures 
imcgann@aug.com 
(904)  826-1335 


NEWSPAPER  APPRAISERS 


24  HOURS  (51 6)  379-2797 
(727)  786-5930  Fax  (5 1 6)  379-38 1 2 
KAMEN  &  CO.  GROUP  SERVICES 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscori  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
(or  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630. 

No  obligation  of  course. 


NEWSPAPER  BROKERS 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  bolitho@bolitho.com 
http:  /  /  www.bolitho.com 


NEWSPAPERS  FOR  SALE 


ALMOST  YEAR  OLD  POPULAR  bi¬ 
weekly  tabloid  of  general  circulation. 
Beautiful  western  location.  Great  ski¬ 
ing,  outdoor  activities.  Tourism.  Artist 
population.  Paper  beginning  to  break 
even.  $60,000.  Includes  office  equip¬ 
ment,  computer,  news  racks.  Respond 
to  Box  08781 ,  Editor  &  Publisher. 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SAL£ 


CURRENT  USTINGS 
GOTO 

cribb.com 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  (or  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NEWSPAPER  FOR  SALE 

Suburban  NYC  weekly  community 
newspaper  and  shopper.  $635,000 
annual  revenue  1997,  1998.  Excellent 
potential.  Interested  parties  send  letter 
to  P.O.  Box  4524,  Brainy  Boro  Station, 
NJ  08840. 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to  purchase 
Black  weekly  newspapers.  Confiden¬ 
tiality  maintained.  Contact  Eric 
Kearney,  president,  Sesh  Communica¬ 
tions,  P.O.  Box  1691,  Cincinnati,  OH 
45201. 


RETIRING?  Experienced  team  seeks 
small  daily  or  weekly  or  specialty  pub¬ 
lication,  preferably  Zone  2.  Reply  to 
Box  08773,  Editor  &  Publisher. 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  In  a  sale. 

Bolitho-Cribb 
&  Associates 


I 


i  Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 

;  Bank,  Tax,  Stock,  Assets 


For  a  listing  of 
publications  for  sale,  go  to 
www.cribb.com 


Publication  Brokerage  & 
Appraisals  siiKe  1923 

406-586-6621 

Fax  406-586-6774 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  S971S  email:jcrlbb@lmt.net 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  .j.  ^  II 
Newspapers  O 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas,  TX  l‘y22‘) 


www.mediainfo.com 
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ANNOUNCEMENTS 

PUBUCATIONS  FOR  SALE 

ARTS  &  ENTERTAINMENT  monthly 
magazine  in  southern  Oregon,  10 
years  in  business.  Urgent,  must  sell. 
We  are  currently  breaking  even,  but 
the  business  has  excellent  potential  for 

PUBUCATIONS  FOR  SALE 

AWARD  WINNING  senior  monthly  serv¬ 
ing  greater  Boston.  In  business  23  years. 
Call:  (508)  798-2706 

HIGH  NET  IOWA  newspaper  shopper 
28-37%  5  year  cash  flow.  $350,000 
with  two  buildings  (515)  523-1310. 

r541 )  482-2037.  Or  E-mail  at: 

gazette@opendoor.com 

Serious  inquiries  only. 

Editor  &  Publisher’s 

Online  Buyer’s  Guide  is  your  link  to  an  exploiting  interactive 
marketplace.  More  than  2,000  vendors  that  supply  the 
publishing  industry  with  equipment  and  services. 


Check  out  the  Buyer’s  Guide  at 
www.mediainfo.com 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM  j 

SQUeeze  Lenses  I 

Herb  Carlbom  -  CK  Optical  j 

(310)372-0372 

EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel . 

Bought  new,  still  like  new. 

Call  (256)  546-0600  ! 

ask  (or  Bill  | 

MAILROOM  ; 

NEWSTEC,  INC.  j 

Specializing  in  SLS/Muller  Martini  and  j 
Heidelberg  Inserting  Systems  i 

Spare  Parts  Training  Installation 

Mailroom  Systems  i 

Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:(508)850-7951 
www.newstec.com  I 


_ MAILROOM _ 

Aa  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fox 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-9011 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

TWO  SIGNODE  MODELS  MLN-2  and 
MLN-2A,  plus  spare  parts. 

$8,000  for  both.  (831 )  393-9445 

PRESSES 

Inland  Newspaper  Machinery 
Corporation 

For  a  complete  list  of  presses: 

www.inlandnews.com 


I  _ PRESSES _ 

I  8/u  1973  GOSS  COMMUNITY  w/2 
'  SC  folders  &  upper  former.  Can  be 
sold  complete  ($250,000  negotiable) 
or  os  two  separate  presses. 

I  _ Coll  (913)648-2000 _ 

I  GOSS  COMMUNITY  UNITS,  man- 
I  ufactured  in  New  Delhi,  India  to  high 
!  quality  standards.  Flcxir  units,  three  color 
satellite  and  four  highs.  As  low  as 
$32,600  FO  B.  New  Delhi. 

Western  Web  Sales 
PO.  Box  923 
Yorba  Linda,  CA  92885 
(714)  985-4707 

_ Fox  (71 4)  985-4705 _ 

•Harris  -  1 650,  22  3/4"  -  7  units 
•Harris  -  N845,  22  3/4"  -  6  units 
•Goss  Headliner  Offset  22"  -  23  couples 
•Goss  Metro  22  3/4"  -  2  add-on  units 
Bell  Camp  Inc. 

Fax:  (973)  492-9777 
Phone:  (973)  492-8877 

METRO,  URBANITE,  COAAMUNITY, 

5  SC,  SSC,  MAN  4/2  presses.  AL  TABER 
:  (770)  552- 1528  Fox  (770)  552-2669 


_ PRESSES _ 

OFFERED  FOR  SALE 
6-unit  Harris  V-22  press  with  JFl 
folder,  roll  stands,  and  press  drive. 
6-unit  News  King  press  (3  floor  units, 

3  stacked)  with  KJ6  folder,  roll  stands 
and  press  drive.  Tel:  (941 )  561  -6401 . 
E-mail:  inter@sprintmail.com 
Inter-Continental  Graphics,  Inc. 

USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 

WWW.  webpresses .  com 

WANTED  TO  BUY 

GOING  DIGITAL?  Will  pay  cash  for 
photo  archives,  any  quantity,  any¬ 
where.  Call  Jim  1  (800)  872-9990. 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Maiircxim  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

•1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 

1  ABIDING  CONCERN 
Quality  New  Subscriptions 
CIRCULATION  DEVELOPMENT,  INC. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulafion.net 

1  ABILITY  OTHERS  CANT  OFFER 
WE  SELL  MORE  PREPAID  ORDERS 
CIRCULATION  SERVICES,  INC. 
Andy  Orr  (888)  343-0470 

BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  218-6731 

PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (912)  336-2700 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

_ (800)  260-9823 _ 

RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpborton@aol.com 

SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop- saver  projects 
•Up-grade  projects 
CoH  Doug  Reese  at  (800)  972-6778 

YOU  SHOULD  CALL  US  LAST 
CIRCULATION  SERVICES,  INC. 
(888)  343-0470 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
hltp://www.fakebrains.com 

NEWSPRINT  CONSULTANTS 

NEWSPRINT  KNOWLEDGE,  INC. 
Newsprint  Advise  and  Management 
(941)5059721 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 

STA-CLIFF  ELEaRIC 

Press  Drive  System 

•Repair 

•Repower 

•Preventative  Maintenance 
•International  Capability 

(717)741-4145  24  hours 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-21 10 

TRAINING 

ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 

FINALLY!  AN  OFF-THE-SHELF 

CLASSIFIED  TELEPHONE 
SALES  TRAINING  PROGRAM. 

Call  MacDonald  Classified  Services 
(800)  237-9075;  (765)  742-901 2 
mcs@macdonaldclassified.com 

NEWSPAPER  SALES  MAGIC 
Training  tapes  for  new  subscription 
sales.  Upbeat  series  of  4  tapes  snows 
sales  and  money  happening,  and  how 
to  do  it.  $195.95.  We  can  also 
manage  in-store  contracts.  American 
Reading  Association,  (888)  747-2949 
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CLASSIFIED 


HELP  WANTED 


_ ACCOUNTING _ 

CONTROLLER 

The  Journal  Newspapers,  Inc  is  seeking 
an  energetic  and  experienced  Con¬ 
troller  to  manage  the  accounting  oper¬ 
ations  of  this  growing  suburban  news¬ 
paper  chain.  The  Journal  Newspapers 
is  a  group  of  six  daily  suburban 
papers  published  in  the  surrounding 
counties  of  Washington,  DC.  The  can¬ 
didate  should  have  excellent  technical 
skills  and  strong  management  ability. 
Reports  to  the  Chief  Financial  Officer. 
B.S./B.A.  Accounting  or  equivalent. 
CPA  preferred. 

Send  resume  to  Bruce  Duerson,  by  Fax 
to  (703)  846-8540  or  by  mail  to 
Journal  Newspapers,  Inc.,  6408  Edsall 
Road,  Alexandria,  VA  22312-6475. 


ADMINISTRATIVE _ 

AWARD-WINNING  COMMUNICA¬ 
TIONS  design  firm  in  Long  Beach,  CA 
(125  employees)  seeks  Human 
Resaurce  Generalist  to  run  1  -person 
department.  Must  be  SPHR  certified,  com¬ 
puter  savvy,  creative,  and  flexible. 
Excellent  benefits,  great  environment! 
Salary  negotiable.  Fax  resume  and 
salary  requirements  to  (562)  491- 
5225,  attn.  HR. 


GENERAL  MANAGER  needed  (or 
small  Massachusetts  daily.  Strong  back¬ 
ground  in  news  and  community  jour¬ 
nalism  required.  Salary  in  $50,000 
range  with  good  benefits.  Reply  to 
Box  08767,  Editor  &  Publisher. 


PUBLISHER  AND  GENERAL  MANAGER 
needed  for  a  contiguous  operation 
consisting  of  a  small  daily,  weekly  and  two 
shopper  publications  in  southeastern 
Nebraska.  Candidates  should  have 
proven  experience  with  sales  man¬ 
agement  and  the  ability  ta  lead  and 
motivate  an  excellent  staff.  Strong 
managing  editor  and  editorial  staff  do  a 
fine  job  on  the  editorial  side.  Good  sales 
staff  needs  the  right  persan  to  facilitate 
even  greater  revenue  growth.  Excellent 
salary,  MBO  and  benefits  with  the 
opportunity  for  career  advancement  plus 
a  quality  family  lifestyle  await  the  right 
candidate.  This  position  has  a  great  deal 
of  operational  autonomy  and  reports 
directly  to  the  President.  To  apply,  please 
fax  resume  with  cover  letter  and  salary 
requirements  to  (402)  269-3358  or 
mail  same  to  President,  Box  “0", 
Syracuse,  NE  68446. 


STARTUP  HIGH  SCHOOL  student 
tabloid/magazine  needs  ambitiaus 
“wannabe”  publisher/executive  with 
editarial  experience.  Ideals:  Internet 
suave,  PR-friendly,  and  able  ta  pub¬ 
licize  events/promos  related  to  ever- 
changing  HSS  world.  Must  be  serious 
about  equity  opportunity  where  you 
can  succeed  on  YOUR  terms  and  make 
a  $$$  score!  Interested?  Fax/E-mail 
resume,  attention  Bernie  Stein. 

Fax  (732)  388-0146 
E-mail  ushigh@asanet.com 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

I 

Computerworld,  Inc.,  a  business  unit  of 
International  Data  Group,  serves  as  a 
premier  channel  of  information  for  the 
Information  Technology  marketplace. 
At  it's  core  is  Computerworld,  the 
I  newsweekly  for  information  technology 
I  leaders.  Celebrating  30  years  of  pub- 
I  lishing,  Computerworld  provides  news 
and  analysis  on  computing  in  the 
enterprise.  In  this  newly  created, 
Massachusetts-based  position,  you  will 
I  be  responsible  for  managing  five  sales 
j  regions  located  in  Massachusetts, 
Pennsylvania,  Virginia,  lllinais  and  Cal¬ 
ifornia.  The  FY99  revenue  goal  is 
$10M  and  is  camprised  of  the  weekly 
j  newspaper  advertising,  magazine  sup- 
1  plements  and  aniine.  You  will  make 
sales  colls,  participate  in  the  estab¬ 
lishment  of  goals  and  account  target¬ 
ing,  be  responsible  for  presentation 
ideas  in  conjunction  with  Careers 
Marketing  and  ensure  sales  goal 
achievement.  The  mentoring  and 
managing  of  12  sales  professionals  is 
I  also  an  important  part  of  this  position. 

I  In  order  to  be  successful  in  this  role, 
j  you  must  possess  strong  management 
j  skills  in  a  sales  environment,  a  proven 
record  of  sales  management  success, 
excellent  interpersonal  skills  and  a  wili- 
j  ingness  to  travel  as  needed.  Experience 
:  in  the  recruitment  ad  industry  is  pre¬ 
ferred. 

Please  E-mail  your  resume  to 
I  piper_sheer@cw.com  or  fax  to 

j  (508)  879-3760  or  mail  your  resume 
I  to  Computerworld  Human  Resources, 
j  PS/AD,  500  Old  Connecticut  Path, 

!  Framingham, MAPI 701. _ 

J  ADVERTISING  SALES  MANAGER 

I 

Join  our  progressive,  team  oriented 
organization.  The  Mail  Tribune,  a 
28,000  daily  and  32,000  Sunday 
morning  newspaper  in  a  high-growth 
market,  seeks  an  experienced  Advertis- 
:  ing  Sales  Manager  to  fill  a  key  lead¬ 
ership  role.  Responsible  for  managing 
the  daily  functions  of  the  outside  sales 
division.  Primary  emphasis  is  on 
coaching  and  developing  a  sales  team. 

'  Results  ariented.  Experience  working 
'  within  a  competitive  market.  Require- 
,  ments  include  a  minimum  of  two  years 
sales,  marketing  and  management 
experience.  Proven  expertise  in 
:  advertiser  acquisition/retention.  Strong 
j  leadership,  communication,  organiza¬ 
tion  and  analytical  skills  are  essential. 
We  offer  a  competitive  salary  and 
comprehensive  benefits  program. 
Interested  candidates  should  send  a 
;  resume,  including  salary  requirements 
!  to  Mail  Tribune,  P.O.  Box  1 1 08,  Med- 
!  ford,  OR  97501 ,  attention  Teresa  Kepl- 
I  inger,  advertising  director. 

i 

I  Fax  (541)  776-4369 


I  Whatever  course  you  have  chosen  hr 
j  yourself,  it  will  not  be  a  chore  but  an 
1  adventure  if  you  bring  it  to  a  sense  of 
[  the  glory  of  striving... if  your  sights  are 
\  set  hr  above  the  merely  secure  and 
i  mediocre 

I  David  Samoff 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

An  opportunity  to  live  and  work  in  the 
j  “Best  Mountain  Town”  in  the  country, 

I  as  chosen  by  Mountain  Sports  and  Liv- 
!  ing  magazine.  The  quality  af  life  is 
1  unbeatable  in  the  Flathead  Valley. 

I  Close  to  Glacier  National  Parle, 

'  Flathead  Lake,  ski  resorts  and  top  golf 
courses.  You'll  enjoy  the  beauty  and  out¬ 
door  activities  that  make  northwest 
I  A4ontana  famous. 

!  We  are  looking  for  a  high  energy, 
can-do  professional  with  proven  record 
!  of  revenue  increases  to  lead  our  grow- 
i  ing  29-person  advertising  staff.  Display 
or  classified  advertising  management 
experience  required. 

The  individual  selected  will  display 
strong  leadership  skills;  establish,  meet 
I  and  exceed  sales  goals;  motivate  and 
I  train  the  staff.  You  must  be  able  to 
I  recognize  market  opportunities;  plan 
j  and  implement  strategies  that  will  grow 
revenue  through  advertising  promo- 
'  tions  and  niche  products.  The  ability  to 
I  thrive  in  a  competitive,  fast  paced 
I  environment  is  essential. 

I  We  offer  an  excellent  compensation 
I  and  benefit  plan  that  includes  MBO, 

I  and  401  (k).  Please  send  ar  E-mail  your 
I  resume  and  a  cover  letter  detailing 
qualifications,  strengths,  successes  and  j 
!  salary  expectations  to; 

Ronald  Peterson 
The  Daily  Inter  Lake 
P.O.  Box  7610 
Kalispell,MT  59904 
rcp@dailyinterlake.com 


_ ADVERTISING _ 

ADVERTISING 
ACCOUNT  MANAGERS 

The  Times-Picayune  seeks  2  Managers 
j  for  our  sales  team.  We  need  a  Nation- 
:  al/Food/Retail  Advertising  Manager 
and  an  Employment  Manager. 

Notable  candidates  will  demonstrate  a 
i  successful  track  record  in  competitive 
media  sales,  extensive  marketing 
knowledge  and  superlative  communi- 
{  cation  skills  including  developing  and 
delivering  formal  advertising  marketing 
presentations  that  meet  customer  and 
newspaper  needs.  The  ability  to  work 
with  research  data  and  retail  sales 
potential  is  required.  Competence  to 
coach  and  teach  salespeople  and 
develop  and  implement  revenue  pro¬ 
ducing  business  plans  is  essential. 
Travel  is  necessary. 

Our  industry-leading  benefits  package 
includes  a  choice  of  health  plans, 
dental  and  eyewear  plans,  paid  vaca¬ 
tion,  a  long-  and  short-term  disability 
package,  a  100%  Company-funded 
defined  retirement  benefit  plan,  and  a 
matching  401  (k)  plan. 

Send  resume  and  earnings  history  to: 

The  Times-  Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 25- 1 429 

Attn:  Beth  Adams,  Personnel  Director 
Phone:  (504)  826-3274 


ACADEMIC 


ACADEMIC 


UNIVERSITY  OF  MINNESOTA 

DIRECTOR  OF  THE  INSTITUTE  FOR 
NEW  MEDIA  STUDIES 
School  of  Journalism  &  Mass  Communication 
College  of  Liberal  Arts 
University  of  Minnesota 

The  mission  of  the  Institute  is  to  help  establish  the  University  of 
Minnesota  as  a  premier  institution  for  research  and  innovation  in 
new  media.  The  Institute  will  facilitate  basic  and  applied  research  to 
create  new  knowledge  about  the  use,  technologies,  and  effects  of 
new  media;  foster  collaboration  among  faculties  and  students  at  the 
University  of  Minnesota;  advance  teaching  about  new  media  in 
communication  curricula  throughout  the  University;  serve  as  a 
catalyst  for  entrepreneurial  partnerships  with  industries  and 
institutions  engaged  in  new  media  innovation;  and  function  as  a 
resource  for  teachers,  researchers,  students,  industry,  government, 
and  public  sector  organizations. 

For  the  full  position  announcement  and  details  about  the 
application  process  see 

ww.sjmc.journ.umn.edu/newmedia.html 
Review  of  applications  and  nominations  will  begin  April  1,  1999 
and  will  continue  until  the  position  is  filled.  Address  questions  to 
Professor  Kathleen  Hansen,  Chair  of  the  Search  Committee,  at 
k-hans@umn.edu 

The  University  of  Minnesota  is  an 
Equal  Opportunity  Educator  and  Employer 
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_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Sioux  Falls  is  the  Fastest  growing  city  in 
tFie  upper  Midwest  and  is  consistently 
ranked  as  one  of  America's  most  liva¬ 
ble  cities.  Sioux  Falls  is  an  attractive 
relocation  market  for  both  families  and 
businesses.  In  recent  years,  companies 
such  as  Citibank  and  Gateway  have 
established  major  centers  in  Sioux  Falls 
because  of  its  outstanding  quality  of 
life  and  business  climate.  Job  growth 
has  increased  5.5  percent  in  the  past 
two  years.  Household  growth  continues 
above  2  percent  annually  and  taxable 
sales  have  increased  80  percent  in  the 
past  six  years. 

The  Argus  Leader  is  looking  for  a 
classified  advertising  manager  to  direct 
the  newspaper's  classified  department. 
If  you  have  three  ta  five  years  classified 
experience,  prior  management  experi¬ 
ence  and  top-notch  sales  and  motiva¬ 
tional  skills,  we'd  like  to  talk  with  you. 

The  Argus  Leader  is  the  largest  doily 
newspaper  in  South  Dakota.  We  offer 
advancement  opportunities  at  the 
newspaper  as  well  as  with  Gannett 
Co.,  Inc.  Send  resume  to  Argus  Leader, 
P.O.  Box  5034,  Sioux  Falls,  SD 
571 1 7-5034,  Fax:  (605)  331  -2279. 
pcurtis@argusleader.com 
An  Equal  Opportunity  Employer 

ACADEMIC 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
RECRUITMENT  MANAGER 

The  Fort  Worth  Star-Telegram  is  cur¬ 
rently  seeking  a  manager  For  our 
classified  recruitment  outside  sales 
team  who  is  talented,  ambitious,  a  self 
motivated  sales  professional  who  can 
work  in  a  fast  paced  team  oriented 
environment.  This  individual  will  be 
responsible  For  achieving  department 
sales  quotas,  facilitating  sales  meetings, 
employee  development,  special  praject 
work  and  all  production  of  the  sales  staff. 
The  qualified  candidate  will: 

•Have  previous  supervisory  or  man¬ 
agement  experience  minimum  3  years. 
Newspaper  and/or  Human  Resaurce 
experience  a  plus. 

•Be  detail  oriented  with  the  ability  to 
handle  multi-task  projects  and  trouble 
shoot  when  necessary. 

•Proficient  in  MS  Windows,  Excel  and 
Power  Point. 

•Enjoy  working  with  the  public. 

•Superior  communications,  interpersonal 
presentation  and  project  development 
skills  extremely  important. 

This  is  a  salaried  full-time  position  with 
the  eligibility  for  a  monthly  bonus.  Out¬ 
standing  benefits  package  provided. 
This  is  an  excellent  opportunity  for  a 
career  oriented  individual. 

Please  send  resume  to: 

Fort  Worth  Star-Telegram 
400  West  7th  Street 
Fort  Worth,  TX  76 102 


THE  MISSOURI  SCHOOL  OF  JOURNALISM 

Our  Journalism  School  is  the  world's  first  and  the  nation's  No.  1 . 

The  Columbia  Missourian  -  a  daily  newspaper  produced  by  students 
and  edited  by  faculty  members  -  is  the  only  one  of  its  kind. 

We  have  openings  for  three  to  four  teaching  editors  on  The 
Missourian.  The  main  criteria?  Proven  talent  and  generous  doses  of 
ideas  and  energy.  Positions  will  likely  include  news  editor,  features 
design  editor  and  one  or  two  city  editors. 

You  might  be  someone  who  wants  to  take  a  break  from  the  industry 
and  try  a  teaching  environment.  You  might  have  an  advanced  degree 
in  mind.  Or  perhaps  you’re  an  experienced  professional/academic 
who  seeks  a  permanent  position.  Depending  on  your  needs  and  ours, 
we'll  consider  a  temporary  or  long-term  commitment. 

If  you  can  help  build  an  innovative  future  on  90  years  of  excellence, 
come  join  our  team. 

Please  send  a  letter  of  application,  your  curriculum  vitae,  clips  and 
names,  addresses  and  phone  number  of  three  references  to: 

-  -  Professor  Judy  Bolch 

Missouri  School  of  Journalism 
312  Lee  Hills  Hall 
Columbia,  MO  65211 
Deadline  is  March  31, 1999 
AA/EOE 

Should  any  accommodations  be  necessary,  please  call  (573)  882- 
7976.  TTY  users,  please  us  the  Relay  Missouri  Number,  (800)  RELAY 
MO  (735-2966). 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

^  The  Berkshire  Eagle,  a  31,000/35,000 
I  daily  in  the  beautiful  Berkshires  af 
j  western  Massachusetts,  seeks  a  sea- 
I  soned  advertising  pro  who  is  an 
I  innovator  and  a  team  builder  to  lead 
I  strong  retail  and  classified  staffs.  Essen¬ 
tial  qualities  are  budgeting  and  fore¬ 
casting  skills,  major  account  negotiat- 
I  ing  skills,  teaching  and  leadership 
'  abilities,  and  experience  in  similar- 
i  sized  markets.  Send  resume  preferably 
'  by  E-mail: 

I  ashank@medianewsgroup.com 
j  Or  fax  (413)  442-761 1,  attn:  Alinda 
I  Shank,  HR  manager.  The  Berkshire 
j  Eagle,  P.O.  Box  1171,  Pittsfield,  MA 

j  01202. 

REGIONAL  SALES  MANAGER 

Keister-Williams  Newspaper  Services 
is  contracted  by  newspaper  to  main¬ 
tain  ads  on  their  weekly  church  pages. 
Accounts  furnished;  develop  new 
accounts.  Require  newspaper  experi¬ 
ence,  ad  sales,  and  travel.  Salary  plus 
expense  allowance,  bonus.  Full  and 
Part  time  positions,  especially  Mid- 
West  Area.  FAX  resume  to  (804)  293- 
4884. 

RETAIL  ADVERTISING  MANAGER 

We  have  an  opportunity  for  a  highly 
!  motivated  sales  professional  with  prov¬ 
en  ability  ta  generate  incremental 
revenue  From  existing  accounts  as  well 
as  develop  new  business.  You  will  be 
responsible  for  the  management  and 
development  of  a  diverse  number  of 
retail,  regional  and  national  categories. 
This  position  requires  strong  written  and 
oral  communication  skills  and  fully 
developed  planning  and  organizational 
skills. 

Applicants  should  possess  appropriate 
formal  callege  education;  extensive 
experience  in  newspaper  advertising 
and  marketing;  a  strong  understand¬ 
ing  of  small  business  economics;  an 
appreciation  of  the  growth  and  busi¬ 
ness  opportunities  in  smaller  com¬ 
munities  and  experience  in  negotiation 
of  major,  regional  and  national  advertis¬ 
ing  accounts. 

;  Top  candidates  will  have  demonstrated 
sales  abilities  and  a  record  of  revenue 
increases;  the  ability  to  teach  others 
;  through  example  and  the  capability  to 
lead  all  aspects  of  a  modern  newspa- 
'  per  advertising  department.  Salary  and 
!  bonus  incentive  plan  based  on  experi¬ 
ence  and  performance. 

,  South  jersey  Newspapers  is  part  of  the 
MediaNews  Group.  We  offer  a  com¬ 
petitive  benefits  package,  including 
health  care  and  40 1  (k)  plan . 

No  phone  calls,  please 

Send  resume  and  cover  letter  to: 

Jim  DeFillipo 

Vice  President/ Advertising 
309  Broad  Street 
Woodbury,  NJ  08096 
Fax  (609)  845-6814 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
THE  COMMERCIAL  APPEAL 
A  leader  in  the  E.W.  Scripps  Com¬ 
pany,  has  an  opening  for  a  Classified 
Manager.  This  is  an  exceptional  oppor¬ 
tunity  for  an  experienced  individual  to 
assist  in  the  planning  and  implementa¬ 
tion  of  aggressive  sales  initiatives  to 
increase  revenues  and  market  share. 
Memphis,  home  of  the  blues  (and  Elvis) 
has  large  city  amenities,  with  small 
town  living  within  minutes.  We  offer  com¬ 
petitive  salary,  bonus,  excellent  bene¬ 
fits  and  a  good  work  environment.  If 
you  are  interested  in  being  part  of  our 
team,  and  have  a  praven  track  record 
in  sales/sales  management,  send 
resume  to  Linda  Steen,  employment 
manager,  495  Union  Avenue, 
Memphis,  TN  38103. 

RETAIL  AD  MANAGER  sought  by  daily 
40,000-circulation  newspaper.  Must 
be  able  to  train,  motivate,  and  lead  our 
retail  sales  staff  to  the  highest  market 
share  possible.  Strong  marketing  skills 
a  plus.  Please  send  your  resume  and 
cover  letter  telling  us  about  yourself 
and  yaur  accomplishments.  Reply  in  con¬ 
fidence  to  Advertising  Director,  Gaston 
Gazette,  P.O.  Box  1538,  Gastonia, 
NC  28053. _ 

THE  DICKINSON  PRESS,  one  of  the 
best  community  newspapers  in  the 
upper  Midwest,  is  searching  for  a 
dynamic  advertising  manager  to  lead 
a  five  person  department.  This  position 
requires  an  enthusiastic  advertising  pro¬ 
fessional  preferably  with  management 
experience.  Please  send  resume  and  com¬ 
pensation  expectations  to  Peter  Rogers, 
publisher,  P.O.  Box  1 367,  Dickinson, 
ND  58601. 

ART/GRAPHICS 

GRAPHIC  DESIGNER 
Searching  for  top-notch,  exceptionally 
talented  graphic  designer  to  complete 
our  in-house  team  in  the  award¬ 
winning  marketing  department  of  THE 
TIMES  PICAYUNE. 

Macintosh  experience  required.  Appli¬ 
cant  must  be  proficient  in  Freehand, 
QuarkXPress,  and  Photoshop  pro¬ 
grams.  Must  be  comfortable  working  in 
a  team  environment  with  other 
designers,  writers,  photographers, 
marketing  research  professionals  and 
sales  management.  Must  be  able  to  see 
projects  through  from  conception  to  com¬ 
pletion.  Minimum  3  years  experience. 
Degree  in  Graphic  Design  and/or 
Advertising  Agency  experience  a  plus. 

OUR  INDUSTRY-LEADING  BENEFITS 
PACKAGE  INCLUDES: 

Health  care,  dental,  eyewear,  paid 
vacations,  long-term  and  short-term  dis¬ 
ability  packages,  100%  company- 
funded  defined  retirement  plan  and 
matching  401  (k). 

Please  submit  printed  design  samples 
along  with  your  application. 

Apply  to: 

Simonne  G.  George 

The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 25- 1 429 
An  Equal  Opportunity  Employer  M/F 
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_ CIRCULATION _ 

ASSISTANT  CIRCULATION 
DIREaOR/MARKETING 

The  Post-Tribune  is  seeking  an  experi¬ 
enced  individual  to  monage  the  circula¬ 
tion  marketing  department  and 
develop  as  the  number  two  leader. 
Must  have  a  proven  ability  to  produce 
circulation  gains  in  a  highly  com¬ 
petitive  market.  Extensive  knowledge  of 
telemarketing,  crew  sales,  direct  mail, 
single  copy  merchandising,  and  market 
analysis  are  a  must.  Leadership  skills 
will  include  staff  development  and 
motivation,  team  building,  strong  writ¬ 
ten  and  oral  communication,  and 
ability  to  hold  others  accountable  for 
results.  You  must  be  committed  to  the 
highest  customer  service  standards. 
We  are  looking  for  a  change  agent 
with  an  entrepreneurial  spirit  who  can 
share  our  vision.  If  you're  interested  in 
advancing  your  career,  this  could  be 
an  excellent  opportunity  for  you. 

We  are  located  in  Northwest  Indiana, 
20  miles  east  of  Chicago.  Position 
includes  salary,  incentive,  plus  insur¬ 
ance  and  401(k).  Fax  to  (219)  881- 
2615,  mail  to  Maralee  Smith,  circula¬ 
tion  director.  The  Post  Tribune,  1065 
Broadway,  Gary,  IN  46401 ,  or  E-mail: 


ASSISTANT  CIRCULATION  DIRECTOR 
sought  for  northern  Utah  daily.  This  is 
an  excellent  opportunity  for  a  current 
Circulation  Manager  or  Assistant  at  a 
smaller  paper.  Responsibilities  will 
include  the  daily  direction  of  all  circula¬ 
tion  facets  in  two  counties  plus  one 
of  our  remote  offices.  The  ideal  candi¬ 
date  will  have  a  Bachelor's  degree  or 
work  equivalent  within  a  circulation 
department  and  a  proven  track  record. 
Single  copy,  carrier  sales  promotion 
and  AM  conversion  experience  a  plus. 

We  offer  an  excellent  compensation 
package.  Send  or  fax  your  resume  to 
Jayne  Dunn,  human  resource  man¬ 
ager,  Standard-Examiner,  455  23rd 
Street,  Ogden,  UT  84401 . 

_ Fax  (801 )  625-4508 _ 

BRANCH  MANAGER 

The  Hartford  Courant,  the  oldest  con¬ 
tinuously  published  newspaper  in  the 
nation,  is  looking  for  a  Branch  Man¬ 
ager  to  provide  leadership  and  experi¬ 
ence  in  one  of  our  larger,  more  active 
circulation  branches.  This  position 
requires  that  you  manage  the  day-to- 
day  operations,  set  and  establish 
performance  expectations,  coach  and 
develop  6  district  managers,  and  hire 
part-time  and  contract  help.  You  will 
also  plan  and  implement  new  and 
innovative  programs  aimed  at  meeting 
and  exceeding  existing  home  delivery 
goals.  You  wifi  need  a  college  degree, 
3-5  years  of  newspaper  circulation 
management  experience.  You  must  be 
skillecT  in  facilities  management;  have 
strong  interpersonal  management 
skills;  and  previous  experience  with 
motivating  and  developing  staff.  You 
must  also  have  the  ability  to  create  a 
positive  and  productive  work  environ¬ 
ment  while  managing  a  diverse 
workforce.  To  apply,  please  submit 
resume  with  cover  letter  and  salary 
requirements  indicating  position  title  to 
The  Hartford  Courant,  Employee  Ser¬ 
vices  Department,  285  Broad  Street, 
Hartford,  a  061 15. 

Fax:  (860)  520-3000 
E-mail:  hcresumes@courant.com  EOE 


_ CIRCULATION _ 

CIRCULATION  MANAGEMENT 
The  Washington  Times  is  seeking 
Dynamic  leaders  for  the  positions  of 
Home  Delivery  Manager,  Single  Copy 
Manager,  and  Marketing  Coordinator. 
The  ideal  candidates  will  have  a  strong 
Circulation  background  and  will  posses 
exceptional  customer  service  skills.  If 
you  are  aggressive  and  thrive  on  the 
action  of  a  fast  paced-metropolitan 
market,  this  is  the  opportunity  for  you 
to  join  a  winning  team.  We  offer  an 
excellent  salary,  bonus,  and  benefits 
package.  Send  resume  with  cover  letter 
and  salary  history  to  The  Washington 
Times,  Circulation  Department,  3400 
New  York  Avenue  NE,  Washington, 
DC  20002. 

CIRCULATION  MANAGER 

The  Morning  News,  one  of  Thomson 
newspapers  top  dailies,  is  seeking  a 
Circulation  Manager.  Responsible  for 
Home  Delivery,  Customer  Service  and 
Single  Copy.  We  are  SC's  fastest  grow¬ 
ing  newspaper,  35,000-f.  We  have 
new  offices  and  press.  Work  and  live 
in  Florence,  SC,  70  miles  from  Myrtle 
Beach. 

Send  resume,  cover  letter,  and  salary 
requirement  to: 

Lewis  Floyd 
Circulation  Director 
Morning  News 
P.O.  Box  100528 

Florence,  SC  29501  -0528 
Fax:  (843)317-7291 

CIRCULATION  DIREaOR 

East  Coast  metro  paper  in  major  com¬ 
petitive  market  seeks  circulation 
director  with  outstanding  track  record 
in  circulation  sales  growth.  Experience 
in  competitive  markets  and  leadership 
in  big-city  circulation  operations  pre¬ 
ferred.  We  want  a  scrapper  with 
plenty  of  solid  ideos,  and  the  ability  to 
motivate  a  large  staff  to  achieve  them. 
Outstanding  salary  and  benefits.  Reply 
to  Box  08774,  Editor  &  Publisher. 

CIRCULATION  DIREaOR 

This  community  newspaper  in  Zone  1 
is  looking  for  a  hard-working  circula¬ 
tion  professional  with  a  focus  on  staff- 
development  ond  marketing  savvy  to 
provide  the  leadership  needed  to  drive 
circulation  growth.  The  ideal  candidate 
has  a  proven  ability  to  manage  service 
levels,  improve  receivables  and 
develop  a  strong  single  copy  presence 
to  build  circulation. 

If  you  are  ready  to  take  your  coreer  to 
a  new  level,  have  a  minimum  of  five 
j  years  circulation  management  experi- 
I  ence  and  wish  to  join  an  organization 
j  that  will  challenge  you  to  your  full 
potential,  this  may  be  the  right  job  for 
you. 

We  provide  an  exceptional  starting 
j  salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con- 
j  fidence  to  Box  08753,  Editor  &  Pub- 
I  lisher. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
A  rare  opportunity  for  the  top  circula¬ 
tion  spot  in  a  national  award-winning 
paper.  The  Florida  Times-Union  is 
located  in  Jacksonville,  population  one 
million.  The  city  is  on  the  move,  show¬ 
ing  continued  substantial  growth  in 
both  economy  and  population.  The  suc¬ 
cessful  candidate  will  have  strong 
experience  in  newspaper  marketing 
and  brand  building  and  demonstrated 
staff  leadership  ability.  A  track  record 
of  circulation  growth,  orgonizational 
skills,  creativity  and  good  knowledge 
of  budgeting  plus  the  desire  to  meet 
goals  are  a  must.  Serves  as  circulation 
department  liaison  with  other  depart¬ 
ments  to  achieve  creative  synergy  for 
problem  resolution  and  project  man¬ 
agement.  Send/fax  resume  and  cover 
letter  to  Director  of  Human  Resources, 
The  Florida  Times-Union,  P.O.  Box 
1 949,  Jacksonville,  FL  32231 ,  fax: 

(904)  359-4695 
We  are  a  Drug-Free  Workplace 
_ EOE _ 

HOME  DEUVERY  SALES  MANAGER 

The  Advocate,  an  award  winning 
Times  Mirror  newspaper,  is  looking  for 
o  Home  Delivery  Sales  Manager.  If  you 
are  organized,  motivated,  and  have  a 
“customer  first”  attitude,  this  could  be 
the  opportunity  you've  been  looking 
for.  This  position  will  set  performance 
expectations  for  a  team  of  District  Sales 
Managers.  Must  be  hands  on,  willing 
to  work  occasional  weekends,  and 
lead  by  example.  Successful  candidate 
must  possess  excellent  leadership 
qualities.  We  offer  an  excellent  starting 
salary,  liberal  bonus  potential,  401  (k), 
and  full  benefits  package.  Please  fax 
resume  to  S.  Penny  at  (203)  964-371 1 
or  send  to  The  Advocate/Greenwich 
Time,  75  Tresser  Blvd.,  Stamford,  CT 
06901 .  M/F/D/F,  EOE. 


BANNER-GRAPHIC  NEWSPAPER, 
located  in  Greencastle,  IN  is  looking  to 
fill  two  entry  level  positions.  One  is  for 
o  general  assignment  reporter-  pho¬ 
tographer  and  the  other  is  for  a 
news-sports  opening.  Experience  with 
QuarkXPress  and  layout  preferred. 
Send  resumes  to  Steve  Fields,  Banner- 
Graphic,  100  N.  Jackson  Street,  Green¬ 
castle,  IN  46135. 


ADMINISTRATIVE 


ASSIGNMENT  EDITOR 

The  Bergen  Record,  winner  of  the  gen¬ 
eral  excellence  award  as  New  Jersey's 
best  newspaper,  is  seeking  applica¬ 
tions  for  a  full-time  news  assignment 
editor  with  at  least  seven  years  of  daily 
newspaper  experience,  including  two 
directly  supervising  reporters. 

Applicants  should  be  team  players  who 
can  lead  and  motivate  reporters,  set 
a  vision  for  coverage  and  take  ownership 
in  executing  it  and  take  ideas  and  stories 
and  elevate  them  to  their  very  best.  They 
must  have  a  proven  track  record  on 
breaking  news,  overnight  enterprise  and 
longer  range  enterprise.  Strong  leader¬ 
ship,  line-  editing,  news  judgment,  career 
counseling,  team-building,  and  writing 
skills  are  a  must  as  well  as  a  deep  respect 
for  our  readers. 

Qualified  candidates  should  send  a  let¬ 
ter  why  they  want  the  job  and  what  they 
can  offer,  a  resume  with  their  work  his¬ 
tory  and  accomplishments,  and  their 
six  best  clips  or  news  editing  examples 
to  Douglas  Clancy,  assistant  managing 
editor.  The  Bergen  Record,  1 50  River 
Street,  Hackensack,  NJ  07601 . 

No  phone  calls,  please 

ASSISTANT  CITY  EDITOR  -  The  Stan¬ 
dard-Examiner,  a  65,000-circulation 
PM  daily  newspaper  35  miles  north  of 
Salt  Lake  City,  seeks  an  aggressive 
editor  who  is  good  with  copy  and  has 
good  story  ideas  to  join  its  city  desk 
team.  The  city  desk  supervises  1 3 
reporters  who  cover  everything  from 
city  government  to  the  Olympic  bribery 
scandal.  City  desk  experience  pre¬ 
ferred.  Salary  low  $30s.  Send  resume 
and  work  samples  to  Ron  Thornburg, 
managing  editor,  Standard-Examiner, 
P.O.  Box  951 ,  Ogden,  UT  84402. 

BEAT  REPORTER 

Transportation  reporter  needed  by 
large  Midwest  daily.  Must  know  all 
facets  of  transportation,  write  compel- 
I  ling  daily  stories  for  average  readers 
I  plus  in-depth  packages.  Send  resume, 
6  samples  showing  a  range  of  trans¬ 
portation  coverage,  to  Box  08778, 
Editor  &  Publisher. 


ADMINISTRATIVE 


The  FORWARD 

America's  Premiere  Jewish  Newspaper 
Seeks  an  Experienced 
Newspaper  Business  Manager 

The  successful  candidate  will  be  able  to  design  and  implement  a 
program  for  expanding  the  advertising,  marketing  and  circulation 
sales  of  this  weekly  English  language  newspaper  in  New  York  City. 
The  successful  candidate  will  participate  in  the  planning  and 
implementation  of  the  return  of  the  paper  to  daily  publication  in  New 
York.  An  immediate  opening  with  a  salary  in  the  low  six  figures.  The 
position  reports  to  the  president  and  CEO  of  Forward  Newspaper, 
LLC.  The  Forward  is  an  equal  opportunity  employer.  Send  letter  with 
resume  to: 

P.  Kabo 

Forward  Newspaper 

45  E.  33rd  St.,  New  York  NY  10016 

or  Fax  (21 2)  689-4255  _ 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  JOURNALISTS 
Globally  respected  publisher  in  the 
energy  industry  seeks  creative  and 
energetic  business  news  journalists  to 
work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  aoaut  world  trade, 
politics,  finance  and  carporate  news. 
Our  high  cost  newsletters  span  the 
markets  for  oil  and  gas,  including  Latin 
America,  Europe,  FSU,  and  Asia.  Our 
coverage  is  investigative  and  intelligent 
and  our  company  is  fast-paced  and 
growing.  Position  open  for  journalist 
to  work  with  international  team  of  over 
50  bright  and  highly  skilled  jaurnalists. 
Looking  for  journalists  with  two  or 
more  years  experience  in  business 
news.  Some  travel  possible.  Ability  to 
analyze  corporate  financials  a  plus. 
May  consider  entry-level  candidates 
with  high  GPA's.  Great  benefits.  Learn 
more  at  www.petroleumargus.com 
Send  resume,  writing  clips  and  cover 
letter  to  Petroleum  Argus,  4801 
Woodway  270W,  Houston,  TX  77056. 
Fax  (71 3)  968-0015.  E-mail: 

paijobs@petroleumargus.com 


ADVERTISING 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 

Writer/designer  to  play  key  role  in  our 
excellent  sports  section.  Employee  stock 
i  ownership  makes  ours  one  of  the  better 
packages  you'll  see  this  year.  We  are 
a  fully  paginated  28,000  AM,  two 
hours  west  of  Jackson  Hole  and 
Yellowstone  Park.  Outside  and  Out¬ 
door  Life  rate  us  a  top  Rockies  town. 
Our  best  land  at  Sports  Illustrated  and 
the  Seattle  Times.  Send  letter,  resume 
and  4-5  writing  and  design  clips  to  Jeff 
Pinkham,  sports  editor.  The  Post  Regis¬ 
ter,  P.O.  Box  1 800,  Idaho  Falls,  ID 
83401. 

jpinkham@idahonews.com 

BUSINESS  REPORTER 

i  Our  suburban-Chicago,  32,000-daily 
I  newspaper,  needs  a  writer  who  can 
I  help  readers  appreciate  and  under- 
!  stand  business  news.  Candidates 
i  should  have  at  least  two  years  news- 
'  paper  experience.  Send  cover  letter, 
j  resume  and  five  work  samples  to  Mike 
;  Chapin,  managing  editor.  The  Beacon 
News,  101  S.  River  Street,  Aurora,  IL 
60506. 


ADVERTISING 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

We're  looking  for  an  ace  to  guide  a 
group  of  aggressive  specialty  reporters 
covering  education,  growth  issues, 
religion  and  health.  The  ideal  candi¬ 
date  will  be  a  talented  line  editor  who 
is  knowledgeable  about  the  beats  and 
fiercely  competitive.  Editing  experience 

I  is  preferred,  but  a  standout  reporter 
with  leadership  qualities  will  be  con¬ 
sidered. 

I  Send  resume  and  work  samples  to  L. 

!  Norder,  editor.  Fort  Worth  Star- 
Telegram/Northeast,  3201  Airport 
Freeway,  Suite  108,  Bedford,  TX 
76021. 


ASSOCIATE  EDITOR 

Financially  solid,  international  com¬ 
pany  is  launching  Web-based  lifestyle 
and  business  magazine  about  self- 
employed  professionals.  Print  edition  to 
follow.  You'll  generate  story  ideas,  find 
freelancers,  and  assign  and  develop 
stories.  You  should  have  exceptional 
English  language  skills,  a  penchant  for 
the  irreverent,  and  five  or  more  years 
of  full-time  editorial  experience  in  print 
or  on-line  magazines.  Salary  negotia¬ 
ble.  Submit  cover  letter,  resume  and 
writing/editing  samples.  Either  E-mail 
to  gershon@skill.com.  Fax  to  (617) 
535-5003,  or  post  to  Eric  F.  Gershon, 
editorial  assistant,  Portfolia  Publishing 
Group,  71 1  Boylston  Street,  Boston, 
MA02116. 


BRIDGE  NEWS,  the  world's  second- 
largest  provider  of  financial  informa¬ 
tion,  seeks  a  web  editor  for  its  New 
York  headquarters.  You  must  have  a 
journalism  background  and  solid 
knowledge  of  HTML  to  apply.  Previous 
online  experience  a  plus,  especially 
business  news.  You'll  work  on  the 
Bridge.com  site,  handle  breaking 
staries  and  special  projects,  including 
new  web  start-ups.  If  you're  plugged 
into  into  digital  news,  this  could  be  a 
key  career  move.  Please  contact 
Melissa  Donohue,  Bridge  News,  3 
World  Financial  Center,  28th  floor. 
New  York,  NY  10281  or  send  a 
resume  and  cover  letter  to; 

mdonohue@bridge.com 

_ EOEM/F/D/N 

BRIDGE  NEWS,  the  world's  second- 
largest  provider  of  financial  informa¬ 
tion,  seeks  a  photo  and  graphics  editor 
for  its  New  York  headquarters.  The 
position  will  be  responsible  for  select¬ 
ing,  procuring,  and  maintaining  global 
databases  of  photos,  graphics,  video 
and  audio  clips.  Extensive  experience 
in  on-line  photo-journalism,  news 
graphics  or  general  multi-media  pro¬ 
duction  is  essential.  Please  contact 
Lewis  Silverman  or  Melissa  Donohue, 
Bridge  News,  3  World  Financial  Cen¬ 
ter,  28th  floor.  New  York,  NY  10281 
or  send  a  resume  and  cover  letter  to: 
lsilverman@bridge.com  or 
mdonohue@bridge.com 

EOEM/F/D/N 


_ EDITORIAL _ 

j  BUREAU  REPORTER  -  40,000- 
!  circulation  AM  daily  in  Central  Wash- 
j  ington  is  looking  for  a  self-motivated, 
i  resourceful  reporter  for  our  bureau  in 
1  the  lower  Yakima  Valley.  The  bureau 
I  covers  diverse  and  rapidly  changing 
I  communities.  We  need  a  reporter  who 
can  spot,  explore,  understand  and 
clearly  explain  subjects.  Pacific  North¬ 
west  applicants  with  two  years  on  a 
>  daily  preferred,  but  applicants  with 
i  strong  weekly  newspaper  experience 
I  or  recent  graduates  with  solid  daily 
!  internships  may  be  considered. 
Spanish  language  skills  a  plus.  Send  a 
resume  and  writing  samples  to  Human 
Resources  Department,  Yakima  Heruld- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
j  98909.  We  are  a  member  of  The  Seat- 
I  tie  Times  group  and  an  equal  opportu- 
'  nity  employer. 


BUSINESS  JOURNALIST 

The  Kiplinger  organization  is  seeking  a 
seasoned  journalist  for  its  business 
forecasting  division,  contributing  to  The 
Kiplinger  Letters  and  Kiplinger  Special 
Service,  a  new  Web-based  forecasting 
and  query  service.  Candidates  should 
have  a  minimum  of  5  years'  experi¬ 
ence  in  business-related  journalism, 
preferably  covering  one  or  more 
national  business  sectors,  writing  about 
trends  in  production,  marketing,  gov¬ 
ernment  regulation,  trade,  etc.  Must 
have  the  ability  to  analyze  and  project 
current  conditions  into  future  outcomes. 
Self-starter  who  can  spot  emerging 
trends  early.  Competitive  salary  and 
benefits.  Please  send  cover  letter, 
resume,  clips  and  salary  requirements 
to  the  Personnel  Department,  The  Kipl- 
inger  Editors,  1729  H  Street,  NW, 
Mrashington,  DC  20006.  E-mail: 
personnel.department@kiplinger.com 
EOE 


BUSINESS  REPORTER 

The  Messenger-Inquirer,  a  34,000 
daily  in  Owensboro,  KY,  is  seeking  an 
aggressive  and  determined  business 
reporter.  The  business  climate  is  boom¬ 
ing,  with  a  new  bridge  across  the  Ohio 
River  under  construction  and  major 
manufacturing  companies  locating  in 
the  region.  The  ideal  candidate  will  be 
adept  at  using  the  Internet  and  CAR 
skills,  be  as  comfortable  talking  to 
CEOs  as  to  retail  clerks,  and  capable 
of  producing  stories  of  depth  and 
perspective.  The  Messenger-Inquirer  is 
an  A  H.  Belo  Corparation  newspaper. 
Send  cover  letter,  resume  and  five  clips 
to  Sue  Trautwein,  human  resources 
director,  Messenger-Inquirer,  P.O.  Box 
1 480,  Owensboro,  KY  42302-1480. 

EOE 


CITY  EDITOR  -  The  Standard-Examiner, 
a  65,000  circulation  PM  daily  news- 
I  paper  35  miles  north  of  Salt  Lake  City, 
I  seeks  an  aggressive  city  editor  who 
I  has  a  passion  for  local  news.  The  city 
I  desk  supervises  1 3  reporters,  including 
I  our  Salt  Lake  City  capital  bureau. 
Candidates  with  western  experience 
preferred.  Salary  in  high  $40s.  Send 
I  resume  and  work  samples  to  Ron 
I  Thornburg,  managing  editor,  Stan- 
i  dard-Examiner,  P.O.  Box  951,  Odgen, 
i  UT  84402. 


The  Chicago  Sun-Times  is  one  of  the  nation’s 
most  authoritative  newspaper  voices 

Sun-TItnet  writers  have  earned  a  total  of  8  Pulitzer  prizes 
1.7  million  people  read  the  Sun-TImea  every  day,  making  it  the 
most  wideV  newspaper  in  the  Chicago  area  in  readership  last  year 
alone.  After  decades  of  editorial  leadership  and  market  dominance,  the 
Chicago  Sun  Times  has  emerged  as  one  of  America's  most  successful 
brands.  Now,  as  we  enter  a  new  millennium,  we  seek  an  Advertising 
Sales  Manager  capable  of  developing  our  local  territories  division. 

Advertising  Saies  Manager  Local  Territories 

The  Chicago  Sun-Times  Sales  Department  is  looking  for  an  enthusiastic, 
progressive  and  dedicated  team  leader  with  exceptional  sales  management 
and  communication  skills  to  join  our  dynamic  organization.  Drawing  on  your 
leadership  skills,  you  will  be  responsible  for  growing  revenues  and 
developing  strong  sales  teams  organized  by  geographic  area. 

Qualified  candidates  will  have  a  successful  newspaper  advertising  sales 
background  and  be  extremely  skilled  in  the  areas  of  sales  management 
practices,  account  planning,  and  business  development.  Through  effective 
communication  ,  strategic  business  planning,  sound  pricing  philosophies, 
and  superior  sales  strategies,  you  will  consistently  realize  aggressive 
growth  and  revenue  objectives.  This  position  also  requires  the  ability  to 
develop  geographic  and  segment  strategic  plans,  product  development, 
special  section  initiatives  and  budget  management. 

The  Chicago  Sun-Times  offers  competitive  salaries  and  bonuses,  excellent 
benefits  and  an  environment  that  encourages  and  rewards  vision  and  initia¬ 
tive.  If  you  are  interested  in  joining  the  eighth  largest  newspaper  in  the 
United  States  and  part  of  Hollinger  International,  one  of  the  fastest  growing 
newspaper  companies  in  North  America,  send  your  cover  letter  and  resume  to: 


Eve  Mlnogue  •  Chicago  Sun-TImas  •  401  N.  Wabash,  Ste.  315 

Chicago,  IL  60611  •  or  Fax  (312)  321-  2920.  No  phone  calls  please.  EOE 
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HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

We  are  a  growing  newsroom  with  lofty 
ambitions.  Can  you  help  us?  The 
Bulletin,  a  30,000  circulation  daily  in 
Bend,  Oregon,  is  looking  for  an  excep¬ 
tional  city  editor  to  inspire  an  11- 
member  local  news  staff  to  new 
heights.  The  successful  candidate  will 
demonstrate  coaching  skills,  imagina¬ 
tion,  good  news  judgment  and  high 
ethical  standards.  Reporting  back¬ 
ground  and  editing  experience  at  a 
quality  newspaper  is  preferred. 

The  Bulletin  is  a  special  newspaper  in  a 
special  place.  We  affer  committed  fam¬ 
ily  ownership,  competitive  pay  and 
benefits  (including  profit  sharing)  and 
opportunities  for  advancement.  Central 
Oregan  boasts  year-round  recreation 
and  outstanding  quality  af  life.  Send  let¬ 
ter  of  introduction,  resume  and  work 
sample  to  John  Henrikson,  associate 
editor.  The  Bulletin,  1526  NW  Hill 
Street,  Bend,  OR  97701 . 


COPY  EDITOR  -  Copy  Editor  needed  at 
the  Yuma  Daily  Sun  in  Yuma,  AZ.  The 
candidate  will  be  responsible  for  edit¬ 
ing  copy  and  page  design.  Bachelor's 
degree  in  journalism  desirable  but 
related  experience  may  substitute  when 
degree  is  in  English.  Send  resumes  to 
The  Yuma  Daily  Sun,  c/o  Lee  Irwin, 
P.O.  Box  271 ,  Yuma,  AZ  85366. 


CNN  Interactive  seeks  full-time  and 
part-time  copy  editors  in  Atlanta. 
Requirements:  Five  years  (post  college) 
hard  news  (not  features)  experience  at 
wire  service  or  daily.  Extensive  knowl¬ 
edge  of  national  and  international 
news.  Ability  to  quickly  edit  breaking 
news.  Willingness  ta  wark  any  shift  in 
our  24-hour  newsroom.  Design  or 
layout  experience  is  irrelevant.  Send  let¬ 
ter  and  resume  via  E-mail  to: 

interactive,  jobs@turner.com 
You  will  hear  from  us  only  if  you  meet 
_ oil  requirements. _ 

COPY  EDITOR  NEEDED  for  daily 
newspaper  in  South  Louisiana.  Looking 
for  someone  who  can  edit  copy  and 
design  pages.  Candidate  should  have 
experience  with  QuarkXPress  and 
Adobe  Photoshop.  Send  resume  to 
Executive  Editor  Mike  Slaughter,  The 
Courier,  P.O.  Box  2717,  Houma,  LA 
70361.  EOE 


EDITOR  -  The  two  leading  publications 
serving  the  office  products  industry  are 
searching  for  an  Editor  who  has  a 
passion  to  produce  the  best,  is  creative, 
can  juggle  a  million  details,  has  a  bun¬ 
dle  of  energy  and  enthusiasm,  and  is 
ready  to  take  us  into  the  next  millen¬ 
nium.  3-5  years  as  Editor  or  Managing 
Editor  magazine  experience  required. 
We  offer  a  very  good  salary/benefits 
package,  a  terrific  work  environment 
and  a  great  opportunity.  Please  fax  or 
mail  us  a  cover  letter  and  your  resume 
ASAP.  Quality  Publishing,  P.O.  Box 
1028,  Mt.  Airy,  NC  27030.  Fax  (336) 
783-0045. 


I _ EDITORIAL _ 

j  EDITOR  FOR  AWARD-WINNING 
:  weekly  newspaper  in  Blue  Mountains 
j  of  Eastern  Oregon.  This  is  a  rare 
j  opportunity  to  live  a  high-quality  life  in 
j  the  great  outdoors  while  you  lead  a 
news  department  in  a  team-oriented 
atmosphere.  Position  requires  strong 
writing,  editing  and  leadership  skills. 
Photography,  layout/design  skills  a 
'  plus.  Aggressive  employee  benefit 
package  with  family-owned  chain 
includes  401  (k),  prafit  sharing,  vaca- 
j  tion,  life/medical  insurance,  com- 
;  petitive  salary.  Send  resume  to  Karla 
i  Averett,  The  Blue  Mountain  Eagle,  1 95 
'  N.  Canyon  Blvd.,  John  Day,  OR 
i  97845. 


COPY/LAYOUT  EDITORS  WANTED 

The  Times-Picayune,  New  Orleans' 
265,000-circulation  daily  newspaper, 
is  looking  for  copy/layout  editors  on  its 
main  news  desk. 

:  We  need  people  with  equally  strong 
work  and  visual  skills  who  can  find  a 
hole  in  a  story  and  write  a  sparkling 
headline  as  well  as  produce  exciting 
news  pages.  Successful  candidates  will 
;  fill  a  number  of  assignments  on  our 
news  and  copy  desks,  including  rim, 

;  wire,  local  news  and  A-1  desks.  Good 
I  news  judgment  is  a  prerequisite  of  all 
j  our  jobs. 

;  Two  years  of  daily  and/or  copy  desk 
j  experience  required,  as  is  experience 
,  with  some  form  of  pagination:  QuarkX- 
!  Press  or  a  proprietary  system.  (We  use 
!  a  combination  of  QuarkXPress  and 
i  Harris.) 

Be  part  of  the  fun  in  America's  most 
interesting  city.  And  join  the  team  that 
has  made  the  Picayune  a  winner  of 
scores  of  news  and  design  awards. 

Send  resume  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
38(X)  Howard  Avenue 
J  New  Orleans,  LA  701 25-1429 

! 

1  An  Equal  Opportunity  Employer,  M/F 


COPYEDITOR 

i 

j  The  New  Haven  Register,  a  100,000-t- 
I  morning  daily  in  Yale's  hometown, 
seeks  a  strong  copy  editor  with 
Microsoft  Word  and  pagination  skills 
j  for  its  main  news  desk.  In  addition  to 
I  having  strong  editing  skills,  the  ideal 
j  candidate  excels  at  headline  writing. 

Good  salary  and  benefits.  Letter, 

I  resume  and  6  samples  of  your 
I  headlines,  plus  6  samples  of  your  edit- 
1  ing  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  a  0651 1-5918. 

No  phone  calls,  please 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


EDITORIAL 

COLUMNIST 


!  The  Register-Guard,  a  78,000- 
^  circulation  morning  daily  in  Eugene, 

[  OR,  is  looking  for  a  columnist  capable 
I  of  producing  at  least  three  columns  a 
week  for  the  local  news  section  front. 
We're  only  interested  in  someone  who 
knows  the  difference  between  column 
writing  and  other  forms  of  news  writ¬ 
ing.  High  emphasis  on  versatility.  We'll 
;  expect  this  person  to  eventually  be  able 
I  to  communicate  an  insightful  sense  of 
!  place  in  the  column:  the  best  about  us, 

I  the  worst  about  us.  The  right  person  will 
I  be  skilled  enough  to  help  us  laugh  at 
I  ourselves  without  feeling  mock^  or 
;  ridiculed,  just  seen  for  the  imperfect 
j  human  beings  we  are.  Schedule  varies 
according  to  workload;  night  and 
:  weekend  work  required.  Preference 
will  be  given  to  applicants  with  daily 
newspaper  column  writing  experience. 
Excellent  writing  and  verbal  communi¬ 
cation  skills  are  required.  Applicants 
must  have  a  degree  from  a  four-year 
college  or  university.  Qualified  appli¬ 
cants  must  submit  a  cover  letter, 
resume  and  six  non-returnable  sample 
columns.  The  samples  can  be  pre- 
j  viously  published  columns  or  they  can 
be  written  expressly  for  this  applica- 
j  tion,  but  they  must  be  representative  of 
I  the  kind  of  column  the  applicant  pro- 
j  poses  to  write  for  The  Register-Guard. 

I  The  cover  letter  can  be  used  to  expand 
1  the  explanation  of  the  direction  the 
I  applicant  would  take  in  writing  a  col¬ 
umn  for  The  Register-Guard.  Send  all 
materials  no  later  than  Friday,  April 
16,  1999  to  Columnist,  The  Register- 
Guard,  Human  Resources  Department, 
P.O.  Box  10188,  Eugene,  OR  97440- 


2188. 


_ EDITORIAL _ 

COPY  EDITOR:  Want  a  job  on  the 
beach  and  within  a  few  hours'  drive  of 
New  York,  Philadelphia  and  Washing¬ 
ton? 

The  Press  of  Atlantic  City  (NJ)  has  an 
immediate  opening  for  a  copy  editor 
on  its  news  desk.  The  job  involves 
layout,  copy  editing,  headline  writing, 
photo  selection  and  working  with 
writers.  Speed,  accuracy  and  judgment 
are  crucial  for  meeting  up  to  four 
deadlines  per  night.  Knowledge  of 
QuarkXPress  helpful. 

The  position  offers  a  competitive  salary 
and  benefits  and  a  chance  to  grow  pro¬ 
fessionally  in  a  high-prafile  news  area. 
A  college  degree  is  required.  At  least 
two  years'  experience  in  daily  journal¬ 
ism  preferred. 

The  Press  is  located  in  southern  New 
Jersey,  which  offers  seashore,  rural,  sub¬ 
urban  and  urban  areas  -  whatever  life¬ 
style  you're  looking  for,  you  can  find  it 
in  our  coverage  area.  We  are  a  grow¬ 
ing  paper  offering  opportunities  to 
creative  people  with  initiative  and 
ambition. 

The  Press  is  an  independently  owned 
paper  with  a  circulation  of  80,000 
daily  and  1 00,000-plus  on  Sunday.  It 
has  an  editorial  staff  of  approximately 
1 1 0,  with  offices  in  Atlantic,  Cape 
May,  Cumberland  and  Ocean  coun¬ 
ties. 

Interested?  Send  resume  and  work  sam¬ 
ples  to  News  Editor  Peter  M.  Brophy, 
The  Press  of  Atlantic  City,  1 1  Devins 
Lane,  Pleasantville,  NJ  08232. 

E-mail:  brophy@pressplus.com 


CIRCULATION  CIRCULATION 


JXECUTIVE  LEADERSHIP 

The  Carolinas  Regional  Newspapers  Group  is  offering  a  unique  opportunity  to 
gain  professional  growth  and  top  leadership  responsibility  in  Circulation.  Our 
newspapers  are  subsidiaries  of  Knight  Ridder,  a  Fortune  250  communications 
company  with  35  daily  newspapers  and  web  sites.  Circulation  is  the  area  of  the 
newspaper  responsible  for  product  distribution  and  consumer  marketing. 

I  The  Carolinas  Regional  Newspaper  Leadership  Program  participant 
i  will  gain  knowledge  and  experience  through  a  variety  of  assignments 

i  at  three  newspapers  in  distinct  markets  -  The  Charlotte  Observer 

j  (Charlotte,  NC),  The  State  (Columbia,  SC)  and  the  Sun  News  (Myrtle 
Beach,  SC).  The  assignments  will  provide  knowledge  of  circulation 
I  fundamentals  and  how  key  circulation  success  indicators  impact  busi¬ 
ness  results.  Candidates  will  learn  to  develop  targeted  marketing 
'  strategies  to  grow  circulation,  increase  penetration  in  key  markets  and  improve 

reader  retention. 

j  Job  Requirements:  Prior  work  experience  and  at  least  two  years  supervisory  or 

I  project  management  experience  are  strongly  preferred.  A  college  degree  is 
j  required  with  an  advanced  degree  in  business  administration  or  marketing  a 
I  plus.  Also  required  are  excellent  oral  and  written  communication  skills,  the  ability 

to  apply  high  performance  customer  service  principles,  ability  to  use  analytical 
tools  to  scan  the  market  for  opportunities  and  threats,  and  a  track  record  of 
achieving  goals.  Because  the  candidate  will  rotate  assignments  in  three 
locations,  flexibility  and  mobility  will  be  essential. 

If  interested,  please  send  a  resume  to: 

Holly  Rogers,  Human  Resources  Director 

The  State 

!  P.O.  Box  1 333,  Columbia,  SC  29202 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

COPY/lAYOUT  EDITOR 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/Layouf 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor-in-chief. 
The  Daily  Journal,  SKY  BOX  4405  NW 
73rd  Avenue,  Suite  No.  30-751, 
Miami,  FL  33 1 66-6400. 

Phone  Caracas:  01 1  (582)  232-4738 

EDITOR  OF  INSTRUCTIONAL  materi¬ 
als.  Full-time.  Learning  Innovations, 
University  of  Wisconsin,  Madison,  Wl. 
Open  until  filled,  screening  begins 
3/29/99.  Required:  Bachelor's  degree; 
3-5  years  editing  experience,  prefer¬ 
ably  in  a  university  setting;  desktop 
publishing  skills,  editing  skills  test 
required.  For  further  information,  con¬ 
tact  Nancy  Bolen  at  (608)  265-2372, 
bolen@learn.uwsa.edu  or  send  a  resume 
to  Nan^  Bolen,  UW  Learning  Innova¬ 
tions,  605  Science  Drive,  Madison,  Wl 
5371 1 .  UW-Extension  is  an  Affirmative 
Action/Equal  Opportunity  employer. 


EXPERIENCED  EDITOR 
For  premiere  weekly  entertainment  and 
feature  paper  in  resort  town  on  Dela¬ 
ware  coast.  Various  duties  including 
editing,  writing,  pagination  and  assist¬ 
ing  with  community  paper  in  same  loca¬ 
tion.  Please  send  resume  to  Bruce 
Pringle,  P.O.  Box  309,  Rehoboth 
Beach,  DEI  9971. 


EXPERIENCED  REPORTER/PHOTO¬ 
GRAPHER  -  General  assignment/ 
police.  Northeast  PA  tri-weekly  serving 
two  counties.  Contact  editor.  News 
Eagle,  P.O.  Box  E,  Hawley,  PA  1 8428. 

EDITOR-IN-CHIEF  sought  for  national 
magazine  launch.  Direct  experience 
with  newspapers  and  consumer  or 
Sunday  magazines  desired,  as  well  as 
affinity  for  lifestyle  editorial.  Must  be 
capable  of  forming  editorial  team,  able 
to  manage  and  assemble  magazine, 
and  skilled  in  directing  a  first  class 
publication.  Equity  stake  included, 
optimal  work  environment,  significant 
backing  coupled  with  the  reward  of  pro¬ 
ducing  a  highly  desirable  publication. 
Send  resume  with  cover  letter.  No 
phone  calls,  please. 

Editor-in-Chief  Opportunity 
Department  DNI 
Publishing  Group  of  America 
701  Murfreesboro  Road 
Nashville,  TN  37210 


EDITORIAL 


News  Editor 

needed  by  Korean  Radio  Broad¬ 
casting  Co.  in  Flushing,  NY.  Must 
have  Bachelors  degree  in  any 
field  and  1  yr  exp  reviewing  & 
editing  news  stories;  and  approv¬ 
ing  final  copy  of  news  scripts  for 
on-air  presentation  using  Korean 
lang  word  processing  prgm. 
Respond  to:  HR  Dept,  AM  Korea 
Radio-NY,  Inc,  136-56  39th  Ave, 
Ste400,  Flushing,  NY  11354. 


_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR 

!  The  successful  candidate  for  Editorial 
Page  Editar  for  The  Daily  Item  will  be  a 
1  veteran  writer  with  a  flair  for  pre¬ 
senting  opinion  pieces  for  a  30,000 
circulation  AM  daily  in  central  Pennsyl- 
j  vania.  This  position  also  supervises  com¬ 
munity  reporters  for  half  of  our  market 
and  requires  someone  who  is  strong  on 
effective  communication  and  coaching 
of  creative  reporters.  If  you  have  more 
!  than  five  years  supervisory  experience 
and  meet  this  job  description  send  your 
resume,  before  March  15  along  with 
writing  samples,  to  Editorial  Page 
Editor  Search,  The  Daily  Item,  200 
Market  Street,  Sunbury,  PA  1 7801 . 

,  No  phone  calls,  please 


:  EDUCATION  WRITER  -  70,000  week- 
:  day,  85,000  weekend-circulation  daily 
I  in  the  heart  of  Downeast  Maine  look- 
;  ing  for  an  experienced,  self  motivated 
education  reporter  able  to  work  in  a 
fast-paced,  team  setting  writing  hard 
news  and  issue-oriented  features  under 
deadline.  Beat  includes  the  University 
1  of  Maine  System,  the  Legislature  and 
,  the  Bangor  school  system.  Interest  in 
state  education  finance  and  curriculum 
issues  and  politics  essential.  Demon¬ 
strated  news  and  feature  writing  ability 
:  a  must.  Forward  resume  and  writing 
!  samples  to  A.  Mark  Woodward,  Exec- 
:  utive  Editor,  Bangor  Daily  News,  P.O.  Box 
I  1329,  Bangor,  ME  04402-1329,  fax 
!  (207)941-9476 

E-mailbdnmail@bangornews.infi.net 

FASTIDIOUS  COPY  EDITOR  wanted 
who  can  work  from  home  part-time 
five  mornings  a  week  for  the  online 
SonicNet  Network  www.sonicnet.com 
E-mail  resume  to  Matty  Karas: 

matty@sonicnet.com 


EXECUTIVE  EDITOR 

Cox  Interactive  Media  is  seeking  an 
Executive  Editor  for  its  national  network 
of  sites.  Based  in  Atlanta,  the  Executive 
Editor  will  lead  the  effort  to  implement 
CIM  content  strategies  across  20  city 
sites  and  provide  daily  guidance  in 
areas  such  as  content  selection  and 
presentation.  At  least  3  years'  experi- 
I  ence  leading  a  major  editorial  opera- 
I  tion,  great  cantent  skills,  and  an 
'  understanding  of  the  unique  qualities 
of  the  Internet  required. 

'  Please  mail  resumes  to: 

Cox  Interactive  Media 
Attn:  Felicia  C.  Harris 
530  Means  Street,  N.W.,  Suite  200 
Atlanta,  GA  303 1 8 

j  Or  fax  to  (404)  572-1870,  Attention 
I  Felicia  C.  Harris.  NO  phone  calls, 

:  please. _ 

EXPERIENCED,  HANDS-ON  business 
news  editor  needed  to  work  with  staff, 
freelancers,  and  with  proven  editing, 
assignment  skills.  QuarkXPress  experi¬ 
ence  a  must.  Resume,  cover  letter  to 
j  Allen  Greenberg,  editor,  Philadelphia 
I  Business  Journal,  400  Market  Street, 
i  Ste.  300,  Philadelphia,  PA  1 9106. 


_ EDITORIAL _ 

FINANCIAL  JOURNALIST 
,  BI-LINGUAL  SPANISH  AND  ENGLISH 
I  MUST  BE  ABLE  TO  WRITE  ARTICLES  IN 
;  BOTH  LANGUAGES.  Financial  News 
1  Radio  Network  Latin  America.  Our  radio 
[  broadcasts  similar  to  CNN,  Bloomberg, 

(  and  CNBC.  Base  of  operations  Miami. 

I  Fax  resume  ONLY  IN  ENGLISH  to  (305) 

‘  377-1 867  or  send  E-mail  to 

coastals@mail.mia.bellsouth.net 
I  Attn:  Financial  Services  Department 
'  Section  JDH 


FINANCIAL  JOURNALISTS 
InterMoney,  the  new  media  division  of 
'  economic  analysis  firm  IDEA,  is  look- 
>  ing  for  senior  and  junior  journalists  to 
write  intelligent,  compelling  copy  on 
;  US  stock  markets.  The  ability  to  write 
i  clearly,  quickly  and  well,  and  an 
:  interest  in  equity  markets  are  essential. 

;  E-mail  or  Fax  replies  to: 

jrutter@ideaus.com  (212)571-4334 


FULL-TIME  REPORTER 
Report  for  an  online  magazine  on 
personal  finance  issues.  Style  is 
informative,  entertaining  and  cutting- 
edge.  Audience  is  mostly  Generation 
X.  B.A.  in  Journalism,  English  or 
related  degree,  plus  two  years  of 
reporting  experience.  Must  work  out  of 
our  North  Palm  Beach,  Florida  loca¬ 
tion.  Send  resume  to: 

M.  Lewman,  Managing  Editor 
P.O.  Box  088888 
North  Palm  Beach,  FL  33408 
Or  E-mail  monica@theWhiz.com 


GEARING  UP  FOR  REDESIGN:  Fast 
growing,  prize-winning  midsize  daily 
on  the  Texas-Mexico  border  needs  a 
new  graphics  editor  and  two  copy 
editors.  Successful  candidates  will  have 
a  proven  track  record  of  creative  page 
design.  QuarkXPress  and  PC  praficiency 
preferred.  Reply  with  resume  and  samples 
to  Managing  Editor  Paul  Binz,  The 
Monitor,  P.O.  Box  760,  McAllen,  TX 
78505. 


_ EDITORIAL _ 

GOOD  COMMUNITY  JOURNALIST 
{  needed  to  command  4-  to  8-page 
Sports  section  and  lead  lively,  hard- 
I  working  staff  of  three.  Proven  lead- 
i  ership  ability,  solid  reporting  back- 
I  ground,  passion  for  local  sports 
1  required.  We  are  a  7-day,  22,000 
,  AM  daily  in  recreation-packed  North- 
j  eastern  PA.  Send  resume,  clips  and  con¬ 
vincing  cover  letter  to  Kim  de  Bourbon, 
editor,  Pocono  Record,  51 1  Lenox 
’  Street,  Stroudsburg,  PA  1 8360. 

E-mail  kdebourbon@poconorecord.com 


GROWING  So.  Nevada  twice-weekly 
newspaper  adding  a  third  edition 
needs  sharp  journalist  to  cover  boom¬ 
ing  community  60  miles  from  Las  Vegas. 
Recent  grads  can  apply.  Send  clips, 
resume,  references  to  Pahrump  Valley 
Times,  2160  E.  Calvada  Blvd.,  Suite  A, 
Pahrump,  NV  89048. 


HIGH  ENERGY  REPORTER,  capable  of 
producing  clean,  crisp  copy  and  qual¬ 
ity  photographs,  for  fast-growing 
weekly.  Expect  solid  assignments  on 
major  issues  in  rapidly  developing 
Caribbean  islands.  Salary  $285/week. 
Serious  applicants  only.  Resume,  clips 
to  Box  08776,  Editor  &  Publisher. 


HIGHLY  SELF-MOTIVATED  music  news 
editor  with  strong  line-editing  skills 
wanted  for  full-time  position  in  San 
Francisco  office  of  SonicNet  Network 
www.sonicnet.com 

E-mail  lisa@sonicnet.cam  for  more  info 


IMMEDIATE  OPENING  FOR  an  Asso¬ 
ciate  Editor  of  a  national  trade/ 
rofessional  business  magazine.  Must 
ave  5  years  reporting,  writing,  editing 
and  proofing.  Business  background 
helpful.  Some  travel.  Fax  resume  with 
two  writing  samples  to  Human  Re¬ 
sources,  Training  Magazine,  (612) 
340-4739  or  moil  resume  to  50  South 
9th  Street,  Minneapolis,  MN  55402. 
Position  is  located  in  Minneapolis, 
MN  only. 


NEWSPAPER 
WORKPLACE  & 
EMPLOYMENT 


Every  month  Editor  &  Publisher  devotes  a  special 
workplace/employment  editorial  section  to  issues 
that  affect  both  employees  and  human  resource 
professionals  at  newspapers. 


To  place  your  help  wanted  ad  in  any  of  these  sections 
call  the  E&P  Classified  Department 
(212)  675-4380.  Ext.  171/173.  E-mail 
hazelp@mediainfo.com/michelea@mediainfo.com 

1998/1999  Recruitment  &  HR  Features: 

Issue  Dates:  Space  Deadlines: 

MARCH  20  MARCH  10 

APRIL  17  APRIL? 


May  15 


May  5 


1 

I 
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LAS3IF1 


HELP  WANTED 


INDIANA  AgriNews  has  an  immediate 
opening  for  a  field  editor  to  work  in 
Indianapolis.  Seeking  experienced 
reporter  or  recent  agriculture  commu¬ 
nications/journalism  graduate  to  cover 
a  variety  of  farm-reloted  issues  and 
features.  Photo  experience  a  plus.  Car 
required.  Mail  or  fax  resume  and  writ¬ 
ing  samples  to  James  Henry,  Indiana 
AgriNews,  2575  E.  55th  Place,  Suite 
A,  Indianapolis,  IN  46220.  Fax: 

(317)726-5390 

LIVE  AND  WORK  in  exciting  Japan. 
Pacific  Stars  and  Stripes  has  openings 
for  two  management-level  positions. 

The  SENIOR  ASSISTANT  PACIFIC 
EDITOR,  which  is  equal  to  a  deputy 
metro  editor,  will  report  directly  to  the 
Pacific  Editor,  who  has  responsibilities 
similar  to  a  managing  editor.  The 
SAPE  plans  and  directs  the  work 
of  editors,  reporters,  photographers, 
translators  and  editorial  assistants  pre¬ 
paring  stories  and  photos  for  PS&S. 
The  person  selected  will  oversee  pro¬ 
duction  of  the  daily  newspaper.  There 
are  assigning,  editing  and  rewriting 
responsibilities.  The  person  chosen  as 
the  SAPE  will  also  be  responsible  for 
conducting  objective  evaluations  and 
performance  reports  on  assigned  staff 
members.  SAPE  also  ensures  all  staff 
members  adhere  to  the  highest  princi¬ 
ples  of  professional  journalistic  ethics, 
including  fairness  and  balance.  Mini¬ 
mum  requirements  include  at  least  five 
years  experience  on  a  daily  newspa¬ 
per  and  some  supervisory  experience 
on  a  city  desk. 

The  ASSISTANT  PACIFIC  EDITOR, 
which  is  equal  to  an  assistant  city 
editor,  would  apply  all  basic  copy  edit¬ 
ing  procedures  and  principles  to 
locally  gathered  news  from  the  PS&S 
bureaus;  identify  new  stories  for 
reporters;  monitor  and  evaluate 
performance  of  reporters;  coordinate 
planned  coverage  of  events  by  bureau 
reporters;  help  in  establishing 
enterprise  reporting  schedule;  work 
with  assignments  for  supplemental  prod¬ 
ucts.  Minimum  requirements  include 
work  experience  directly  related  to  the 
duties  to  be  performed;  supervisory 
experience  directing  the  work  of  sub¬ 
ordinate  employees. 

Stars  and  Stripes  will  provide  travel 
expenses  to  and  from  Tokyo  and  hous¬ 
ing  in  the  Tokyo  area.  Our  office  in 
central  Tokyo  contains  a  cafeteria, 
gym,  U.S.  postal  facility  and  small 
American-style  grocery.  Applicants 
should  send  a  resume  with  three 
references  and  three  work  samples  to 
Pacific  Stars  &  Stripes,  ATTN:  PSS- 
CPO,  Unit  45002,  APO  AP  96337- 
5002  or  FAX  to  229-3127  (military), 
on  (81-3)  3403-5493  (Commercial), 
Tokyo  or  E-mail  in  ASCII  text  or 
MSWord(PC)  format  to: 

jobs-pss@stripes.osd.mil 
These  positions  are  open  until  filled. 
U.S.  CITIZENS  ONLY.  Pacific  Stars  & 
Stripes  is  an  Equal  Opportunity 
Employer. 


MANAGING  EDITOR 

I  Family-owned  Mississippi  PM  daily 
I  (circulation  8,500)  seeks  aggressive, 

!  motivating  leader  for  staff  of  seven. 

I  Must  be  versatile,  with  strong  writing 
credentials,  teaching  skills  and  desk 
I  background.  Pagination/QuarkXPress 
'  experience  helpful.  Salary  and  bonuses 
low  to  mid  $30s.  Good  benefits, 

1  friendly  town.  Resume  to  Tim  Kalich, 
j  editor  and  publisher.  Greenwood  Com¬ 
monwealth,  P.O.  Box  8050,  Green- 
•  wood,  MS  38935-8050.  E-mail: 
tkalich@gwcommonwealth.com 

MANAGING  EDITOR 
I  Are  you  great  with  headlines  and  cap¬ 
tions?  National  business  newsweekly  in 
fast  -moving  wireless  telecom  field  seeks 
production  pro,  skilled  copy  chief  for 
’  editorial  management  in  Denver,  CO. 
i  Integrate  and  package  editorial  and 
‘  graphics  for  award-winning,  four-color 
!  publication  with  aspirations.  Journal- 
i  ism  degree  and  periodical  experience 
,  required.  Some  travel.  Fax  resume,  2 
published  samples  and  cover  letter 
'  describing  those  samples  to  J. 
Lockwood,  (303)  399-2034.  More 
information  at  www.wirelessweek.com 
Cahners  Business  Information,  EOE. 

'  NEVYS  DESIGNERS 

The  News  &  Observer,  a  165,CXX)- 
circulation  daily  (209,000  Sunday)  in 
the  fast-growing  Triangle  region  of 
North  Carolina,  is  looking  for  news 
designers  who  are  passionate  about 
newspopering. 

Our  news  design  staff  puts  its  fin¬ 
gerprints  all  over  every  page  in  the  A, 
Business,  Metro  and  Sports  sections 
each  and  every  day,  including  our  cut¬ 
ting  edge  Q  and  Work  &  Money  Sun- 
'  day  sections. 

;  We  work  in  a  newsroom  known  for  its 
collaboration  ond  innovative  approach 
i  to  reporting,  writing,  photography  and 
i  design.  Our  news  hole  is  big,  our  stan- 
I  dards  are  high,  and  we  want  designers 
I  who  take  risxs  and  do  not  hesitate  to 
flex  their  creative  muscles. 

I 

We  win  awards,  lots  of  awards,  and 
we  have  fun  in  the  process.  We're 
;  good  and  getting  better.  We  design  on 
a  state-of-the-art  Mac-based  pagina¬ 
tion  system  that  was  built  for  designers, 
j  We  hove  been  recognized  as  one  of 
SND's  "World  Best  Designed  Newspa¬ 
pers". 

If  you  think  you're  ready  for  a  move 
up,  let  us  know  right  now.  E-mail  your 
immediate  interest  to  Will  Sutton, 
deputy  managing  editor  at 

sulton@nando.com 

Follow  up  by  sending  your  resume,  a 
list  of  at  least  three  references,  non- 
'  returnable  samples  of  your  work  and  a 
cover  letter  telling  us  what  you  have  to 
offer  to  Melanie  Sill,  managing  editor, 
I  The  News  &  Observer,  215  S. 
j  McDowell  Street,  Raleigh,  NC  27602. 

i  NEWS  EDITOR  wanted  by  150,000- 
circulation  daily.  Strong  news  judg- 
I  ment,  page-design  and  production 
I  skills,  managerial  experience  required. 

Resume  to  Box  08779,  Editor  &  Pub- 
'  lisher. 


_ EDITORIAL _ 

MANAGING  EDITOR 
If  you  want  to  be  part  of  a  Knight 
Ridder  newspaper  that's  investing  in  its 
people  end  expanding  its  coverage, 
look  no  further.  We're  seeking  o 
hands-or  managing  editor  -  as  story- 
doctor,  coach,  planner,  brainstormer. 
Someone  who  has  been  an  aggressive, 
enterprising  news  reporter,  creative, 
knowledgeable  about  sports  and 
features. 

Candidates  must  have  strong  organiza¬ 
tional,  communication  and  people 
skills,  initiative  and  can-do  attitude. 
Our  37,000  circulation  paper,  Mon- 
Sat,  is  growing,  adding  new  content 
and  a  Sunday  edition.  Our  goal  is  to 
be  a  great  community  newspaper  - 
one  that  produces  a  report  that's 
vigorous,  alert,  substantive  and 
enterprising.  The  central  coast  is 
renowned  for  its  abundant  outdoor 
recreation  opportunities.  We're  close 
enough  to  Los  Angeles  or  San  Fran¬ 
cisco  for  a  weekend  trip,  yet  far 
enough  away  from  big  city  problems. 
Send  a  resume,  references  and  autobio¬ 
graphy  describing  your  professional 
accomplishments  and  management 
philosophy  to  Sandra  Duerr,  executive 
editor.  The  Telegram-Tribune,  P.O.  Box 
1 1 2,  San  Luis  Obispo,  CA  93406,  or 
E-mail  to  sduerr@telegram-tribune.com 

MANAGING  EDITOR  FOR  top 
alternative  weekly,  part  of  five-paper 
chain.  Need  at  least  5  years  experi¬ 
ence  writing  (especially  arts),  copy  edit¬ 
ing,  editing.  Deadline  demons  only. 
Resume,  clips  to  editor,  Hartford 
Advocate,  100  Constitution  Place, 
Hartford,  CT  061 03.  No  calls. 

EDITORIAL 


NEWS  EDITOR  -  If  you  like  to  help 
make  local  copy  reach  out  and  grab 
the  reader  and  can  handle  designing 
local  and  wire  pages,  our  award¬ 
winning  Southeastern  Arizona  news 
operation  may  be  just  right  for  you. 
QuarkXPress  and  Moc  experience  man¬ 
datory.  Send  your  resume  and  samples 
to  John  Moeur,  managing  editor. 
Sierra  Vista  Herald,  1 02  Fab  Avenue, 
Sierra  Vista,  AZ  85635. 

Email  svhnews@c2i2.com 

NEWS  EDITOR:  West  Georgia  daily 
seeks  editor  who  will  assist  managing 
editor  in  the  management  of  the 
newsroom.  Responsibilities  will  include 
copy  editing,  reporter  skill  devel¬ 
opment,  developing  daily  story 
budgets,  design  and  pagination,  some 
news  and  editorial  writing.  Will  play 
major  role  in  decision-  and  policy¬ 
making,  and  will  be  responsible  for 
newsroom  and  products  in  managing 
editor's  absence.  The  Times-Georgian 
is  an  award-winning  papier  that 
emphasizes  local  news.  We  are 
located  45  minutes  west  of  Atlanta  in  a 
self-sufficient,  dynamic  county  with 
strong  medical,  education,  arts,  busi¬ 
ness  and  technology  bases.  We  have  a 
solid  track  record  for  individual  advan¬ 
cement.  Salary  $25,000.  Send  resume 
to  Managing  Editor,  Times-Georgian, 
P.O.  Box  460,  Carrollton,  GA  30117. 

ONLINE  EDITOR  wanted  for  collegiate 
community  Web  site,  headquartered  in 
Miami,  FL.  Excellent  news  judgment, 
editorial  skills  and  journalism  degree 
required.  Online  experience  preferred. 
Please  E-mail  resume  and  salary  his¬ 
tory  to  sherry@cpjnet.com 


womiiniESS 


EDITOR 

WORLD  PRESS  REVIEW  the  New  York-based  monthly 
digest  of  overseas  news  and  views,  needs  a  chief  editor. 
Must  have  at  least  ten  years  experience  in  journalism, 
including  foreign  news  concentration  and  thorough 
knowledge  of  world  issues.  Must  have  supervisory  experi¬ 
ence  and  detailed  knowledge  of  computer/Internet  oper¬ 
ations  and  desktop  publishing. 

Please  send  resume,  cover  letter  and  salary  requirements 
to: 

Larry  Martz,  Editor 
World  Press  Review 
700  Broadway,  New  York,  NY  10003 
Or  by  E-Mail  to:  martz@worldpress.org 

No  fax  or  phone  calls  accepted. 

An  equal  opportunitj’  employer  M/F/D/V 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

PROJEaS  REPORTERS 

Award-winning  Zone  5  metro  doily 
seeks  reporters  adept  at  project, 
investigative  and  major  beat  reporting. 
Requires  metro  experience,  record  of 
solid  enterprise,  ability  to  work  alone 
or  on  a  team,  readiness  to  help  out 
with  dailies  as  needed.  If  you're  a 
great  reporter  looking  for  a  place  to  do 
your  best  work,  send  cover  letter, 
resume,  1 0  clips  to  Box  08777,  Editor 
&  Publisher. 

EOE 


REMODELING  MAGAZINE  is  the  lead¬ 
ing  business  magazine  covering  the 
residential  remodeling  industry.  We 
have  an  immediate  need  for  a  superior 
business  writer  to  work  in  our  dynamic 
and  fast  paced  environment.  If  you 
have  5  years  writing  experience  that 
includes  extensive  feature  writing  as 
well  as  an  ability  to  manage  research 
projects,  we  want  to  meet  with  you. 
Must  be  able  to  handle  more  than  one 
task  at  a  time,  produce  a  variety  of 
articles,  and  work  to  deadline. 

We  offer  competitive  compensation 
and  benefits  plus  the  opportunity  of 
growth.  Please  send  cover  with  resume, 
writing  samples,  and  salary  require¬ 
ments  in  confidence  to: 

Dept.  RM/SE 
Hanley- Wood,  Inc. 

One  Thomas  Circle,  NW,  Suite  600 
Washington,  [X  20005 
Fax:  (202)785-1974 
E-mail:  pdeffenb@hanley-wood.com 
Visit  us  at  www.hanley-wood.com 


_ EDITORIAL _ 

REPORTER  -  Rapidly  growing  weekly 
newspaper  on  New  Jersey  coast  seeks 
an  experienced  municipal  beat 
reporter.  Salary  and  benefits.  Send 
resume  and  clips  to  Joanne  Skrable, 
The  Coast  Star,  1 3  Broad  Street, 
Manasquan,  NJ  08736. 


REPORTER 

The  St.  Louis  Post  Dispatch,  the  flagship  j 
of  Pulitzer  Inc.,  seeks  an  experienced  | 
reporter  to  join  our  education  team. 
The  successful  candidate  will  complete 
a  team  of  seven  reporters  that  cover 
education  as  lifelong  learning.  The 
team  helps  readers  understand  issues 
relating  to  early  childhood  education,  | 
K-12  school  districts,  private  and  i 
parochial  schools,  higher  education 
and  youths'  lives.  The  successful  candi¬ 
date  would  cover  K-12  schools,  break¬ 
ing  news  and  enterprise  stories  about 
!  various  topics  and  issues  dealing  with 
education  and  youth.  The  person 
j  selected  also  will  help  produce  our 
annual  report  card  on  St.  Louis 
metropolitan  area  schools  as  well  as  > 
other  team  projects.  We  want  a 
creative  and  enthusiastic  beat  reporter 
1  who  is  flexible  enough  to  cover  for 
other  team  members.  We  value  clear 
and  graceful  writing,  a  sense  of 
humor,  and  critical  thinking.  Experi¬ 
ence  reporting  for  a  daily  newspaper 
I  is  a  must.  A  knowledge  of  education 
!  issues  is  strongly  preferred.  To  apply,  : 

send  a  resume,  cover  letter  and  at  least  j 
I  six  clips  showing  your  range  of  work 
!  to: 

Cynthia  Todd,  director  of  recruitment 
St.  Louis  Post  Dispatch 
900  North  Tucker  Blvd . 

St.  Louis,  MO  631 01 


_ EDITORIAL _ 

REPORTER  -  Report  in  one  of  Amer¬ 
ica's  most  beautiful  places:  Hilton  Head 
Island.  The  Island  Packet,  a  McClatchy 
paper,  is  adding  a  reporting  position 
to  cover  its  growing  off-island  market. 
Clips  must  show  enterprise  and  writing 
that  makes  complex  issues  interesting. 
Send  cover  letter  and  resume  to  Fitz 
McAden,  executive  editor,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

Fax:  (843)842-8314 
fmcaden@islandpacket.com 


REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  reporters.  Strong  writing  skills 
ond  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Caracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America.  Please  send  resume 
with  photo,  work  samples  and 
references  to  Nigel  Cumberbatch, 
editor-in-chief.  The  Daily  Journal,  SKY 
BOX  4405  NW,  73rd  Avenue,  Suite 
No.  30-751,  Miami,  FL  33166-6400. 
Phone  Caracas:  01 1  (582)  232-4738 


REPORTER 

The  Times-Ledger  Newspapers,  an 
award-winning  chain  of  1 3  paid 
circulation  weekly  newspapers  in 
Queens,  is  looking  for  a  self-starter  to 
report  local  news.  Great  opportunity  in 
metro  newspaper  environment.  Send 
resume  and  clips  to  Steven  Blank, 
Times-Ledger  Newspapers,  41-02  Bell 
Blvd.,  Bayside,  NY  11 361. 


REPORTING  TEAM  LEADER 


EOE 


Application  deadline  is  March  1 9 


EDITORIAL  I  EDITORIAL 


y'ztrJf  /C/fy 

^oard  of  Cducafion 


wp-irep.  /  eoiTOp. 

Public  Affairs  Department  seeks  a  quick,  versatile  writer,  with  strong 
editing  skills,  to  compose  and  rewrite  Op  Ed  pieces,  feature  stories, 
press  releases,  white  papers,  speeches  and  public  testimony.  Capable 
of  quick  turnaround  writing  in  a  high-pressure  environment.  Public 
relations  or  press  experience  a  must. 

Candidates  must  possess  a  Baccalaureate  Degree  in  English  or 
Journalism,  plus  at  least  four  years  experience  as  a  professional 
writer,  with  some  background  in  editing. 

Salary  commensurate  with  background  and  experience. 

Cover  letter  must  be  sent  no  later  than  March  15,  1999  to: 
New  York  City  Board  of  Education 
Division  of  Human  Resources 
65  Court  Street,  Room  701 
Brookiyn,  NY  11201 
Attn:  Writer/Editor  Search  Committee 

Affirmative  Action/Equai  Opportunity  Employer 


The  Roanoke  Times,  a  100,000  daily 
covering  the  Roanoke  and  New  River 
valleys  of  Virginia,  is  looking  for  a 
reporting  team  leader  to  supervise 
seven  writers  and  work  with  other  team 
leaders  to  coordinate  the  local  report. 
This  person  will  serve  as  primary  editor 
for  reporters  on  the  team,  with  a  focus 
on  front-end  story  planning.  This 
person  will  also  establish  monthly  feed¬ 
back  and  goal-setting  sessions  for  all 
team  members.  Applicants  should  have 
at  least  five  years  of  experience,  with  a 
minimum  of  two  years  as  a  supervisor. 
Reporting  experience  is  desirable. 
Interested  applicants  should  send 
resume  and  an  essay,  of  no  more  than 
500  words,  outlining  qualifications  to 
Rich  Martin,  managing  editor.  The 
Roanoke  Times,  P.O.  Box  2491, 
Roanoke,  VA  2401 0. 

Deadline  March  1 2  EOE 


SCIENCE  WRITER  FOR  CNN  Inter¬ 
active  in  Atlanta.  Requirements:  5 
years  (post  college)  writing  experience, 
including  2  years  science  writing.  Job 
involves  rewriting  information  from 
CNN  correspondents  and  wires.  Some 
original  writing.  E-mail  reply: 

interactive.jobs@turner.com 
You  will  hear  from  us  only  if  you  meet 
all  requirements. 


! _ EDITORIAL _ 

ROOM  TO  WRITE 

i  New  Times  is  looking  for  experienced 
j  news  and  feature  writers  to  staff  its 
I  hard-hitting  weekly  papers  in  Phoenix, 

'  Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
j  explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac- 
I  Hons  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 

‘  There  are  immediate  openings  for 
'  news  writers  in  Miami,  Phoenix,  Ft. 
i  Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 


Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


ClAJJirilD 
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mm 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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HELP  WANTED 


_ EDITORIAL _ 

SENIOR  EDITOR:  Business  North  Caro¬ 
lina  magazine  seeks  an  experienced 
journalist  to  write  and  edit  in-depth, 
magazine-style  features  about  the  peo¬ 
ple  and  issues  that  drive  this  state.  Job 
requires  equal  parts  creativity  and 
thoroughness.  Send  resume  and  clips 
to  Terry  Noland,  Business  North  Caro¬ 
lina,  5435  77-Center  Drive,  Suite  50, 
Charlotte,  NC  28217. 


SENIOR  WRITER 

Computerworld,  Inc.,  a  business  unit  of 
International  Data  Group,  serves  as  a 
premier  channel  af  information  for  the 
Information  Technology  marketplace. 
At  it's  core  is  Computerworld,  the 
newsweekly  tor  information  technology 
leaders.  Celebrating  30  years  of  pub¬ 
lishing,  Computerworld  provides  news 
and  analysis  on  computing  in  the 
enterprise.  We  are  currently  looking 
for  a  Senior  Writer  responsible  for  pro¬ 
ducing  quality  news  copy  on  a  weekly 
basis  and  will  be  assigned  to  report 
and  write  several  stories  per  week.  This 
beat  will  include  a  mixture  of  business 
and  technology  topics,  with  the  target 
audience  being  information  technology 
professionals.  At  least  5  years  of  pro¬ 
fessional  journalism  experience  is 
required  and  experience  within  the  com¬ 
puter  journalism  field  is  preferred.  The 
ability  to  write  quickly  and  cleanly  and 
to  cover  both  technology  and  people 
issues  for  a  technology/business  audi¬ 
ence  is  a  must.  Travel  will  be  required. 
Location  is  flexible. 

Please  E-mail  your  resume  to 

maria_maynard@cw.com  or 
fax  your  resume  to  (508)  879-3760  or 
mail  your  resume  to  Computerworld 
Human  Resources,  MM/SW,  500  Old 
Connecticut  Path,  Framingham,  MA 
01701. 


SPORTS  COPY  EDITOR  -  The  Yakima 
(WA)  Herald-Republic  seeks  someone 
with  a  strong  eye  for  design  to  handle 
the  sports  slot  four  nights  per  week, 
plus  plan  the  Sunday  section.  We're  a 
40,000-circulation  AM  in  Central 
Washington,  owned  by  The  Seattle 
Times  Co.  We're  looking  to  fill  this  posi¬ 
tion  ASAP,  so  contact  Sports  Editor 
Gene  Warnick  at  (509)  577-7633  or 
E-mail  gwarnick@yakima-herald.com 
Send  resume,  clips  and  references  to 
P.O.  Box  9668.  We  are  an  equal 
opportunity  employer  and  value  a 
diverse  workforce. 


SPORTS  EDITOR  -  A  six-day,  6,000 
circulatian  newspaper  seeks  a  sports 
editor  interested  in  covering  community 
sports.  Duties  on  this  one-person  desk 
also  include  editing  Associated  Press 
copy  and  paginating  pages.  State-of- 
the-art  equipment.  Opportunities 
available  in  television  reporting.  Expe¬ 
rience  on  a  college  newspaper  or 
weekly,  preferred.  Please  send  letter, 
resume  and  clips  to  Belinda  Chase, 
managing  editor,  Ketchikan  Daily 
News,  P.O.  Box  7900,  Ketchikan, 
Alaska  99901. 


_ EDITORIAL _ 

I  SPORTS  EDITOR  sought  by  8,500- 
circulation  daily  in  NW  Arizona.  Two 
years  sports  experience  needed  as  is 
working  knowledge  of  Microsoft  Word/ 
QuarkXPress.  Good  pay/benefits. 
Contact  Editor  Sean  McMahon,  Kingman 
Daily  Miner,  3015  Stocktan  Hill  Road, 
Kingman,  AZ  86401  or  Fax  resume  to 

(520)753-5661. 

SPORTS  EDITOR/WRITER 

The  Daily  Star,  a  19,000  AM  in  the 
western  Catskills  region  of  upstate  NY, 
is  looking  for  a  sports  editor/ writer  to 
direct  college  and  scholastic  coverage 
I  in  a  four-county  region.  Experience  a 
I  must.  Send  resume,  clips  and  names  af 
I  three  references  to  Cary  Brunswick, 
i  managing  editar.  The  Daily  Star,  P.O 
I  Box  250,  Oneonta,  NY  1 3820. 


EDITORIAL 


_ EDITORIAL _ 

SPORTS  WRITER  FOR  2X  weekly  in 
Central  FL.  Emphasis  is  on  prep  sports, 
but  some  pro  coverage  (2  Spring  train¬ 
ing  teams).  Experience  preferred,  but 
will  consider  recent  graduate.  Send 
clips,  resume  to  Rick  Pedone,  sports 
editor,  Osceola  News-Gazette,  P.O. 
Box  422068,  Kissimmee,  FL  34742. 


SUNDAY  EDITOR 

Needed  for  community  paper  cavering 
suburbs  of  Washington,  DC.  Applicant 
needs  strong  story  ideas,  editing 
expertise,  organizational  skills,  ability 
to  supervise  small  staff.  Salary  in  low 
$30s.  Resume  to  Jane  Touzalin, 
Journal  Newspapers,  6408  Edsall 
Road,  Alexandria,  VA  22312. 

E-mail:  jtouzalin@jrnl.cam 


EDITORIAL 


_ EDITORIAL _ 

j  STAFF  WRITER  -  Tht  Catholic  News  & 

I  Herald,  a  weekly  newspaper  with 
j  42,000  circulation  seeks  writer  with  the 
ability  ta  move  easily  between  news 
and  poignant  feature  writing.  Suc¬ 
cessful  candidate  will  also  possess  pho- 
I  tography  skills,  and  a  degree  in  jour- 
I  nalism  ar  comparable.  Knowledge  of 
Catholicism.  Must  be  able  to  travel 
within  western  NC.  Good  benefits 
I  package.  Send  resume,  nonreturnable 
I  clips  and  photo  samples  to  Editor 
!  Joann  Keane,  P.O.  Box  32767, 
i  Charlotte,  NC  28237  or  E-mail: 

jskeane@charlottediocese.org 

I  THE  GASTON  GAZETTE,  40,000  AM 
daily  clase  to  Charlotte,  NC,  seeks  city 
editor  to  lead  reporting  staff  in  com¬ 
petitive,  lively  marketplace.  Send 
1  resume,  work  samples  to  Managing 
j  Editor,  P.O.  Box  1 538,  Gastonia,  NC 
28053. 


EDITORIAL 


EDITORIAL 


Dow  Jones  &  Company,  the  world's  premier  publisher  of  business 


news  and  information  in  every  form  of  media,  has  the  following 
career  opportunities  available  at  our  Princeton,  NJ  facility. 


REPORTING  ASSISTANT 

The  successful  candidate  will  create  and  update  information  packages  on  industry  groups  and  seek 
comments  from  industry  exfierts  on  readers'  bulletin  hoard  postings.  Will  also  research  "web 
solutions"  for  business  problems. 

Some  news  background  preferred.  Must  have  experience  in  computer  use  and  the  Internet.  Must 
also  have  a  college  degree  or  equivalent  experience.  CODE:  CB/EP  69593 

COMMUNITIES  EDITOR 

The  candidate  will  oversee  content  of  an  interactive  site  on  the  World  Wide  Web  consisting  of 
message  boards,  discussion  groups,  question-and-answer  sessions,  and  live  "chat"  events.  Build 
and  manage  staff  devoted  to  keeping  di.scus$ions  current,  topical  and  appropriate  to  a  site  afTiliated 
with  The  Wall  Street  Journal. 

Experience  in  online  discussion  groups/community  groups  strongly  preferred  with  a  background 
in  business  news.  Must  have  a  college  degree  or  equivalent  experience  and  be  able  to  develop  and 
supervise  staff.  CODE:  CB/EP  85919 

NEWS  EDITOR 

Oversee  news  content  of  a  business  news  and  information  site  on  the  World  Wide  Web.  Develop 
new  features  and  expand  existing  content.  Build  and  manage  newsroom  staff. 

T  he  candidate  must  have  strong  news  background  as  an  editor  and/or  reporter.  Must  be  familiar 
with  the  Web,  including  some  HTML  knowledge.  Must  have  college  degree  and  be  able  to 
supervise,  lead  and  instruct  staff.  CODE:  CB/EP  85918 

INTERACTIVE  NEWS  REAPER 

The  candidate  will  develop  and  update  business  news  and  information  on  the  World  Wide  Web. 
Will  create  "packages"  of  information  based  on  copy  and  data  from  Dow  Jones,  The  Wall  Street 
Journal,  and  other  sources. 

Experience  as  an  editor  or  reporter  is  required,  preferable  in  business  or  finance.  Familiarity  with 
the  Web  is  required.  Must  have  a  college  degree  or  equivalent  experience.  CODE:  CB/EP  85922 

We  offer  a  competitive  salary  and  industry-leading  benefits.  For  prompt  consideration,  please  send 
or  fax  your  resume  indicating  job  code  to: 

DOW  JONES  &  COMPANY 
Employee  Relations,  Job  Code: 

PO  Box  300,  Building  #1,  Princeton,  NJ  06543-0300 
Fax:  609-452-3448 

Resumes  without  salary  requirements  will  not  be  considered 

E-mall:  charie8,berrutl®do»»|ones.com  •  Website:  www.dowlones.com/careers  foem/f/o/v 
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HELP  WANTED 


THE  FAYEHEVILLE  OBSERVER-TIMES, 
a  70,000  circulation  newspaper  in 
North  Carolina,  has  an  opening  for  a 
reporter  on  its  business  team.  We're 
looking  for  someone  who  can  break 
news,  tell  compelling  stories  and  work 
collaboratively  with  a  five-person  team. 
The  successful  candidate  must  be  able 
to  cover  business,  transportation,  zon¬ 
ing  and  development.  Send  your  last 
five  stories,  plus  your  best  clips  to  Jeffry 
Couch,  assistant  managing  editor.  The 
Fayetteville  Observer-Times,  Box  849, 
Fayetteville,  NC  28304. 


TECHNICAL  WRITER/COPY  EDITOR 
for  the  Salt  Lake  2002  Olympic  Winter 
Games  to  manage  projects,  write  and 
copyedit  text,  maintain  and  implement 
departmental  style  book.  Degree,  3 
years  experience  technical  writing, 
copyediting  for  national  or  interna¬ 
tional  business  or  publication,  proof¬ 
reading  skills,  research  skills,  famil¬ 
iarity  with  style  books  and  Mac/ Apple, 
i  proficiency  in  desktop  publishing, 
!  exceptional  communication  skills.  Sub- 
i  mit  resume  to  Human  Resources 
I  (Publications),  SLOC,  257  E.  200 
j  Street,  Ste.  600,  Salt  Lake  City,  UT 
I  84111. 

:  Fax  (801 1364-7611. 


EDITORIAL 


NewTimes 


IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly  newspapers  -  covering  local 
news  and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  Francisco,  Los  Angeles,  Cleveland 
and  St.  Louis.  Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions,  and  win  national  awards.  We  are  accepting  applications  now 
for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test); 

MANAGING  EDITOR 

PHOENIX.  HOUSTON,  CLEVELAND  AND  ST.  LOUIS 

This  position  requires  fine  writing  and  editing  skills  and  the  ability  to 
help  staffers  produce  superior  stories.  The  managing  editor  also  supervises 
the  day-to-day  operations  of  the  editorial  department.  Houston  candidates 
should  have  a  strong  feature/arts  background:  Phoenix  and  St.  Louis 
candidates  should  be  well  grounded  in  news:  Cleveland  applicants  must 
have  experience  in  both  features  and  news. 

ASSOCUTE  EDITOR 
DENVER  AND  FT.  LAUDERDALE 

We  are  looking  for  editors  with  a  strong  news  background  who  can  craft 
a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 
DENVER 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers  and 
writing  a  local  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DALLAS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural  interests 
to  organize  and  write  a  weekly  entertainment  calendar  and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits.  Interested 
candidates  should  send  cover  letter,  r6sumd  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at 

www.newtinias.com. 


SPORTS  OPPORTUNITIES 

The  Star  Tribune  in  Minneapolis/St. 
Paul  has  several  openings  in  sports: 
copy  editor,  copy/layout  editor, 
designer,  recreation  writer  and  college 
football/basketball  reporter.  We  are 
seeking  excellent  news  judgment, 
sports  journalism  enthusiasm  and  col¬ 
laborative  team  skills  for  all  positions. 
The  copy/layout  will  be  a  key  decision¬ 
maker  on  deadline  and  candidates 
should  be  seasoned  sports  journalists. 
College  football/basketball  reporter 
candidates  should  have  sports  beat 
reporting  experience  at  a  major  daily 
newspaper. 

Send  letter  of  application,  resume  and 
clips  or  portfolio  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 
(800)  829-8742  ext.  4422 
E-mail:  brotherham@startribune.com 
Fax:  (61 2)  673-4526 

Apply  by  Tuesday,  March  1 6 

The  Star  Tribune,  an  equal  opportunity 
employer,  is  owned  by  McClatchy 
Newspapers  of  Sacramento,  Califor¬ 
nia.  It  is  the  16th  largest  daily  paper  in 
the  country  with  a  circulation  of 
400,362  and  the  1 3th  largest  Sunday 
paper  at  670,890.  The  370-person 
newsroom  staff  has  a  long-standing 
history  of  editorial  excellence  and 
award-winning  journalism,  including  a 
1990  Pulitzer  Prize  for  investigative 
reporting. 


THE  MAIL  TRIBUNE,  30,000  circulation 
;  newspaper  in  beautiful  southern 
'  Oregon,  is  looking  for  a  night  editor. 
Our  ideal  candidate  will  have  good 
people  skills,  a  deft  editing  touch  and 
I  at  least  a  year  of  editing  experience. 

Zone  9  applicants  preferred.  Send  a 
!  cover  letter,  resume  and  any  work 
you're  particularly  proud  of  to  Julie 
Wurth,  managing  editor.  Mail  Tribune, 
I  P.O.  Box  1 1 08,  Medford,  OR  97501 . 

Deadline  is  March  20 


THE  NEWS-TRIBUNE  seeks  a  versatile 
writer  to  cover  the  flourishing  art  scene 
in  Tacoma,  WA.  As  the  paper's  sole 
arts  writer/critic  the  job  calls  for  the 
ability  to  write  with  authority  across 
Tacoma's  arts  scene,  including 
classical  music,  dance,  theater,  opera 
and  the  visual  arts.  We  also  seek  a 
sound  journalist  who  can  write  about 
government  and  money,  helping  the 
reader  understand  the  role  each  plays 
in  determining  what  reaches  the  stage 
or  gallery.  The  job  requires  an  eager¬ 
ness  to  serve  South  Puget  Sound-area 
readers  from  a  team-based  drug-free 
workplace,  as  well  as  considerable 
night  and  weekend  work.  Send  cover 
letter,  clips  and  resume  to  Don  Ruiz, 
Entertainment  Team  Leader,  The  News 
Tribune,  P.O.  Box  1 1 000,  Tacoma, 
WA  98411. 


_ EDITORIAL _ 

I  THE  NATIONAL  CANCER  INSTITUTE 
j  seeks  qualified  candidate  for  a  web- 
j  based  medical  writer/editor  position. 

!  Salary  Range  $32,000  -  $56,000  per 
!  annum.  For  additional  information  see: 

http://list.nih.gov/archives/nihjobs- 
I  1  html  Vacancy  announcement  ID  is 
i  CA-99-1914.  A  copy  of  the  applica- 
!  tion  information  is  also  availaole  via 
I  fax  at  (301)  594-2953  or  1  (800) 

:  728-jobs.  When  calling  please  refer  to 
fax  ID  #1877.  Applications  will  be 
accepted  from  February  22,  1999  to 
March  15,  1999.  NIH  is  an  Equal 
Opportunity  Employer. 


THE  OMAHA  WORLD-HERALD,  a 
285,000  newspaper,  is  seeking  a  con¬ 
tent-driven,  reader-oriented  business 
editor  to  lead  a  staff  of  1 0.  The  ideal 
candidate  will  be  committed  to  shaping 
aggressive  "you  can  read  it  here  first” 
coverage  of  business,  and  to  help  posi¬ 
tion  our  business  department  to  take 
advantage  of  a  new  printing  plant  that 
is  to  open  in  2001.  Omaha  is  in  a 
growing  metropolitan  area  of 
700,000.  It  has  Warren  Buffett  and  is 
a  national  or  regional  hub  for  trans¬ 
portation  (Union  Pacific  Railroad), 
insurance  (Mutual  of  Omaha),  high- 
tech  (First  Data  Resources  and  Lev&  3 
Communications),  food  processing 
(ConAgra),  telemarketing  and  bank¬ 
ing.  Write  Assistant  Managing  Editor 
Jeff  Gauger,  Omaha  World-Herald, 
1 334  Dodge  Street,  Omaha,  NE 
68102. 


THE  SPOTLIGHT,  “America's  Last  Real 
Newspaper--the  Voice  of  the  American 
Majority”  needs  experienced  journalist 
in  Washington.  Mail  resume  to  Mr. 
Ryan,  300  Independence  Avenue,  S.E., 
Washington,  DC  20003  or  call  (202) 
546-5611. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a  uni¬ 
versity,  society  or  founda¬ 
tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9rii  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

THE  ROBESONIAN  NEWSPAPER,  a 
14,000  daily,  17,000  Sunday,  is  look¬ 
ing  for  a  strong  reporter  who  would 
like  to  move  into  an  editor's  position. 
Some  layout  experience  would  be 
helpful.  The  newspaper  is  also  seeking 
a  sports  writer.  Pay  and  benefits  com¬ 
petitive.  Send  resume  to  Donnie 
Douglas,  editor,  at  121  W.  Fifth  Street, 
Lumberton,  NC  28358. _ 

THE  TELEGRAM-TRIBUNE,  a  35,000 
circulation  Knight  Ridder  newspciper 
located  on  the  central  California  coast, 
is  seeking  an  assistant  city  editor  to 
help  direct  an  1 1  -member  news  report¬ 
ing  team.  Candidates  should  have 
superb  organizational,  planning  and 
line-editing  skills  and  must  also  be  an 
inspirational,  writing  coach.  The  Tele¬ 
gram-Tribune  offers  competitive  pay 
and  great  benefits.  Send  cover  letter, 
resume  and  an  autobiography  describ¬ 
ing  your  professional  accomplishments 
ond  monagement  philosophy. 

Telegram-Tribune 
Stephen  Hadley 
3825  S.  Higuera  Street 
San  Luis  Obispo,  CA  98406 

THE  TRIBUNE,  a  Pulitzer  Prize-winning 
10,000  daily  in  Ames,  Iowa,  will  have 
three  openings  in  our  20  member 
newsroom  to  be  filled  by  the  end  of  the 
summer. 

•COUNTY  REPORTER  -  Cover  county 
government,  rural  and  agricultural 
issues,  state  politics,  regional  assign¬ 
ments.  Opening  in  early  March. 

•ISU  SPORTS  WRITER  -  Cover  Iowa 
State  sports,  including  men's  basketball 
and  football.  Also  some  prep  assign¬ 
ments  during  the  off  season.  Opening 
in  late  spring. 

•POLICE  AND  COURTS  REPORTER  - 
Cover  police  and  courts  as  well  as 
regional  assignments.  Opening  in  late 
summer. 

Send  your  clips,  a  resume  and 
references  to  Jeffrey  Bruner,  managing 
editor.  The  Tribune,  317  5th  Street, 
Ames,  lA  50010.  No  phone  calls, 
please.  Read  about  us  at:  http:// 
air.newslink.org/airmarkjan99.html 

TWO  TOP  JOBS  on  18,000  Colorado 
7-day  AM  with  30-person  news  staff. 
Night  news  editor  with  heavy  experi¬ 
ence  editing  local  copy  and  leading 
reporting  team.  News  page  designer 
position  requires  strong  layout,  paginat¬ 
ing  and  Siting  skills.  Jobs  are  in 
vibrant,  growing  city  40  minutes  from 
Denver  at  gateway  to  Rocky  Mountain 
National  Park.  Send  cover  letter, 
resume  and  clips  to  Personnel/News, 
Reporter-Herald,  P.O.  Box  59,  Lov¬ 
eland,  CO  80539. 


WE'RE  LOOKING  FOR  a  writer/editor 
to  guide  our  nationally-recognized 
young  people's  section,  called  "The 
Voice,  News  and  Views  for  Younger 
Readers."  The  Voice  is  not  a  fluffy, 
gossipy  kids  section.  It  regularly  deals 
with  serious,  vital  issues  that  young  peo¬ 
ple  and  their  families  ore  concerned 
about.  We  offer  competitive  salaries 
and  excellent  benefits  in  a  clean  and 
modern  copital  city.  Contact  Barry 
Locher,  managing  editor,  at  (800) 
397-6397  or  by  E-mail  at: 

locher@sj-r.com 


EDITORIAL 


INTERNSHIPS 


WANTED: 

The  Gloucester  County  Times,  located 
20  minutes  from  Philadelphia,  is  seek¬ 
ing  two  desk  people  for  our  fully 
paginated  30,000  daily  and  Sunday, 
j  We'll  give  a  chance  to  bright  editors 
I  looking  to  move  up  from  weeklies. 

!  We  are  also  looking  for  two  municipal 
j  reporters  who  want  to  produce  quality 
1  work  that  makes  a  difference,  and  a 
j  photographer  who  can  make  readers 
I  stop  and  take  notice  of  the  images  on 
I  the  page. 

j  Send  resume  and  work  samples  to 
j  Walt  Herring,  editor.  The  Gloucester 
'  County  Times,  309  S.  Broad  Street, 

!  Woodbury,  NJ  08096. 

WE'RE  LOOKING  FOR  a  wordsmith  to 
repair  and  polish  copy;  build  clean, 
I  clear  pages;  and  write  accurate, 
;  electric  headlines.  We're  a  local-focus, 
i  17,000-circulation  paper  six  days  a 
1  week  in  the  Sierra  Nevada  foothills  out¬ 
door  paradise.  You're  an  experienced 
reporter  or  editor  hungry  to  build  a 
fantastic  paper  every  day.  You  have  a 
mastery  of  grammar,  spelling  and  AP 
style  and  an  ear  for  conversational 
English.  You'll  need  solid  word¬ 
processing  skills  and  understanding  of 
!  the  Macintosh  system  and  QuarkX- 
j  Press.  Impress  us  with  the  resume  and 
I  work  samples  you  send  to  Jim  McBee, 
copy  desk  chief.  The  Union,  1 1 464  Sut¬ 
ton  Way,  Grass  Valley,  CA  95945. 

!  INFORMATION  SYSTEMS 

THE  BALTIMORE  SUN  is  seeking  a 
j  highly  motivated  senior  manager  to 
lead  its  publishing  systems  group  into 
,  the  next  century.  This  manoger  will  be 
,  responsible  for  every  aspect  of  pub- 
1  lishing  systems  including  system  devel- 
I  opment,  implementation,  and  support 
I  for  both  prepress  and  postpress 
systems. 

The  Sun  has  a  full  agenda  of  system 
'  initiatives  including  editorial  front  end 
I  upgrade,  editorial  pagination  imple- 
.  mentation,  classified  pagination,  and 
i  upgraded  output  monagement  systems. 

!  The  ideal  candidate  will  be  a  seasoned 
I  publishing  professional  with  experi- 
!  ence  in  newsroom  operations,  typo- 
I  graphy,  graphics,  ad  make-up,  and 
I  printing  as  well  as  knowledge  of  the 
I  systems  and  software  which  support 
j  them.  Strong  leadership  and  communi- 
I  cations  skills,  and  the  ability  to  interact 
1  effectively  across  departmental  lines 
j  are  essential  skills  for  this  manager. 

!  If  you  have  the  skills  and  energy  for 
this  challenging  position  send  your 
resume  to: 

I  Director,  Information  Technology 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 
Fax:  (410)  783-2559 
E-mail:  isstaffing@baltsun.com 

The  Sun  offers  a  competitive  salary  and 
comprehensive  benefit  package. 

An  Equal  Opportunity  Employer 
M/F/V/D 


THE  NATIONAL  CANCER  INSTITUTE 
I  (NCI)  offers  paid  6-month  graduate- 
j  level  internships  in  Bethesda, 
j  Maryland.  Interns  work  in  NCI's  Mass 
!  Media  Branch  handling  inquiries  from 
j  reporters;  and  writing  news  and 
feature  articles,  fact  sheets,  backgroun- 
I  ders,  and  other  materials  for  the  press 
I  and  public.  A  background  in  science 
I  plus  journalism  is  required.  Deadline  is 
'  Aprif  1  for  the  July-December  term.  For 
more  information  call  (301 )  402-7488 
or  E-mail:  m4b@box-m.nih.gov 
Must  be  a  graduate  student  and  U.S. 
Citizen. 


MAILROOM 


DISTRIBUTION  MANAGER 
The  Herald,  a  32,000  circulation 
McClatchy-owned  newspaper  in  Rock 
Hill,  SC  has  an  immediate  opening  for 
i  a  Distribution  Manager.  Previous 
'  supervisory  experience  required.  Expe¬ 
rience  with  Harris  inserting  equipment 
a  plus.  Competitive  salary  ancf  benefits 
package.  Please  send  resume,  salary 
requirements  and  references  to  Produc¬ 
tion  Director,  The  Herald,  P.O.  Box 
11707,  Rock  Hill,  SC  29730  or  Fax 
(803)  909-4202.  EOE _ 

MARKET  RESEARCH 

THE  PALM  BEACH  POST 
SENIOR  RESEARCH  ANALYST 

Marketing  Department 

Live  and  work  in  paradise  -  sunny 
!  South  Florida!  The  Palm  Beach  Post,  a 
i  175,000  daily  circulation  newspaper 
based  in  West  Palm  Beach,  is  seeking 
an  experienced  newspaper  research 
analyst  to  conceive,  research  and  build 
j  major  account  and  competitive  media 
!  sales  presentations.  Bachelor's  degree, 

I  minimum  3  years'  newspaper  market- 
!  ing  research  and  presentation  software 
literacy  required,  but  more  important 
are  your  creative  insights  in  how  to  use 
research  to  increase  ad  revenue  and 
make  our  ad  sales  teams  more 
effective.  For  consideration,  please 
include  salary  requirements  (“negotia¬ 
ble”  is  not  acceptable)  and  references 
with  application  materials.  Apply  to 
Human  Resources,  P.O.  Box  24/00, 
West  Palm  Beach,  FL  33416-4700  or 
FAX  to  (561)  820-41 92. _ 

_ MARKETING _ 

DO  YOU  EXIST? 

Are  you  a  leader  with  a  vision  who  is 
able  to  pull  the  teom  together  using 
strategic  planning,  ma^eting  and 
advertising  skills?  Do  you  have  a  pro¬ 
ven  track  record  of  hiring  well,  training 
and  delegating  so  that  you  can  set  the 
world  on  Hre? 

We  are  a  20,000  daily  circulation 
newspaper  in  the  beautiful  southwest. 
We  are  a  newspaper  in  a  highly  com¬ 
petitive  market  with  lots  of  potential.  To 
maximize  that  potential  we  need  a 
Marketing  Director  to  oversee  our 
Advertising  and  Circulation  depart¬ 
ments.  This  is  a  pivotal  position  that 
will  unite  two  revenue  generating 
departments  to  focus  on  company 
objectives. 

We  need  a  dynamic  individual  with  a 
minimum  of  5  years  newspaper  man¬ 
agement  experience  and  a  proven 
track  record  in  marketing  and  sales.  In 
return,  we  offer  the  opportunity  to  join 
a  multi-billion  corporation  with  a  very 
competitive  salary,  bonus  and  excellent 
benefits. 

Please  forward  your  resume,  salary  his¬ 
tory  to  Box  08775,  Editor  &  Publisher. 


_ MARKETING _ 

I  CONSUMER  SALES  MANAGER 

I  Are  you  a  RESULTS  driven  person?  Are 
I  you  highly  organized  and  motivated?  If 
you  are  ready  for  a  challenge  -  WE 
WANT  YOU!  Cox  Ohio  Publishing,  a 
leader  in  the  industry  and  parent  com¬ 
pany  of  the  award  winning  Dayton 
Daily  News  and  Springfield  News-Sun 
is  currently  accepting  applications  for 
Consumer  Sales  Manager.  The  candi¬ 
date  with  the  right  stuff  will  work  along 
side  our  aggressive  marketing  and 
sales  teams.  You  will  be  responsible  for 
the  majority  of  soles  production  in  the 
circulation  department  which  includes 
kiosk,  direct  moil,  inserts  and  special 
events.  Additional  responsibilities  will 
include  recruiting  and  developing  a 
quality  and  independent  sales  team  for 
kiosk  production.  You  will  also  estab¬ 
lish  partnerships  with  area  retail  stores 
to  increase  overall  market  penetration. 
In  order  to  qualify  for  this  exciting  posi¬ 
tion  you  must  have  strong  knowledge 
of  sales  plans,  including  budgets  and 
volume  targets,  have  strong  leadership 
skills  and  have  the  ability  to  motivate, 
guide  and  effectively  communicate  with 
your  staff. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Shawn  DeWeese,  Sales  Director 
Cox  Ohio  Publishing 

45  South  Ludlow 
Dayton,  OH  45402 

PHOTOGRAPHY 

PHOTAGRAPHER 

Now  accepting  resumes  for  a  staff 
photographer  position  at  36,000 
I  circulation  daily  newspaper  group  on 
j  the  gulf  coast  of  Florida.  We  are 
]  interested  in  looking  at  both  entry  and 
experienced  level  photographers.  Send 
i  resumes  to  Paul  Schmidt,  Charlotte  Sun 
Herald,  23170  Harborview  Road,  Port 
Charlotte,  FL  33980.  Applicants  will  be 
contacted  after  resume  review.  We  are 
a  “Drug  Free”  workplace. 

Pre-employment  drug  testing  required 


EDITORIAL 


Editor/Producer:  Duties:  Supervise 
and  coord,  news  gathering  for  Span- 
'  ish  t.v.  programming  to  Latin  Amer¬ 
ica;  Originate  and  approve  ideas  for 
news  features  utilizing  knowl.  of 
impt.  events  in  the  U.S.  and  abroad 
as  they  affect  the  people  of  Latin 
America;  Assign  crew  to  coverage; 
Supervise  and  instruct  crew  incl. 
graphics  designers  &  anchors;  Plan, 
prepare  and  coord,  live  newscasts 
and  pre-produced  special  progs, 
incl.  scientific  progs;  Interview 
!  experts  or  key  players  of  news 
I  events  in  Spanish.  Review  anchor 
j  and  reporter  scripts  in  Spanish  for 
accuracy,  completeness,  content  & 
coordinate  scripts  with  video  and 
graphics.  Write  and  rewrite  anchor 
copy;  Review  production  to  ensure 
compliance  with  CNN  policies  and 
procs;  Reqs:  Bach.’s  or  equiv.  in 
Journalism  &  6  yrs.  exp.  in  the  job 
offered  or  6  yrs.  exp.  as  newswriter, 
producer  or  editor  for  Latin  Ameri¬ 
can  clients/subs.  EOE.  4C-hrs./wk., 

[  8:00  a  m.  to  5:00  p.m.  Salary: 
i  $62,000/yr.  Send  resume  (no  calls) 

!  to  Admin.,  CNN,  En  Espanol,  P.O. 
Box  1053^,  Atlanta,  GA  30348. 
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11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


HELP  WANTED 


_ PREPRESS _ 

NEWS  PRODUaiON  SUPERVISOR 

The  Express-Times  is  looking  for  on 
enthusiastic  individual  to  manage  its 
eight-person  pagination  desk.  Must  be 
energetic,  hard-working,  good  with 
people  and  have  an  eye  for  detail. 
Page  production  experience  and 
newspaper  background  required.  Will 
need  extensive  knowledge  of  QuarkX¬ 
Press;  Adobe  Photoshop  skills  helpful. 
Responsibilities  include  paginating  vis¬ 
ually  appealing  pages,  proofreading 
and  printing  all  pages  that  go  through 
the  desk,  working  with  editors  and 
paginators  to  meet  deadline,  and 
upkeep  of  Quark  libraries,  templates 
and  style  sheets  and  Word  7.0  style 
sheets.  We  offer  a  competitive  salary 
and  benefits. 

Send  cover  letter,  resume  and  work 
samples  to: 

Elaine  Kehler 

Human  Resources  Director 
30  N.  4th  Street 
P.Q.  Box  391 
Easton,  PA  1 8040-0391 


PRODUaiON/TECH 

PLANT  MANAGER 

The  Seattle  Times  has  a  career  oppor¬ 
tunity  for  an  experienced  newspaper 
plant  manager  to  manage  and  direct 
the  overall  operations  of  the  Production 
and  Support  deportments  of  the 
Fairview  (Seattle)  plant.  Reports  to  the 
VP  of  Qperations  and  warks  closely 
with  the  North  Creek  (Bothell)  Plant 
Manager  to  develop  long  term  strategic 
plans  far  Qperations  to  meet  the 
organizational  objectives  of  the  adver¬ 
tising,  circulation  and  news  departments. 
Requires  a  related  Bachelor's  degree 
(MBA  preferred)  with  five  plus  years  of 
newspaper  production  management 
experience;  excellent  communications 
and  leadership  skills,  effective  analytical 
and  computer  skills,  a  strong  customer 
service  focus  and  the  ability  to  train  and 
develop  others.  Regular  full  time  posi¬ 
tion  with  a  salary  range  of  $76-104K/ 
year.  Mail  resume  to  The  Seattle  Times, 
Attn:  HR-120A/JK,  P.Q.  Box  70,  Seat¬ 
tle,  WA  98111;  Fax  to  (206)  515- 
5560;  E-mail  to  jknapp@seatimes.com 

An  Equal  Qpportunity  Employer 


EDITORIAL  EDITORIAL 


EDITORIAL 


Dow  Jones  &  Company,  the  world's  premier  publisher 
of  business  and  financial  news,  has  the  following 
opportunities  available  at  our  Princeton,  NJ  facility. 


_ ASSISTANT  EDITOR _ 

Experienced  business  editor  needed  to  help  manage  the  opierations 
of  a  30-person  news  desk  at  the  company's  Interactive  Publishing 
division.  The  successful  candidate  will  be  a  polished  editor,  possess 
a  strong  understanding  of  business  news  and  be  able  to  decide  story 
play  within  interactive  editions.  He  or  she  also  will  be  familiar  with 
online  publishing  and  have  a  talent  for  motivating  and  training  others. 
A  college  degree  and  at  least  5  years  of  experience  on  a  business 
news  desk  or  in  a  related  field  are  required.  CODE:  CB/TS 

ONLINE  WRITERS _ 


PRODUCnON/TECH 

i  PUBLICATIQNS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  prepress,  SQL,  or  NT,  (ike 
travel,  and  want  out  of  deadline  dilem¬ 
mas,  send  resume  to  Managing  Editor, 
Inc.,  Attn:  Peter,  101  Greenwood  Avenue, 
Suite  330,  Jenkintown,  PA  1 9046  or  fax: 

j  (215)886  5681 

j 

I  E-mail:  pkelts@maned.com 


PRQDUaiQN  MANAGER 


We  are  a  ZQNE  1,  seven-day  daily 
newspaper  seeking  an  accomplished 
production  manager.  Qperations 
include  electronic  pre-press  to  full 
pagination,  printing  on  a  Goss- 
Urbanite  Qffset  press  and  mechanical 
inserting  on  Muller  227's. 

We  are  looking  for  a  "hands  on” 
leader  who  will  oe  responsible  for  all 
areas  of  production  including  pre¬ 
press,  pressroom,  mailroom/inserting 
and  building  management.  Priorities 
are  to  achieve  consistent  on-time 
performance  while  maintaining  a  high 
level  of  print  quality.  Qualified  candi¬ 
dates  must  possess  strong  communica¬ 
tion  and  technical  skills,  the  ability  to 
develop  and  implement  training  and 
machinery  maintenance  programs 
Qther  duties  will  include  pagination 
management,  press  layout  configura 
tions,  efficient  scheduling  of  all  produc 
tion  departments,  newsprint  manage 
ment  and  waste  control,  supplies 
purchasing  and  cost  containment  in  al' 
departments.  PC  skills  for  budget  prep 
orations,  inventory  management,  track 
ing  of  statistical  production  data,  etc 
are  a  must!  You  will  need  good  inter 
personal  and  team  building  skills  while 
working  in  a  union  environment. 

We  offer  competitive  wages  and  bene¬ 
fits  with  excellent  opportunity  for 
career  grovirth  within  our  own  organi¬ 
zation.  Please  send  resume  with  salary 
requirements  and  references  to  Box 
08754,  Editor  &  Publisher. 


PRESSROOM 


PRINTING 
PRESS  OPERATOR 


The  Interactive  Publishing  division  is  seeking  smart,  deadline-oriented 
journalists.  Successful  candidates  will  have  strong  editing  and  news 
judgment  skills  and  be  capable  of  quickly  turning  business  copy 
into  compelling  stories  for  publication  in  interactive  products.  A 
college  degree  and  at  least  two  years  of  journalism  experience  are 
required.  Experience  writing  business  copy  is  a  plus;  a  willingness 
to  learn  about  financial  news  and  industries  such  as  high-tech, 
health  care  and  financial  services  is  required.  CODE:  CB/RK 
We  offer  career  advancement  opportunities,  competitive  salaries  and 
an  outstanding  benefits  program,  including  an  on-site  child-care 
facility  and  fitness  center.  Qualified  candidates  should  send  resume, 
specifying  job  code,  with  salary  requirements  to: 


Immediate  opening  for 
Press  Operator  on  Harris 
VI 5D  web  press  or  if  you 
have  sheet-fed  printing 
experience  and  have  a 
desire  to  learn,  we  want 
to  talk  to  you.  Training 
available  for  the  right 
person.  Excellent  benefit 
package. 

Send  resume  to: 


DOW  JONES  &  COMPANY 
Employee  Relations 

Job  Code: _ 

PO  Box  300,  Building  «1 
Princeton,  NJ  0SS43-0300 
Fax:  609-452-3448 
Resumes  without  salary  requirements  will  not  be  considered. 

E-mall:  charles.berrutl(^ow|ones.com 

Website:  www.dowjones.com/careers  foe  m/f/oa 


High  Plains  Journal 
P.O.  Box  760,  Dept.  JT 
Dodge  City,  KS  67801-0760 

Or  call 

(800)  452-7171,  ext.  1803 

Equal  Opportunity 
Employer 


PRODUaiON/TECH 

QPERATIQNS  DIREaQR 

Central  Maine  Newspapers  is  a  daily 
two  paper  operation  with  a  centralized 
printing  plant.  We  produce  quality 
daily  products  and  have  a  healthy  com- 
I  mercial  print  business.  We  have  an 
i  immediate  opening  for  an  experienced 
1  operations  manager  who  can  provide 
leadership  to  an  excellent  group  of 
I  mid-level  managers,  along  with  being 
a  major  player  on  the  senior  manage- 
1  ment  team.  You  must  have  a  firm  grasp 
of  commercial  printing,  MIS,  compos¬ 
ing,  camera-plate,  press  and  mailroom 
operations.  We  function  in  a  col- 
I  laborative  environment.  Competitive 
j  salary  and  benefit  package.  All  this  in 
i  beautiful  central  Maine!  Qualified 
applicants  send/fax/E-mail  your 
resume  with  cover  letter  to  Nancy 
]  Manes,  human  resources  director.  Cen¬ 
tral  Maine  Newspapers,  274  Western 
!  Avenue,  Augusta,  ME  04330. 

Fax  (207)  621-5621 
E-mail:  nmanes@centralmaine.com 


PUBUC  RELATIONS 

SEEKING  PR  WHIZ 

Some  experience,  Internet  savvy.  Must 
arrange  events,  promotions,  etc, 
specificly  designed  to  interest  US  high 
school  students.  Ideal  candidate  is  self- 
motivated,  resourceful,  persistant,  and 
able  to  assemble  student  “interns”  to 
help  keep  us  on  the  cutting  edge.  Fax 
Bernie  Stein  at  (732)  388-0146  or 
send  E-mail  to  ushigh@asanet.com 


The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 


STOP! 

Make  your  ad 

stand  Out 

With  Red 

E&P 

Spot  Color 

Call  (212)  675-4380 

Michele  Appello  ext  173 
Hazel  Preuss  ext  171 
Lisa  Dixon  ext  174 
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CU\SSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 


3  weeks  . $9.05  3  weeks 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 


4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  Americarr  Express, 

VISA  MasterCard  or  Visa.  Please  supply  name 

account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads,  new  acxmnts  and  positions  wanted  ads  must  pre-paiy. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

QUESTIONS? 

VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  lisad@mediainfo.com  anytime. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER.  18 
year  background  in  circulation  and 
sales/markefing.  Experienced  in  start 
ups,  conversions  and  P&L  responsibil¬ 
ities.  Community  oriented.  Will  relocate. 
Coll  T.  Paul  Mahony  at  (508)  399-5088. 
or  E-mail  at: 

tma3putt@aol.com 

j  CIRCULATION 

I  CIRCULATION  CONSULTANT,  weeklies, 

I  dailies,  small  to  metros.  Over  35  years 
competitive  experience.  Distribution, 
Home  Delivery,  Single  Copy,  Mailrooms, 
Circulation  Computer  Systems,  Promo¬ 
tions,  Sales,  Service,  Trucking  and  Office 
Pay  Systems.  Long  or  Short  Term.  Call 
Vince  Fusco  at: 

(210)661-5712or 
E-mail  vincefusco@yahoo.com 

EDITORIAL 

2-t  YEARS  SPORTSWRITER/REPORTER 
to  cover  your  local  hockey  team.  Will 
i  relocate.  Loyal,  talented,  ch^p! 

I  (860)570-1380  OYX95@aol.com 

j  A  SOUD  ADDITION 

My  experience,  work  ethic,  positive 
I  attitude  and  creativity  will  solidify  your 
1  sports  department.  Award  winning 
writer  and  capy  editor,  with  regular 
assignments  in  all  sports,  college  and 
pros,  news  and  features.  Strong  writing 
mentor,  copy  editor  and  paginator 
(QuarkXPress)  E-mail: 
j  mmorrow@micron  .net  or  call  Mike  at: 

I  (208)  255-2729 

j  AGGRESSIVE  SPORTS  REPORTER  with 
five  years  experience  at  major  daily 
I  seeks  position  as  sports  enterprise 
j  writer  or  pro/college  beat  in  small  or 
j  large  market.  Will  relocate.  Mail:  605 
I  Lake  St.,  Newark,  NJ  07104.  E-mail: 
j  batts5150@aol.com 

EDITORIAL  WRITER/NEWS  ANALYST 
writes  in-depth,  provocative  pieces  on 
foreign  affairs,  domestic  politics;  plus 
religious,  ethnic,  racial,  civil  society 
issues;  17  years  experience  in  daily 
I  newspapers.  E-mail  at: 
i  mmalik@erols.com  or  Call 

I  (301)772-1477 


\  EXPERIENCED,  award-winning  editor/ 
;  writer  seeks  new  career  challenge  with 
I  trade  or  specialty  publicatian.  Willing 
to  relocate.  (305)  891  -2595. 


!  EXECUTIVE  EDITOR  -  Top  spot  sought 
I  in  competitive  market  by  aggressive, 
hands-on,  results-oriented  news  pro. 
Zone  2  preferred.  Adept  at  budgeting, 
mentoring,  motivating,  marketing, 
i  Reply  to  Box  08772,  Editor  &  Pub¬ 
lisher. 

I  EXPERIENCED,  FLORIDA-BASED 
j  (Daytona  Beach)  full  time  correspon- 
I  dent/freelance  writer  available  for 
assignments;  clips,  areas  of  expertise 
1  available  on  request;  MoiraLynn  Mefein; 

I  (904)  254-4898;  Marylin71 7@aol.com 
I  Box  9716,  Daytona  Beach,  FL  32120- 
i  9716. 

MAGAZINE  EDITOR  available  NOW. 
After  17  award-winning  years  with 
!  Keyboard  magazine  and  4  years  as 
I  editor-in-chief  of  Musician  magazine,  I 
;  am  eager  to  begin  work  with  another 
respected  title.  My  experience  includes 
news  reporting  for  the  Austin  Amer- 
ican-Statesman,  freelance  work  for  the 
San  Francisco  Chronicle,  CDNow, 

:  Interview  and  SF  Focus  magazines, 
even  on-camera  interviews  for  DCI 
Instructional  Videos  and  two  years  as 
associate  editor  of  Nutrition  Action. 
I've  won  two  ASCAP  Deems  Taylor 
Awards  for  excellence  in  music  journal¬ 
ism  and  was  a  finalist  in  the  first 
annual  Music  Journalist  Awards 
interview  category.  I've  also  always 
brought  my  book  home  under  budget. 
Relocation  is  not  a  problem.  Clippings 
and  references  are  available. 

E-mail:  bdoerschuk@aol.com  or  call 
(615)321-9161  or  (61 5)  673-6893 

NON-FICTION  AUTHOR  and  award¬ 
winning  publicist/journalist  seeks  part 
time  spirituality/New  Age. 

Call  (21 2)  677-3788 

:  PHOTOGRAPHY 

I  AWARD-WINNING  PHOTO-JOUR¬ 
NALIST  laoking  to  get  back  to 
daily  scene.  If  a  picture  is  worth  a 
j  thousand  wards,  my  portfolio  is  worth 
t  millions!!  Can  shoot  everything  from 
I  “grip  and  grins”  to  spot  news.  As  a 
I  bonus  -  I  can  also  act  as  a  writer.  I 
■  have  written  numerous  pieces  to  cor¬ 
respond  with  my  photos.  I  am  a  true 
“photojournalist"  Edward  Lewis: 

(727)  542-3686 


TRAVEL  WRITERS  WANTED 

I  Successful  photographer  seeks  writers! 
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by  Linda  Lotridge  Levin 


women  involved  were  discreet  and  loyal, 
or  because  the  media  were  focused  first  on 
the  Great  Depression,  then  on  a  world 
war.  More  likely  it  was  because  the  press, 
with  few  exceptions,  obeyed  a  set  of  strict 
rules  Roosevelt  and  his  press  secretary, 

Clinton  is  just  the  latest  in  a  long  line  of  White  House  t.  Early,  laid  down  early  on  for 

coverage  of  the  president. 

residents  pilloried  in  print  for  personal  peccadillos  Lyndon  B.  Johnson  also  was  spared  pub¬ 

lic  scrutiny  of  his  sex  life  —  even  though 
Washington  journalists  were  acutely  aware 
id  your  readers  tell  you  that  the  name  in  vain  —  apparently  that  was  all  of  his  philandering  —  because  of  the  tur- 

media  spent  too  much  space  and  Journalists  then  could  dig  up  on  him.  His  moil  of  Vietnam  and  the  protests  that 

time  covering  President  Clinton’s  successor,  Thomas  Jefferson,  didn't  get  marked  his  presidency.  Details  were  pub- 

sexual  peccadillos  and  the  impeachment  off  so  easily.  The  press  accused  him  of  lished  only  after  he  left  the  White  House, 

proceedings?  fathering  children  by  one  of  his  slaves.  John  E  Kennedy  also  escaped  exposure 

Why  not  tell  them  you’re  merely  fol-  Later,  newspapers  reported  that  John  but  for  different  reasons;  Many  in  the 
lowing  a  long  tradition  of  newspapers  Quincy  Adams  had  had  premarital  rela-  Washington  press  corps  socialized  with 

beating  up  on  presidents  for  their  alleged  tions  with  his  wife,  and  that  Andrew  him  and  considered  him  a  friend.  But 

sexual  sins.  If  anything,  the  press  of  today  Jackson  had  lived  in  adultery  with  his  wife  when  Jimmy  Carter  told  a  magazine  inter- 

is  far  easier  on  the  president  than  newspa-  before  she  divorced  her  first  husband.  viewer  that  he  “lusted  in  his  heart,”  it  was 

pers  as  far  back  as  the  17th  century.  The  Acw  Ko/vt  wrote  that  Andrew  enough  to  send  Journalists  scurrying. 

In  a  letter  to  the  editor  of  the  New  York  Johnson  was  totally  inebriated  at  his  inau-  unsuccessfully,  in  search  of  scandal. 
Evening  Post  in  1886,  President  Grover  guration  and  that  “in  comparison  even  But  the  20th  century  president  whose 

Cleveland  called  newspapers  purveyors  of  Caligula’s  horse  would  have  been  respect-  personal  life  most  closely  paralleled  Clin- 

“silly,  mean  and  cow-  able.”  His  inauguration  ton’s  is  Warren  G.  Harding.  Both  were  mar- 

ardly  lies”  when  they  PrCSidcntS  GncJUTG  address,  the  Brooklyn  ried  to  strong-willed  women,  but,  according 
attacked  his  plan  to  Eagle  reported,  was  “so  to  her  biographer,  Florence  Harding  “suc- 

marry  a  woman  more  thG  pfGSS’  ‘COlOSSSi  indecent  that  even  Re-  cessfully  manipulated  the  press”  to  win 

than  30  years  his  Junior.  publican  papers  refused  positive  coverage  of  her  husband.  She 

“They  have  used  the  impGiiinGncG’  —  to  print  it.”  The  Cin-  remained  steadfastly  devoted  through  a  suc- 
enormous  power  of  the  _  cinnati  Daily  Gazette  cession  of  his  adulterous  affairs,  some  in 

modern  newspaper  to  yGt  thG  rGpublic  called  it  “idiotic  bab-  White  House  closets  and  hallways, 
perpetuate  and  dissemi-  .  ble.”  But  it  was  John-  Despite  the  litany  of  personal  excesses, 

nate  a  colossal  imperti-  ITianaQSS  tO  SUrVIVG.  son’s  views  on  Recon-  covered  or  not,  of  past  presidents,  why 

nence,  and  have  done  it,  struction  that  did  him  in.  have  none  led  to  impeachment  until 

not  as  professional  gossips  and  tattlers.  President  Rutherford  B.  Hayes  refused  President  Clinton?  First:  Ken  Starr,  a 
but  as  the  guides  and  instructors  of  the  to  serve  alcoholic  beverages  at  White  dogged  special  prosecutor,  and  the  leaks  to 

public  in  conduct  and  morals.  And  they  House  functions,  but  that  proved  minor  the  press  from  his  office.  Second:  a  mass 

have  done  it,  not  to  a  private  citizen,  but  ammunition  for  the  press,  which  periodi-  media  fully  transformed  from  the  compli- 

the  President  of  the  United  States,  thereby  cally  repeated  the  story  that  Hayes  had  ant  Washington  press  corps  of  Franklin 

lifting  their  offense  into  the  gaze  of  the  taken  several  hundred  dollars  off  a  deserter,  Roosevelt’s  day,  a  media  far  more  perva- 

whole  world,  and  doing  their  utmost  to  later  executed,  in  his  Civil  War  regiment,  sive,  with  cable  TV,  the  Internet,  and  fierce- 
make  American  Journalism  contemptible  Presidents  in  the  20th  century  fared  lit-  ly  competitive.  And,  quite  simply  the 
in  the  estimation  of  people  of  good  breed-  tie  better,  especially  in  the  sexual  rumor  media,  including  newspapers,  have  learned 

ing  everywhere,”  Cleveland  wrote.  arena.  Teddy  Roosevelt  was  spared  the  anew  that  sex  sells. 

Nor  was  Cleveland  the  first  president  to  press  peering  into  his  bedroom,  perhaps  Rightly  or  wrongly,  the  media  will  con- 
have  his  personal  life  hung  out  in  the  because  he  was  health  conscious,  egotisti-  tinue  to  stick  their  noses  into  the  personal 

nation’s  media.  Truth  be  told,  the  media  cal,  emotional,  and  a  bit  strait-laced  —  lives  of  White  House  residents  on  the 

have  been  in  hot  pursuit  of  sex  scandals  leaving  him  little  time  or  inclination  for  grounds  of  the  public’s  desire  to  know  and 

involving  heads  of  state  since  the  extramarital  romps.  the  media’s  First  Amendment  rights  to 

American  colonies’  first  newspaper  in  But  his  cousin  Franklin  did  find  time  report  those  stories.  Conversely,  presidents 
1690.  A  small  rag  called  Puhlick  Occur-  for  a  fling  or  two,  though  it  wasn’t  until  from  the  birth  of  this  country  have  suffered 

fences  Both  Foreign  and  Domestick,  it  long  after  his  death  that  one  of  his  biogra-  the  press’ “colossal  impertinence”  before 

was  banned  after  one  issue  because  phers  published  the  details.  Gradually,  —  and  the  republic  has  remained  intact. 

Massachusetts  Bay  Colony  authorities  other  books  reported  on  Franklin  Delano  - 

found  a  report  of  the  French  king  seducing  Roosevelt’s  affairs,  or  alleged  affairs,  Lotridge  Levin,  a  journalism  profes- 
his  daughter-in-law  to  be  in  bad  taste.  before  and  during  his  White  House  years,  sor  at  the  University  of  Rhode  Island, 

George  Washington  was  accused  of  Why  was  FDR  spared  media  scrutiny  dur-  is  writing  a  biography  of  Franklin  D. 

being  a  blasphemer  —  taking  the  Lord’s  ing  his  lifetime?  Probably  because  the  Roosevelt’s  press  secretary. 
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